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ANALISIS PENGARUH ENVIRONMENTAL KNOWLEDGE,
ENVIRONMENTAL INFLUENCE, AND PROMOTION OF SUSTAINABLE
CONSUMPTION TERHADAP SUSTAINABLE CONSUMPTION
BEHAVIOUR PADA I1BU RUMAH TANGGA DI JAKARTA DALAM
MENDUKUNG SUSTAINABLE DEVELOPMENT GOALS (SDGS) 12

Vira Hasna Arianti

ABSTRAK

Sustainable consumption behaviour merupakan pola konsumsi  yang
mempertimbangkan dampak lingkungan, sosial, dan ekonomi dalam jangka
Panjang. Konsep ini sejalan dengan tujuan Sustainable Development Goals (SDGS)
ke 12, yaitu memastikan pola konsumsi dan produksi yang berkelanjutan. Dalam
konteks rumah tangga, ibu memiliki peran penting dalam menentukan keputusan
konsumsi yang dapat memengaruhi keberlanjutan lingkungan. Pada penelitian ini
memiliki tujuan untuk mengetahui seberapa pengaruh environmental knowledge,
environmental influence, dan promotion of sustainable consumption terhadap

sustainable consumption behaviour pada ibu rumah tangga di Jakarta.

Penelitian ini menggunakan metode penelitian kuantitatif dengan teknik sampling
yang digunakan yaitu Non-Probability Sampling dengan total sampel minimal
sejumlah 100 responden yang dianalisis dengan teknik analisis data regresi linier
berganda. Temuan pada penelitian ini adalah variabel environmental knowledge,
environmental influence, dan promotion of sustainable consumption terhadap
sustainable consumption behaviour berpengaruh positif dan signifikan. Hasil
penelitian ini diharapkan dapat memberikan kontribusi bagi Pemerintah, Lembaga
Swadaya Masyarakat, serta pihak terkait lainnya dalam merancang strategi untuk

mengembangkan pola konsumsi berkelanjutan.

Kata Kunci: Environmental Knowledge, Environmental Influencer, Promotion of

Sustainable Consumption, Sustainable Consumption Behaviour.
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ANALYSIS OF THE INFLUENCE OF ENVIRONMENTAL
KNOWLEDGE, ENVIRONMENTAL INFLUENCE, AND PROMOTION
OF SUSTAINABLE CONSUMPTION OF HOUSEWIVES IN JAKARTA
IN SUPPORTING THE SUSTAINABLE DEVELOPMENT GOALS (12)

Vira Hasna Arianti

ABSTRACT

Sustainable consumption behavior is a consumption pattern that considers
environmental, social, and economic impacts in the long term. This concept is in
line with the objectives of the 12th Sustainable Development Goals (SDGS),
namely ensuring sustainable consumption and production patterns. In the context
of households, mothers have an important role in determining consumption
decisions that can affect environmental welfare. This study aims to determine how
much influence environmental knowledge, environmental influence, and promotion
of sustainable consumption have on sustainable consumption behaviour among

housewives in Jakarta.

This study uses a quantitative research method with a sampling technique used,
namely Non-Probability Sampling with a minimum sample size of 100 respondents
analyzed using multiple linear regression data analysis techniques. The findings in
this study are that the variables of environmental knowledge, environmental
influence, and promotion of sustainable consumption on sustainable consumption
behavior have a positive and significant effect. The results of this study are expected
to contribute to the Government, Non-Governmental Organizations, and other
related parties in designing strategies to develop sustainable consumption patterns.

Keywords: Environmental Knowledge, Environmental Influencer, Promotion of

Sustainable Consumption, Sustainable Consumption Behaviour.
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