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Komodifikasi Petualangan dan Humblebragging: Analisis Semiotika Roland
Barthes Pada Iklan Koper Globe-Trotter by le FLEUR *

William Johanes

Abstrak

Kolaborasi antara brand dari musisi Tyler, The Creator yaitu GOLF le
FLEUR* dengan brand produsen koper ikonik asal Inggris yaitu Globe-Trotter;
dapat dilihat pada iklan Globe-Trotter by le FLEUR*. Keunikan yang ditawarkan
pada narasi petualangan dan dibungkus dalam humblebragging menjadi daya tarik
peneliti untuk menganalisa iklan tersebut dengan semiotik Roland Barthes. Dengan
konsep humblebragging (Paramita & Septianto, 2021) yang membungkus konsep
utama iklan, dan petualangan (Ingman, 2017) yang dikomodifikasi—ditemukan
oleh peneliti menggunakan pendekatan analisis Roland Barthes. Penelitian
kualitatif ini menemukan hasil berupa makna denotatif, makna konotati, dan mitos
pada scene di iklan. Serta melihat bagaimana humblebragging diimplementasikan.
Dari hasil analisa makna konotatif petualangan yang didapat, peneliti menemukan
adanya mitos ‘harapan’ dari Tyler Okonma; budaya kulit hitam, keluarga, dan

batasan yang ditembus.

Kata kunci: lklan, GOLF le FLEUR*, Globe-Trotter, Semiotik, Barthes,
Humblebragging, Petualangan, Mitos
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Commodification of Adventure and Humblebragging:
Roland Barthes’ Semiotic Analysis of Globe-Trotter by le FLEUR* Suitcase
Advertisement

William Johanes

Abstract

Collaboration between a brand from musician Tyler, The Creator named
GOLF le FLEUR* with an iconic luggage producer from England named Globe-
Trotter, could be seen on the advertisement Globe-Trotter by le FLEUR*. The
uniqueness offered from adventure narrative molded with humblebragging became
what intrigues the author to analyze aformentioned advertisement with Roland
Barthes’ semiotics. With concepts of humblebragging (Paramita & Septianto,
2021), and adventure (Ingman, 2017) which being commodified—author finds them
using Roland Barthes’ semiotics approach. This qualitative research founds results
such as denotative meanings, connotative meanings, and myths from scenes.
Exploring how humblebragging implemented. From the analysis of connotative
meanings of adventure, author finds myths such as ‘hopes’ from Tyler Okonma,

black skin culture, family, and breaking through limits.

Keywords: Advertisement, GOLF le FLEUR¥*, Globe-Trotter, Semiotics, Barthes,
Humblebragging, Adventure, Myths
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