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EVALUATION OF THE USE OF GENERATIVE ARTIFICIAL 

INTELLIGENCE FOR PROMOTION AND PRODUCT DEVELOPMENT 

(CASE STUDY ON ACAREE COMPANY) 
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ABSTRACT 
This research evaluates the use of Generative AI in promotion and Product Development 

at Acaree, a healthcare company. Qualitative methods with case studies and in-depth interviews 

were used to collect data. The results show that before using Generative AI, the promotion and 

product development process was manual, slow, and less efficient. After the adoption of 

Generative AI, there was significant improvement: AI automated market research, customer 

segmentation, personalised content creation, and real-time data analysis for promotion. In 

product development, AI accelerates ideation, market research, prototyping, and testing. 

However, challenges such as data privacy, HIPAA compliance, risk of AI bias, and 

limitations of AI creativity need to be addressed. Suggestions include the establishment of an 

AI innovation team, staff training, use of synthetic data, and phased integration. In conclusion, 

Generative AI improves efficiency and innovation at Acaree, but success depends on the ability 

to overcome technical, ethical, and regulatory challenges. 

Keywords: Generative AI, Promotion, Product Development, Acaree, Efficiency, Innovation, 

Data Privacy, HIPAA. 
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EVALUASI PENGGUNAAN GENERATIVE ARTIFICIAL 

INTELLIGENCE  UNTUK PROMOSI DAN PRODUCT DEVELOPMENT   

 (STUDI KASUS PADA PERUSAHAAN ACAREE) 

Stefano Haryodianggo Indrojoyo 
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ABSTRAK 
 

Penelitian ini mengevaluasi penggunaan Generative AI dalam promosi dan Product 

Development  di Acaree, perusahaan layanan kesehatan. Metode kualitatif dengan studi kasus 

dan wawancara mendalam digunakan untuk mengumpulkan data. Hasil menunjukkan bahwa 

sebelum menggunakan Generative AI , proses promosi dan pengembangan produk dilakukan 

secara manual, lambat, dan kurang efisien. Setelah adopsi Generative AI , terjadi peningkatan 

signifikan: AI mengotomatiskan riset pasar, segmentasi pelanggan, pembuatan konten 

personalisasi, dan analisis data real-time untuk promosi. Dalam pengembangan produk, AI 

mempercepat ideasi, riset pasar, pembuatan prototipe, dan pengujian. 

Namun, tantangan seperti privasi data, kepatuhan HIPAA, risiko bias AI, dan 

keterbatasan kreativitas AI perlu diatasi. Saran meliputi pembentukan tim inovasi AI, pelatihan 

staf, penggunaan data sintetis, dan integrasi bertahap. Kesimpulannya, Generative AI  

meningkatkan efisiensi dan inovasi di Acaree, tetapi keberhasilan bergantung pada kemampuan 

mengatasi tantangan teknis, etika, dan regulasi. 

Kata Kunci: Generative AI , Promosi, Product Development , Acaree, Efisiensi, Inovasi, 

Privasi Data, HIPAA. 
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