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PENGARUH MARKETING EDUCATION OLEH SUPPORT SYSTEM
UNICORE TERHADAP PERCEIVED RISK PADA BISNISMULTILEVEL
MARKETING TIANSHI
Diparama Malano® Aurino Djamaris?

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh dari marketing education
oleh support system UNICORE terhadap perceived risk pada bisnis multilevel
marketing Tianshi. Penelitian ini menjadikan bisnis multilevel marketing Tianshi
menjadi kajian yang diteliti. Dalam bisnis, efisiensi dari supply chain sangatlah
penting, hal ini dilakukan oleh bisnis multilevel marketing, dengan cara
melakukan pemotongan jaur distribusi. Di Indonesia, masih banyak masyarakat
yang memiliki persepsi negatif baik terhadap bisnis MLM ataupun terhadap
produk yang ditawarkan. Oleh karena itu Tianshi beserta support system unicore
memberikan edukas dengan tujuan untuk menurunkan persepsi resiko yang ada di
masyarakat. Sampel yang digunakan sebanyak 384 responden adalah para pelaku
bisnis multilevel marketing Tianshi, dan masyarakat yang pernah di perkenalkan
bisnis ini yang telah mendapatkan program marketing education oleh support
system UNICORE. Dari hasil penelitian Regresi Linear Berganda didapatkan
bahwa variabel Marketing education memiliki pengaruh sebesar 63.8% maka
masih ada variabel lain yang tidak tercakup penelitian ini sebesar 36.2% yang juga
mempengaruhi perceived risk pada bisnis multilevel marketing Tianshi

Kata kunci: Marketing Education, Perceived Risk, Multilevel Marketing, Tianshi
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THE INFLUENCE OF MARKETING EDUCATION BY UNICORE
SUPPORT SYSTEM TOWARD PERCEIVED RISKSOF TIANSHI
MULTILEVEL MARKETING BUSINESS
Diparama Malano® Aurino Djamaris?

ABSTRACT

The purpose of this paper is to analyze the influence of marketing education by
UNICORE support system toward perceive risks of Tianshi multilevel marketing
business. In this research, Tianshi multilevel marketing business was the object of
the study. Multilevel Marketing has been adapted the supply chain efficiency in
order to cut the distribution line. Most of Indonesian people have a negative
perception on multilevel marketing businesss. Therefore, Tianshi with UNICORE
support system, giving education to the market using seminars and trainings to
reduce the negative perception in peoples mind. The sample of this study
comprised 384 respondents who already running the tianshi business, and people
who already introduced to this business and get all education that prepared by
Tianshi and UNICORE. Methodologicaly, this study developed statistically valid
and reliable. A multiple linear regression was built and the result showed that
marketing education by UNICORE support system affect the perceived risk of
Tianshi multilevel marketing business by 63.8%, and there were another variables
by 36.2% which also affect the perceived risk of Tianshi multilevel marketing
business.

Keyword: Marketing Education, Perceived Risk, Multilevel Marketing, Tianshi
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