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Analisis Pengaruh Personal Branding Endorser & Kredibilitas Endorser Tasya 

Farasya Terhadap Brand Image Skincare Lokal Indonesia  

Shafa Andini Putri M 

ABSTRAK  

Penelitian ini bertujuan untuk menganalisis pengaruh personal branding endorser dan 

kredibilitas endorser terhadap brand image di DKI Jakarta. Metode yang digunakan pada 

penelitian ini adalah penelitian kuantitatif dengan pengumpulan data melalui penyebaran 

kuesioner seacara online. Populasi pada penelitian ini adalah pengikut Instagram Tasya 

Farasya (Wanita) yang berusia 17-35 tahun dan berdomisili DKI JAKARTA. Sampel yang 

dijadikan responden adalah pengikut Instagram Tasya Farasya. Adapun total sampel yang 

diambil sebanyak 100 responden. Analisis yang digunakan dalam penelitian ini adalah 

analisis regresi logistic multinomial. Hasil penelitian ini ditemukan bahwa personal 

branding endorser Tasya Farasya dapat dikatakan berpengaruh terhadap brand image 

skincare lokal, kemudian ditemukan juga bahwa kredibilitas endorser Tasya Farasya tidak 

berpengaruh terhadap brand image skincare lokal.  

Kata kunci: Personal branding endorser, kredibilitas endorser, brand image, Tasya Farasya 

 

 

ABSTRACT 

This study aims to analyze the effect of personal branding endorsers and endorser credibility 

on brand image in DKI Jakarta. The method used in this research is quantitative research 

with data collection through online questionnaire distribution. The population in this study 

are Tasya Farasya's Instagram followers (women) who are 17-35 years old and live in DKI 

JAKARTA. The sample used as respondents were Tasya Farasya's Instagram followers. The 

total sample taken was 100 respondents. The analysis used in this research is multinomial 

logistic regression analysis. The results of this study found that Tasya Farasya's personal 

branding endorser can be said to have an effect on the brand image of local skincare, then it 

was also found that Tasya Farasya's endorser credibility had no effect on the brand image of 

local skincare.  

Keywords: Personal branding endorser, endorser credibility, brand image, Tasya Farasya 

 

 

 

 



  Universitas Bakrie 

viii 

 

DAFTAR ISI 

HALAMAN PERNYATAAN ORISINALITAS ...............................................ii 

HALAMAN PERSETUJUAN ........................................................................ iii 

DEWAN PENGUJI ......................................................................................... iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI ......................... vi 

1. BAB 1 PENDAHULUAN .......................................................................... 1 

1. 1 Latar Belakang ................................................................................... 1 

1. 2 Identifikasi masalah ......................................................................... 10 

1. 3 Batasan Masalah ............................................................................... 10 

1. 4 Rumusan masalah ............................................................................. 10 

1. 5 Tujuan penelitian .............................................................................. 11 

1. 6 Manfaat penelitian ............................................................................ 11 

1.6.1 Manfaat Praktis............................................................................. 11 

1.6.2 Manfaat Teoritis ........................................................................... 11 

2. BAB 2 ....................................................................................................... 12 

2.2 Endorser ............................................................................................ 12 

2.2.1. Definisi Endorser .......................................................................... 12 

2.2.2. Jenis – jenis Endorser ................................................................... 13 

2.3 Personal Branding ............................................................................ 13 

2.3.1. Definisi Personal Branding .......................................................... 13 

2.3.2. Indikator Personal Branding ........................................................ 14 

2.4 Kredibilitas Endorser ....................................................................... 15 

2.4.1. Definisi Kredibilitas Endorser ...................................................... 15 

2.4.2. Indikator Kredibilitas endorser .................................................... 16 

2.5 Brand Image Produk ........................................................................ 17 

2.5.1. Definisi Brand Image Produk ....................................................... 17 

2.5.2 Indikator Brand Image ................................................................. 18 

2.6. Kajian Penelitian Terdahulu ........................................................... 19 

2.7. Kerangka Hipotesis .......................................................................... 24 

2.8. Pengembangan Hipotesis ................................................................. 24 

3. BAB 3 ....................................................................................................... 25 



  Universitas Bakrie 

ix 

 

