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ABSTRACT 

 

This study aims to analyze effect of product quality and service quality 

of J.Co Donuts and Coffee in Bekasi through three variables: quality 

food, quality coffee and service quality on customer satisfaction J.Co 

Donuts and Coffee in Bekasi. J.Co Donuts and Coffee is a local 

company engaged in food and beverage industry are present in the form 

of a cafe with the main product of donuts and coffee. 

 

This research uses primary data from 150 respondents who are 

consumers J.Co Donuts and Coffee in Bekasi. Based on the results of 

research conducted through multiple regression analysis found that the 

quality of food, quality coffee and service quality of products has 

positive and significant impact on customer satisfaction. All three of 

these variables simultaneously affect consumer satisfaction by 52%, so 

there are still other variables that affect a 48% customer satisfaction is 

not examined in this study. 

 

Keywords: product quality, service quality, customer satisfaction  
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ABSTRAK  

 

Penelitian ini bertujuan untuk menganalisis pengaruh kualitas produk 

dan pelayanan J.Co Donuts and Coffee di Bekasi melalui tiga variabel 

yaitu kualitas makanan, kualitas kopi dan kualitas pelayanan terhadap 

kepuasan konsumen J.Co Donuts and Coffee di Bekasi. J.Co Donuts 

and Coffee merupakan perusahaan lokal yang bergerak di industri 

makanan dan minuman (Food & Beverage) yang hadir dalam bentuk 

kafe dengan produk utama donat dan kopi. 

Jumlah sampel dalam penelitian ini sebanyak 150 responden yang 

merupakan konsumen J.Co Donuts and Coffee di Bekasi. Berdasarkan 

hasil penelitian yang dilakukan melalui analisis regresi berganda 

ditemukan bahwa kualitas makanan, kualitas kopi dan kualitas 

pelayanan produk berpengaruh positif dan signifikan terhadap kepuasan 

konsumen. Ketiga variabel tersebut secara bersamaan mempengaruhi 

kepuasan konsumen sebesar 52%, sehingga masih ada variabel lain 

sebesar 48% yang mempengaruhi kepuasan konsumen yang tidak 

diteliti dalam penelitian ini. 

Kata kunci : kualitas produk, kualitas pelayanan, kepuasan konsumen 
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