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ABSTRAK 
 
Penelitian ini mengkaji perilaku konsumen dan self-esteem di kalangan 
kolektor art-toys, khususnya KAWS, dalam konteks budaya hype di kalangan 
masyarakat urban. Penelitian ini bertujuan untuk memahami bagaimana 
perilaku konsumen ini terkait dengan self-esteem individu. Dengan 
menggunakan pendekatan fenomenologi, penelitian ini mengeksplorasi 
bagaimana pengalaman kolektor dalam memperoleh art-toys KAWS edisi 
terbatas terkait dengan self-esteem mereka. Berdasarkan teori perilaku 
konsumen Solomon, kolektor art-toys KAWS cenderung dipengaruhi oleh 
tiga komponen: kognitif, afektif, dan konatif. Selain itu, penelitian ini 
mengacu pada teori self-esteem Coopersmith yang memiliki empat aspek 
utama: power, significance, virtue, dan competence. Hasil penelitian 
menunjukkan bahwa aspek afektif dalam perilaku kolektor art-toys KAWS 
menjadi faktor dominan dalam keputusan untuk mengoleksi, bukan sekadar 
karena nilai fungsional atau investasi. Koleksi ini memiliki keterkaitan 
emosional yang mendalam, di mana proses pencarian dan kepemilikan 
memberikan kepuasan dan kebanggaan tersendiri bagi kolektor. Selain 
menikmati proses berburu koleksi, kolektor juga memanfaatkan art-toys 
sebagai sarana ekspresi diri dan bentuk apresiasi terhadap seni. Nilai dari 
art-toys tidak hanya berasal dari aspek estetika atau desain uniknya, tetapi 
juga dari kelangkaan (rarity), historisitas, dan keterkaitan dengan budaya 
pop, yang semakin memperkuat daya tarik dan keterikatan emosional 
kolektor terhadap karya tersebut. Art-toys juga mencerminkan perjalanan seni 
sang seniman serta keterlibatan mereka dalam budaya pop dan street art, 
dengan kelangkaan koleksi semakin memperkuat ikatan emosional. Lebih 
dari itu, koleksi ini menjadi bagian dari aktualisasi diri, di mana mereka tidak 
hanya menikmati kepemilikan tetapi juga menggunakannya untuk 
mengekspresikan identitas dan nilai pribadi. Mengoleksi art-toys bukan 
sekadar hobi, tetapi juga sarana pencapaian diri dan perwujudan potensi 
kreatif. 
 
Keyword: Perilaku Konsumen, Self-Esteem, Art-Toys, Self-Actualization 

 



 

DAFTAR ISI 

 

Halaman Judul...........................................................................................................i 
Halaman Pernyataan Orisinalitas............................................................................. ii 
Halaman Pengesahan.............................................................................................. iii 
Halaman Pernyataan Persetujuan Publikasi............................................................ iv 
Abstrak..................................................................................................................... v 
Daftar Isi................................................................................................................. vi 
Daftar Gambar.........................................................................................................ix 
Daftar Tabel..............................................................................................................x 
 
BAB I PENDAHULUAN.......................................................................................1 

1.1 Latar Belakang............................................................................................. 1 
1.2  Rumusan Masalah..................................................................................... 13 
1.3  Tujuan Penelitian.......................................................................................15 
1.4  Manfaat Penelitian.................................................................................... 15 

1.4.1 Manfaat Teoritis................................................................................ 15 
1.4.2 Manfaat Praktis................................................................................. 15 

 
BAB II TINJAUAN PUSTAKA.......................................................................... 17 

2.1 Konsep yang Relevan.................................................................................17 
2.1.1 Komunikasi Pemasaran.....................................................................17 
2.1.2 Perilaku Konsumen........................................................................... 19 
2.1.3 Self-Esteem........................................................................................26 
2.1.4 Keterkaitan Self-Esteem dengan Perilaku Konsumen....................... 30 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan.....................................32 
2.3 Model Kerangka Pemikiran....................................................................... 50 

 
BAB III METODE PENELITIAN..................................................................... 53 

3.1  Desain dan Pendekatan............................................................................. 53 
3.2  Objek dan Subjek Penelitian..................................................................... 54 
3.3  Pengumpulan Data.................................................................................... 56 

3.3.1 Sumber Data Primer & Sumber Data Sekunder................................56 
3.3.2 Teknik Pengumpulan Data................................................................ 57 

1. Wawancara Mendalam (In-Depth Interview)...................................57 
2.  Observasi.........................................................................................58 
3. Dokumentasi.................................................................................... 59 

3.4  Analisis Data............................................................................................. 59 
1.  Reduksi Data (Data Reduction)...................................................... 60 

 



 

2.  Penyajian Data (Data Display)....................................................... 60 
3.  Kesimpulan dan Verifikasi.............................................................. 60 

3.5  Triangulasi Data........................................................................................ 61 
3.6  Operasionalisasi Konsep........................................................................... 62 

 
BAB IV PEMBAHASAN.....................................................................................64 

4.1 Gambaran Konteks Penelitian....................................................................65 
4.1.1 KAWS..................................................................................................... 65 