3.1. Bentuk Penelitian .............................................................................. 25 

3.2. Objek Penelitian ............................................................................... 25 

3.3. Populasi dan Sampel ........................................................................ 25 

3.3.1. Populasi ........................................................................................ 25 

3.3.2. Sampel .......................................................................................... 26 

3.4. Sumber Data dan Teknik Pengumpulan Data .............................. 27 

3.4.1. Sumber data .................................................................................. 27 

3.4.2. Teknik Pengumpulan Data .............................................................. 28 

3.5. Opersional Variabel ......................................................................... 28 

3.5.1. Identifikasi Variabel ..................................................................... 28 

3.6. Uji Instrumen Penelitian .................................................................. 31 

3.6.1. Uji Validitas ................................................................................. 31 

3.6.2. Uji Reliabilitas .............................................................................. 32 

3.7. Alat dan Analisa Data ................................................................... 32 

4. BAB 4 ....................................................................................................... 35 

4.1 Hasil Penelitian ................................................................................. 35 

4.1.1. Karakteristik Responden .............................................................. 35 

4.1.2. Deskripsi Data Penelitian ............................................................. 36 

4.2 Uji Kualitas Data .............................................................................. 40 

4.2.1. Uji Validitas ................................................................................. 40 

4.2.2. Uji Reliabilitas .............................................................................. 43 

4.3 Uji Asumsi Klasik ............................................................................. 45 

4.3.1. Uji Normalitas .............................................................................. 45 

4.3.1. Analisis Regresi Logistik Multinomial ........................................ 47 

DAFTAR PUSTAKA ..................................................................................... 55 

 

 

 

 

  



  Universitas Bakrie 

x 

 

DAFTAR TABEL 

 

TABEL 2.1 KAJIAN PENELITIAN TERDAHULU .................................... 21 

TABEL 3.1 SKOR PENILAIAN SKALA LIKERT ...................................... 28 

TABEL 3.2 OPERASIONAL KONSEP ........................................................ 29 

TABEL 4.1 KARAKTERISTIK USIA .......................................................... 35 

TABEL 4.2 PENGUJIAN KARAKTERISTIK JENIS PEKERJAAN .......... 36 

 

 

  

 

 

 

  



  Universitas Bakrie 

xi 

 

DAFTAR GAMBAR 

 

GAMBAR 2.1 KERANGKA HIPOTESIS ..................................................... 24 

GAMBAR 3.1 GOODNESS-OF-FIT ............................................................. 33 

GAMBAR 4.1 DATA DESKRIPTIF ............................................................. 37 

GAMBAR 4.2 TABULASI SILANG ............................................................. 37 

GAMBAR 4.3 TABULASI SILANG (USIA) BRAND IMAGE .................. 38 

GAMBAR 4.4 TABULASI SILANG (PEKERJAAN) BRAND IMAGE ..... 39 

GAMBAR 4.5 TABULASI SILANG (DOMISILI) BRAND IMAGE .......... 39 

GAMBAR 4.6 UJI VALIDITAS PERSONAL BRANDING ENDORSER 

(X1) ................................................................................................................. 40 

GAMBAR 4.7 HASIL UJI VARIABEL KREDIBILITAS ENDORSER (X2)

 ......................................................................................................................... 41 

GAMBAR 4.8 HASIL UJI VALIDITAS VARIABEL BRAND IMAGE (Y)

 ......................................................................................................................... 42 

GAMBAR 4.9 HASIL UJI RELIABILITAS VARIABEL PERSONAL 

BRANDING ENDORSER (X2) ..................................................................... 43 

GAMBAR 4.10 HASIL UJI RELIABILITAS KREDIBILITAS ENDORSER 

(X2) ................................................................................................................. 44 

GAMBAR 4.11 HASIL UJI RELIABILITAS VARIABEL BRAND 

IMAGE(Y) ...................................................................................................... 45 

GAMBAR 4.12 UJI NORMALITAS KOLMOGOROV ............................... 46 

GAMBAR 4.13 INTERPRETASI TABEL CASE PROCESSING 

SUMMARY .................................................................................................... 47 

GAMBAR 4.14 MODEL FITTING INFORMATION .................................. 47 

GAMBAR 4.15 GODDES-OF-FIT ................................................................ 48 

GAMBAR 4.16 UJI KOEFISIEN DETERMINASI ...................................... 49 

GAMBAR 4.17 UJI T LIKEHOOD RATIO TEST ....................................... 49 

 

  

 

 

 

 

 


