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Analisis Pengaruh Personal Branding Endorser & Kredibilitas Endorser Tasya
Farasya Terhadap Brand Image Skincare Lokal Indonesia

Shafa Andini Putri M

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh personal branding endorser dan
kredibilitas endorser terhadap brand image di DKI Jakarta. Metode yang digunakan pada
penelitian ini adalah penelitian kuantitatif dengan pengumpulan data melalui penyebaran
kuesioner seacara online. Populasi pada penelitian ini adalah pengikut Instagram Tasya
Farasya (Wanita) yang berusia 17-35 tahun dan berdomisili DKI JAKARTA. Sampel yang
dijadikan responden adalah pengikut Instagram Tasya Farasya. Adapun total sampel yang
diambil sebanyak 100 responden. Analisis yang digunakan dalam penelitian ini adalah
analisis regresi logistic multinomial. Hasil penelitian ini ditemukan bahwa personal
branding endorser Tasya Farasya dapat dikatakan berpengaruh terhadap brand image
skincare lokal, kemudian ditemukan juga bahwa kredibilitas endorser Tasya Farasya tidak
berpengaruh terhadap brand image skincare lokal.

Kata kunci: Personal branding endorser, kredibilitas endorser, brand image, Tasya Farasya

ABSTRACT

This study aims to analyze the effect of personal branding endorsers and endorser credibility
on brand image in DKI Jakarta. The method used in this research is quantitative research
with data collection through online questionnaire distribution. The population in this study
are Tasya Farasya's Instagram followers (women) who are 17-35 years old and live in DKI
JAKARTA. The sample used as respondents were Tasya Farasya's Instagram followers. The
total sample taken was 100 respondents. The analysis used in this research is multinomial
logistic regression analysis. The results of this study found that Tasya Farasya's personal
branding endorser can be said to have an effect on the brand image of local skincare, then it
was also found that Tasya Farasya's endorser credibility had no effect on the brand image of
local skincare.

Keywords: Personal branding endorser, endorser credibility, brand image, Tasya Farasya
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