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ANALISIS RESEPSI PENGGEMAR 

 TERHADAP KONTEN  IN REAL LIFE STREAMING  

ISHOWSPEED DI INDONESIA MELALUI PLATFORM YOUTUBE 

AWANDA ERLIANITA FAUJIAH 

ABSTRAK 

IShowSpeed streamer yang melakukan IRL streaming di tiga kota besar Indonesia yaitu 

Jakarta, Bali dan Yogyakarta pada bulan September 2024. Rumusan masalah pada penelitian 

ini, bagaimana posisi dalam resepsi penggemar terhadap konten in real life streaming 

IShowSpeed di Indonesia. Tujuan penelitian, akan mempelajari lebih lanjut tentang 

bagaimana penggemar IShowSpeed di Indonesia menanggapi konten In Real Life Streaming, 

memberikan dukungan, memberikan kritik, dan berpartisipasi secara aktif dalam streaming 

melalui komentar. Penelitian ini menggunakan metodologi kualitatif studi kasus dan 

pendekatan teori Stuart Hall (1980) dalam penelitian ini menggunakan Focus Group 

Discussion (FGD) dan wawancara terstruktur sebagai teknik pengumpulan data. Hasil FGD 

menunjukan, pengalaman IRL streaming IShowSpeed berbeda antara penggemar online dan 

offline. Penggemar online menikmati spontanitas dan interaksi digital yang intens, sedangkan 

penggemar offline lebih menghargai kontrol dalam interaksi langsung. Meskipun streaming 

menciptakan keterlibatan emosional yang mendalam, kehadiran kerumunan besar sering 

mengganggu fokus dan menimbulkan dampak negatif, sehingga diperlukan strategi 

pengendalian massa. Di samping itu, media sosial memperkuat ilusi partisipasi meskipun 

keputusan akhir tetap berada di tangan idola. Saran untuk praktisi atau konten kreator agar 

dapat mempertimbangkan strategi adaptasi konten yang lebih inklusif bagi audiens online dan 

offline.  Penelitian selanjutnya dapat memperluas cakupan dengan menggunakan penelitian 

dapat memperluas cakupan dengan menggunakan teori ilusi agensi untuk memahami 

keterlibatan digital dan ekonomi atensi dalam live streaming. 

 

Kata Kunci: IShowSpeed, IRL Streaming, Resepsi Penggemar, Encoding/Decoding, Ilusi 
Agency 
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ANALYSIS RECEPTION OF ISHOWSPEED’S IN REAL LIFE 

STREAMING CONTENT IN INDONESIA  

ON THE YOUTUBE PLATFORM 
AWANDA ERLIANITA FAUJIAH 

 

ABSTRACT 

IShowSpeed is a streamer who conducted IRL (In Real Life) streaming in three major 

Indonesian cities Jakarta, Bali, and Yogyakarta in September 2024. This study examines the 

reception of IShowSpeed’s IRL streaming content among Indonesian fans. The research 

questions focus on how fans position themselves in response to IShowSpeed’s IRL streaming 

content. The study aims to explore how Indonesian fans of IShowSpeed respond to IRL 

streaming content, whether by showing support, offering criticism, or actively participating 

through comments. This research adopts a qualitative case study methodology, using Stuart 

Hall’s (1980) reception theory as its theoretical framework. Data collection methods include 

Focus Group Discussions (FGD) and structured interviews.  The FGD results reveal 

significant differences between the experiences of online and offline fans. Online fans 

appreciate the spontaneity and intense digital interaction, while offline fans value the ability 

to control their direct interactions. Although IRL streaming fosters deep emotional 

engagement, the presence of large crowds often disrupts focus and creates negative impacts, 

highlighting the need for crowd management strategies. Additionally, social media reinforces 

the illusion of participation, even though ultimate decisions remain in the hands of the 

streamer. This study suggests that content creators and industry practitioners consider more 

inclusive content adaptation strategies to accommodate both online and offline audiences. 

Further research could expand the scope by using illusion of agency theory to understand 

digital engagement and the attention economy in live streaming. 

 

Keywords: IShowSpeed, IRL Streaming, Fan Reception, Encoding/Decoding, Emotional 

Connection, illusion of agency 
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