
47 

 

 

 

DAFTAR PUSTAKA 

`Tanti Widya, D. M. (2024). PENGARUH BRAND IMAGE TERHADAP 

KEPUTUSAN PEMBELIAN PRODUK SKINCARE THE ORIGINOTE. 

Armstrong, K. &. (2018). Principles of Marketing. New Jersey , USA: Pearson 

Education. 

Engel, J. F. (1995). Consumer Behavior. Orlando, Florida, USA: Dryden Press. 

Herman. (2007). Pengaruh Store Atmosphere Terhadap Keputusan Pembelian 

Konsumen Di Hypermart Bandung Indah Plaza. 

Kotler, P. (2016). Marketing Management. Pearson. 

Leon G. Schiffman, L. K. (2013). Consumer Behavior. New Jersey, USA: Pearson. 

Mowen, J. C. (1998). Consumer Behavior. New Jersey, USA: Prentice Hall. 

Radita herliza, M. E. (2016). Pengaruh Brand Image Terhadap Kepuasan Pelanggan 

(Studi pada Zara di Mall PVJ Bandung). 

Reinaldo, C. (2020). The Influence of Product Quality, Brand Image, and Price on 

Purchase Decision at CV Sarana Berkat Pekanbaru. 

Shimp, T. A. (2010). Periklanan Promosi & Aspek Tambahan Komunikasi Pemasaran 

Terpadu. Jakarta: Erlangga. 

Sugiyono. (2019). Metode Penelitian Kuantitatif, Kualitatif, dan R&D. 

Bandung,Indonesia: Alfabeta. 

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value. Chicago, 

Illinois, USA: American Marketing Association. 

 