4.1.2 Subjek Penelitian...............................................................................67 
4.1.2.1 Kolektor Art Toys KAWS.........................................................67 
4.1.2.2 Pakar Consumer Behavior (Triangulator I)..............................70 
4.1.2.3 Pakar Self-Esteem (Triangulator II)..........................................71 

4.2 Penyajian Data........................................................................................... 72 
4.2.1 Perilaku Konsumen Kolektor Art-Toys KAWS.................................72 

4.2.1.1 Kognitif.................................................................................... 75 
4.2.1.2 Afektif...................................................................................... 78 
4.2.1.3 Konatif......................................................................................81 

4.2.2 Self-Esteem Kolektor Art-Toys KAWS..............................................82 
4.2.2.1 Power....................................................................................... 82 
4.2.2.3 Significance.............................................................................. 83 
4.2.2.3 Virtue........................................................................................ 86 
4.2.2.1 Competence.............................................................................. 87 

4.3 Pembahasan dan Diskusi............................................................................89 
4.3.1 Perilaku Konsumen Kolektor Art-Toys KAWS.................................89 

4.3.1.1 Kognitif.................................................................................... 91 
4.3.1.1 Afektif...................................................................................... 94 
4.3.1.1 Konatif......................................................................................97 

4.3.2 Self-Esteem Kolektor Art-Toys KAWS..............................................98 
4.3.2.1 Power (Kekuasaan)................................................................ 100 
4.3.2.2 Significance (Signifikansi)..................................................... 104 
4.3.2.3 Virtue (Kebajikan).................................................................. 106 
4.3.2.4 Competence (Kompetensi)..................................................... 109 

4.3.3 Temuan Baru................................................................................... 111 
Aspek Afektif Perilaku Konsumen Art-Toys KAWS......................... 112 
Aspek Self-Esteem Art-Toys KAWS...................................................114 
Perilaku Konsumen dan Self-Esteem Kolektor Art-Toys KAWS....... 116 
Self-actualization Art-Toys KAWS......................................................116 

 
 
 

 



 

BAB V SIMPULAN DAN SARAN................................................................... 119 
5.1 Simpulan...................................................................................................119 
5.2 Kendala & Keterbatasan.......................................................................... 121 
5.3 Saran dan Implikasi..................................................................................122 

5.3.1 Saran untuk Penelitian Berikutnya............................................122 
5.3.2 Saran untuk Industri/Lembaga Pemasaran................................122 

 
DAFTAR PUSTAKA..........................................................................................124 
LAMPIRAN........................................................................................................130 

Transkrip wawancara informan 1.............................................................130 
Transkrip wawancara informan 2.............................................................134 
Transkrip wawancara Triangulator 1 - Ahli Perilaku Konsumen............ 141 
Transkrip wawancara Triangulator 2 - Ahli Self-Esteem......................... 148 
 

 

 



 

DAFTAR GAMBAR 
 

Gambar 1.1 Be@rbrick .................................................................................... 3 
Gambar 1.2 KAWS Companion........................................................................4 
Gambar 1.3 KAWS: Holiday Indonesia ...........................................................5 
Gambar 1.4 KAWS: Holiday Indonesia vinyl toys........................................... 6 
Gambar 1.5 Koleksi KAWS Steve Aoki .......................................................... 7 
 
Gambar 2.1 Hierarki Kebutuhan Maslow....................................................... 21 
Gambar 2.2 Tingkat Extended Self..................................................................29 
Gambar 2.3 Kerangka Pemikiran....................................................................52 
 
Gambar 4.1 Win Satrya, kolektor mainan, entrepreneur.................................67 
Gambar 4.2 Koleksi art-toys Win Satrya di Museum of Toys........................68 
Gambar 4.3 Darbotz, urban artist....................................................................69 
Gambar 4.4 Koleksi art-toys KAWS Darbotz.................................................70 
Gambar 4.5 Arindra Khrisna Karamoy...........................................................70 
Gambar 4.6 Kamilah Zared, M.Psi., Psikolog, Chrp...................................... 71 
Gambar 4.7 Postingan Instagram Win Satrya ................................................ 84 
Gambar 4.8 Kolaborasi Darbotz x Jual Ortuseight ........................................ 88 
Gambar 4.9 Hasil Penelitian..........................................................................118 

 

 



 

DAFTAR TABEL 
 

Tabel 2.1 Jurnal Penelitian Sebelumnya......................................................... 43 
Tabel 3.1 Operasionalisasi Konsep................................................................. 63 

 

 


	 
	ANALISIS PERILAKU KONSUMEN & SELF-ESTEEM PADA KOLEKTOR ART-TOYS “KAWS” 
	 
	ANALISIS PERILAKU KONSUMEN & SELF-ESTEEM PADA KOLEKTOR ART-TOYS “KAWS” 
	HALAMAN PERNYATAAN ORISINALITAS 
	HALAMAN PENGESAHAN  
	HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI 
	 
	ABSTRAK 
	DAFTAR ISI 
	DAFTAR GAMBAR 
	DAFTAR TABEL 

