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‭ABSTRAK‬

‭Penelitian‬ ‭ini‬ ‭menganalisis‬ ‭dimensi‬ ‭identitas‬ ‭dan‬ ‭konsumsi‬ ‭dalam‬ ‭konteks‬

‭globalisasi‬ ‭menggunakan‬ ‭pendekatan‬ ‭Teori‬ ‭Sirkuit‬ ‭Budaya‬ ‭Stuart‬‭Hall.‬‭Studi‬‭ini‬

‭berfokus‬ ‭pada‬ ‭bagaimana‬ ‭budaya‬ ‭Jepang,‬ ‭khususnya‬ ‭makanan‬ ‭Jepang,‬ ‭diterima‬

‭dan‬ ‭dipersepsikan‬ ‭oleh‬ ‭konsumen‬ ‭Amerika‬ ‭melalui‬ ‭studi‬ ‭kasus‬ ‭restoran‬ ‭Shinto‬

‭Japanese‬ ‭Steakhouse‬ ‭di‬ ‭Ohio,‬ ‭Amerika‬ ‭Serikat.‬ ‭Menggunakan‬ ‭metode‬ ‭kualitatif‬

‭dengan‬ ‭observasi‬ ‭dan‬ ‭wawancara,‬ ‭penelitian‬ ‭ini‬ ‭mengeksplorasi‬ ‭bagaimana‬

‭identitas‬ ‭budaya‬ ‭dikonstruksi‬ ‭melalui‬ ‭pengalaman‬ ‭kuliner‬ ‭dan‬ ‭bagaimana‬ ‭aspek‬

‭konsumsi‬ ‭dipengaruhi‬ ‭oleh‬ ‭globalisasi.‬ ‭Hasil‬ ‭penelitian‬ ‭menunjukkan‬ ‭bahwa‬

‭restoran‬ ‭Jepang‬ ‭tidak‬ ‭hanya‬ ‭melayani‬ ‭komunitas‬ ‭imigran,‬ ‭tetapi‬ ‭juga‬ ‭menjadi‬

‭simbol‬ ‭status‬ ‭bagi‬ ‭masyarakat‬ ‭Amerika‬ ‭yang‬ ‭lebih‬ ‭luas.‬ ‭Persepsi‬ ‭terhadap‬

‭kesehatan,‬ ‭keaslian,‬‭dan‬‭eksklusivitas‬‭makanan‬‭Jepang‬‭dipengaruhi‬‭oleh‬‭jaringan‬

‭global‬ ‭yang‬ ‭kompleks,‬ ‭yang‬ ‭mencerminkan‬ ‭percampuran‬ ‭budaya‬ ‭antara‬ ‭Jepang‬

‭dan‬‭Amerika‬‭Serikat.‬‭Lebih‬‭lanjut,‬‭penelitian‬‭ini‬‭menemukan‬‭bahwa‬‭media‬‭sosial‬

‭memainkan‬ ‭peran‬ ‭penting‬ ‭dalam‬ ‭membentuk‬ ‭citra‬ ‭makanan‬ ‭Jepang,‬ ‭mendorong‬

‭popularitasnya‬ ‭di‬ ‭pasar‬ ‭internasional.‬ ‭Implikasi‬ ‭penelitian‬ ‭ini‬ ‭menyoroti‬ ‭bahwa‬

‭kuliner‬ ‭dapat‬ ‭digunakan‬ ‭sebagai‬ ‭alat‬ ‭diplomasi‬ ‭budaya‬ ‭yang‬ ‭efektif,‬ ‭serta‬

‭bagaimana‬ ‭pemahaman‬ ‭akan‬ ‭interaksi‬‭budaya‬‭melalui‬‭makanan‬‭dapat‬‭membantu‬

‭pelaku‬ ‭bisnis‬ ‭kuliner‬ ‭dalam‬ ‭merancang‬ ‭strategi‬ ‭pemasaran‬ ‭yang‬ ‭lebih‬ ‭adaptif.‬

‭Dengan‬‭terus‬‭berinovasi‬‭dan‬‭mempertahankan‬‭keaslian‬‭budaya,‬‭restoran‬‭Jepang‬‭di‬

‭luar‬ ‭negeri‬ ‭dapat‬ ‭berfungsi‬ ‭sebagai‬ ‭representasi‬ ‭autentik‬ ‭dari‬ ‭budaya‬ ‭Jepang‬

