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ABSTRAK 

Tayangan promosi film memiliki peran penting dalam menarik perhatian dan membangun 
keterlibatan audiens. Penggunaan pendekatan daya tarik emosional sering dijumpai pada 
tayangan-tayangan promosi seperti promosi film, promosi produk, ataupun promosi 
destinasi wisata. Untuk itu penelitian ini memiliki tujuan untuk menganalisis respon 
khalayak terhadap video promosi film “Ketika Berhenti di Sini” versi "Ketika Berjumpa 
di Sini (Social Experiment)" yang menggunakan daya tarik emosional sebagai strategi 
utama. Penelitian ini menggunakan metode kualitatif dengan teknik pengumpulan data 
berupa Focus Group Discussion (FGD) dan wawancara triangulator, serta dianalisis 
menggunakan model AISAS (Attention, Interest, Search, Action, Share) untuk memahami 
pola keterlibatan audiens. Hasil penelitian menunjukkan bahwa emosi kesedihan menjadi 
daya tarik utama yang paling melekat di benak audiens. Semua informan mengalami 
tahapan attention dan interest, menandakan bahwa video ini berhasil menarik perhatian 
dan membangkitkan minat. Namun, tidak ada informan melanjutkan ke tahap search. Pada 
tahap action, hanya terdapat dua informan yang berencana untuk memasukan film ketika 
berhenti di sini ke wishlist tanpa melakukan tindakan nyata. Dan untuk tahapan share, 
informan hanya berencana untuk membagikan pengalaman mereka menonton tayangan 
tersebut secara langsung ke teman terdekat tanpa membagikannya di sosial media mereka. 
Hal tersebut menunjukkan bahwa daya tarik emosional saja tidak selalu cukup untuk 
mendorong keterlibatan lebih lanjut, diperlukan pertimbangan faktor-faktor lain seperti 
psikososial target audiens.   

Kata Kunci: Daya tarik emosional, tayangan promosi, model AISAS 
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ABSTRAK 

 

Film promotional content plays a crucial role in capturing attention and building audience 
engagement. The use of emotional appeal is commonly found in various promotional 
materials, including film promotions, product advertisements, and tourism campaigns. 
Therefore, this study aims to analyze audience responses to the promotional video of 
Ketika Berhenti di Sini – Ketika Berjumpa di Sini (Social Experiment), which employs 
emotional appeal as its primary strategy. This research adopts a qualitative approach, 
utilizing data collection techniques such as Focus Group Discussion (FGD) and 
triangulator interviews. The collected data is analyzed using the AISAS model (Attention, 
Interest, Search, Action, Share) to understand audience engagement patterns. The findings 
indicate that sadness emerges as the dominant emotional appeal that leaves a lasting 
impression on the audience. All informants experienced the attention and interest stages, 
signifying the video’s success in capturing attention and generating interest. However, 
none of the informants proceeded to the search stage. In the action stage, only two 
informants intended to add Ketika Berhenti di Sini to their watchlist without taking further 
action. At the share stage, informants only planned to share their viewing experience 
directly with close friends rather than on social media. These findings suggest that 
emotional appeal alone may not be sufficient to drive further audience engagement. 
Therefore, additional factors, such as the psychosocial aspects of the target audience, 
should be considered to enhance the effectiveness of promotional strategies sufficient to 
drive further engagement. 
 

Keywords: Emotional appeal, promotional video, AISAS model 
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