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ABSTRAK 

Perkembangan teknologi dalam industri ritel mendorong adopsi sistem self-checkout 

sebagai alternatif layanan kasir konvensional. Namun, penerimaan pelanggan terhadap 

teknologi ini masih rendah, terutama di Indonesia, di mana sistem self-service technology 

belum sepenuhnya umum. Penelitian ini bertujuan untuk menganalisis faktor-faktor yang 

mempengaruhi niat pelanggan Uniqlo PIM 1 untuk menggunakan mesin self-checkout, 

dengan menggunakan kerangka teori TAM dan menambahkan variabel baru yang relevan, 

untuk menangkap pemahaman yang lebih komprehensif. Penelitian ini menganalisis 

pengaruh perceived ease of use, perceived usefulness, technology self-efficacy, dan 

perceived trust terhadap intention to use. Metode yang digunakan dalam penelitian ini 

adalah pendekatan kuantitatif dengan survei online untuk mengumpulkan data. Kuesioner 

disebarkan kepada konsumen Uniqlo di PIM 1, yang sebelumnya menggunakan mesin self-

checkout. Hasil survei memperoleh sebanyak 105 responden yang valid. Pengujian ini 

dilakukan dengan Regresi Linear Berganda menggunakan SPSS versi 27. Temuan ini 

mengungkap bahwa keempat faktor berpengaruh secara positif dan signifikan terhadap 

intention to use, menekankan peran pentingnya dalam adopsi self-chekcout. Temuan ini, 

berkontribusi pada penelitian tentang adopsi teknologi di ritel fashion. Studi selanjutnya 

dapat mengeksplorasi variabel tambahan dan faktor demografi, untuk memperdalam 

pemahaman tentang penerimaan self-checkout. 

Kata kunci: Self-checkout, Technology Acceptance Model, Technology Self-Efficacy, 

Perceived Trust, retail. 
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THE INFLUENCE OF PERCEIVED EASE OF USE, PERCEIVED USEFULNESS, 

TECHNOLOGY SELF-EFFICACY, AND PERCEIVED TRUST ON INTENTION TO USE 

SELF-CHECKOUT: A CASE STUDY OF UNIQLO INDONESIA (PIM 1) 

Siti Mardhiyah Nurur Raudhah 

 

ABSTRACT 

The advancement of technology in the retail industry has driven the adoption of self-

checkout systems as an alternative to traditional cashier services. However, customer 

acceptance remains low, especially in Indonesia, where self-service technology systems 

are not yet widely adopted. This study aims to analyze the factors influencing Uniqlo PIM 

1 customer’s intention to use self-checkout machines by applying the TAM framework and 

incorporating relevant new variables to achieve a more comprehensive understanding. 

This research examines the impact of perceived ease of use, perceived usefulness, 

technology self-efficacy, and perceived trust on intention to use. A quantitative approach 

was used, with data collected through an online survey. The questionnaire was distributed 

to Uniqlo PIM 1 customers who had previously used self-checkout machine. A total of 105 

valid responses were obtained. Data were analyzed using multiple linear regression with 

SPSS 27. The findings reveals that all four factors have a positive and significant influence 

on intention to use, highlighting their crucial role in self-checkout adoption. These insights 

contribute to research on technology adoption in fashion retail. Future studies may explore 

additional variables and demographic factors, to deepen the understanding of self-

checkout acceptance. 

Keywords: Self-checkout, Technology Acceptance Model, Technology Self-Efficacy, 

Perceived Trust, retail. 
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