‭dalam lanskap global.‬

‭Kata‬ ‭Kunci:‬ ‭Identitas‬ ‭Budaya,‬ ‭Konsumsi,‬ ‭Globalisasi,‬ ‭Sirkuit‬ ‭Budaya,‬ ‭Kuliner‬

‭Jepang.‬
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‭ABSTRACT‬

‭This‬ ‭study‬ ‭analyzes‬ ‭the‬ ‭dimensions‬‭of‬‭identity‬‭and‬‭consumption‬‭in‬‭the‬‭context‬‭of‬
‭globalization‬‭using‬‭Stuart‬‭Hall’s‬‭Cultural‬‭Circuit‬‭Theory.‬‭The‬‭research‬‭focuses‬‭on‬
‭how‬‭Japanese‬‭culture,‬‭particularly‬‭Japanese‬‭cuisine,‬‭is‬‭perceived‬‭and‬‭accepted‬‭by‬
‭American‬‭consumers‬‭through‬‭a‬‭case‬‭study‬‭of‬‭Shinto‬‭Japanese‬‭Steakhouse‬‭in‬‭Ohio,‬
‭United‬ ‭States.‬ ‭Using‬ ‭a‬ ‭qualitative‬ ‭method‬‭with‬‭observations‬‭and‬‭interviews,‬‭this‬
‭study‬ ‭explores‬ ‭how‬ ‭cultural‬ ‭identity‬ ‭is‬ ‭constructed‬ ‭through‬‭culinary‬‭experiences‬
‭and‬ ‭how‬ ‭consumption‬ ‭is‬ ‭influenced‬ ‭by‬ ‭globalization.‬ ‭The‬ ‭findings‬ ‭indicate‬ ‭that‬
‭Japanese‬ ‭restaurants‬ ‭not‬ ‭only‬ ‭serve‬ ‭immigrant‬ ‭communities‬ ‭but‬ ‭also‬ ‭become‬ ‭a‬
‭status‬ ‭symbol‬ ‭for‬ ‭the‬ ‭broader‬ ‭American‬ ‭society.‬ ‭Perceptions‬ ‭of‬ ‭health,‬
‭authenticity,‬ ‭and‬ ‭exclusivity‬ ‭of‬‭Japanese‬‭cuisine‬‭are‬‭shaped‬‭by‬‭a‬‭complex‬‭global‬
‭network,‬ ‭reflecting‬ ‭cultural‬ ‭fusion‬ ‭between‬ ‭Japan‬ ‭and‬ ‭the‬ ‭United‬ ‭States.‬
‭Furthermore,‬‭the‬‭study‬‭finds‬‭that‬‭social‬‭media‬‭plays‬‭a‬‭crucial‬‭role‬‭in‬‭shaping‬‭the‬
‭image‬ ‭of‬ ‭Japanese‬ ‭food,‬ ‭driving‬ ‭its‬ ‭popularity‬ ‭in‬ ‭the‬ ‭international‬ ‭market.‬ ‭The‬
‭implications‬ ‭of‬ ‭this‬ ‭research‬ ‭highlight‬ ‭that‬ ‭cuisine‬ ‭can‬ ‭be‬ ‭an‬ ‭effective‬ ‭tool‬ ‭for‬
‭cultural‬‭diplomacy‬‭and‬‭that‬‭understanding‬‭cultural‬‭interactions‬‭through‬‭food‬‭can‬
‭help‬ ‭culinary‬ ‭businesses‬ ‭design‬ ‭more‬ ‭adaptive‬ ‭marketing‬ ‭strategies.‬ ‭By‬
‭continuously‬ ‭innovating‬ ‭while‬ ‭maintaining‬ ‭cultural‬ ‭authenticity,‬ ‭Japanese‬
‭restaurants‬ ‭abroad‬ ‭can‬ ‭serve‬‭as‬‭authentic‬‭representations‬‭of‬‭Japanese‬‭culture‬‭in‬
‭the global landscape.‬

‭Keywords:‬ ‭Cultural‬ ‭Identity,‬ ‭Consumption,‬ ‭Globalization,‬ ‭Cultural‬ ‭Circuit,‬
‭Japanese Cuisine.‬
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