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ABSTRAK

Penelitian ini menganalisis strategi komunikasi yang dilakukan oleh Sekretariat Kabinet
Republik Indonesia (Setkab RI) melalui konten kreatif dalam membentuk opini publik
tentang kebijakan pemerintah, dengan fokus pada sosialisasi capaian 1 dekade
pemerintahan Presiden Joko Widodo. Dalam era digital, media sosial menjadi sarana
strategis untuk menyampaikan informasi secara interaktif dan menarik kepada
masyarakat. Penelitian ini menggunakan metode kualitatif dengan pendekatan studi
kasus, mengintegrasikan teori agenda setting, Cyber Public Relations (PR), dan model
RACE (Research, Action, Communication, Evaluation). Penelitian ini menguji apakah
konten kreatif, seperti video capaian, infografis, dan visual storytelling, mampu
meningkatkan keterlibatan publik secara signifikan dibandingkan konten tradisional.
Strategi komunikasi Setkab RI yang berbasis data juga membantu mengidentifikasi
kebutuhan dan preferensi audiens, sehingga pesan kebijakan dapat diterima secara lebih
efektif. Penelitian ini memberikan kontribusi teoritis pada kajian komunikasi digital dan
praktis sebagai pedoman bagi pemerintah dalam mengoptimalkan penggunaan media
sosial untuk meningkatkan keterlibatan masyarakat dan mendukung implementasi
kebijakan strategis.

Kata kunci: strategi komunikasi, konten kreatif, opini publik, media sosial,
Sekretariat Kabinet RI, agenda setting
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ANALYSIS OF COMMUNICATION STRATEGY THROUGH CREATIVE
CONTENT AT THE CABINET SECRETARIAT OF THE REPUBLIC OF
INDONESIA IN SHAPING PUBLIC OPINION ON GOVERNMENT
POLICIES: A CASE STUDY OF THE 1-DECADE SOCIALIZATION OF
PRESIDENT JOKO WIDODO'S ADMINISTRATION

Gracello Yeshua Davny Bonar

ABSTRACT

This research analyzes the communication strategies employed by the Secretariat of the
Cabinet of the Republic of Indonesia (Setkab RI) through creative content in shaping
public opinion about government policies, with a focus on the socialization of the
achievements of President Joko Widodo's first decade in office. In the digital era, social
media has become a strategic tool for delivering information to the public in an
interactive and engaging manner. This study employs a qualitative method with a case
study approach, integrating the theories of agenda setting, Cyber Public Relations (PR),
and the RACE model (Research, Action, Communication, Evaluation). The research
examines whether creative content, such as achievement videos, infographics, and visual
storytelling, can significantly enhance public engagement compared to traditional content.
The data-driven communication strategy of Setkab RI also helps identify audience needs
and preferences, enabling more effective delivery of policy messages. This study
contributes theoretically to the field of digital communication and practically as a guide
for the government in optimizing the use of social media to increase public engagement
and support the implementation of strategic policies.

Kata kunci: communication strategy, creative content, public opinion, social media,
Secretariat of the Cabinet of the Republic of Indonesia, agenda setting.
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