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FENOMENA CLICKBAIT DI KANAL HEALTH DISWAY.ID  

Richard Ariyanto 

 

 

ABSTRAK 

Penelitian ini bertujuan untuk mengetahui bagaimana clickbait digunakan dalam kanal 

Health Disway.id. Terkhususnya dalam isu gagal ginjal pada anak kecil dalam periode 

Juni 2024 hingga Juli 2024. Lalu, seberapa banyak berita yang ditemukan 

menggunakan clickbait. Penelitian ini menggunakan metode kualitatif dengan 

pendekatan Analisis isi terarah dengan Latent Content Analisis. Lalu memperhatikan 

apakah clickbait digunakan dan penulisan tersebut sesuai dengan unsur-unsur berita. 

Penelitian ini menemukan bahwa Disway.id memang menggunakan clickbait. Namun, 

clickbait memiliki dua pengertian, clickable dan clickbait. Dimana clickbait 

merupakan sesuatu yang dilebih-lebihkan. Sedangkan clickable merupakan 

karakteristik dari media Online itu sendiri, yaitu mengundang untuk di-klik. Sehingga, 

Disway.id bisa dikatakan mengunakan clickable, bukan clickbait. Ketiga berita yang 

diteliti ini menemukan satu berita yang terlalu banyak halamannya, sehingga membuat 

fokus pembaca pecah saat berganti halaman. Penelitian ini juga menemukan bahwa 

adanya editor dan reporter berupaya untuk membuat clickbait. Namun hal ini 

diperuntukkan editor bisa menaikkan berita reporter dan editor mengubah judul agar 

bisa dibaca oleh pembaca, yaitu clickable. 

 

Kata kunci: Clickbait, Berita Online, clickable, Gagal Ginjal, Kesehatan  
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CLICKBAIT PHENOMENON ON THE HEALTH’S DISWAY.ID 

CHANNEL 

Richard Ariyanto 

 

 

ABSTRACT 

This study aims to investigate how clickbait is used in the Health Disway.id channel, 

particularly regarding the issue of kidney failure in children at June until July 2024 

period. Additionally, it seeks to determine how many news articles utilize clickbait. 

The research employs qualitative methods with a directed content analysis approach 

using latent content analysis. It pays attention to whether clickbait is used and if the 

writing complies with the elements of news. The study finds that Disway.id does use 

clickbait. However, clickbait has two meanings: clickable and clickbait. Clickbait 

refers to exaggeration, while clickable is a characteristic of online media itself, aimed 

at inviting clicks. Therefore, Disway.id can be said to use clickable, not clickbait. 

Among the three news articles examined, one was found to have too many pages, which 

distracted reader’s focus while flipping through them. This study also found that 

editors and reporters strive to create clickbait. However, this is done so that editors 

can boost reporters' news and change headlines to make them more appealing to 

readers, or 'clickable.' 

 

 

Keyword: Clickbait, Online News, clickable, Kidney Failure, Health  



ix 

DAFTAR ISI 

 

HALAMAN COVER .................................................................................................. i 
HALAMAN PERNYATAAN ORISINALITAS ....................................................... ii 
HALAMAN PENGESAHAN ................................................................................... iii 
UNGKAPAN TERIMA KASIH ............................................................................... iv 
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI .............................. vi 
ABSTRAK ................................................................................................................ vii 
ABSTRACT ............................................................................................................. viii 
DAFTAR ISI .............................................................................................................. ix 
DAFTAR ISI GAMBAR ........................................................................................... xi 
DAFTAR ISI TABEL ............................................................................................... xii 
BAB 1     PENDAHULUAN ...................................................................................... 1 

1.1 LATAR BELAKANG ................................................................................ 1 
1.2 Rumusan Masalah ...................................................................................... 6 
1.3 Tujuan Penelitian ....................................................................................... 6 
1.4 Manfaat Penelitian ..................................................................................... 7 

1.4.1 Manfaat Teoritis ..................................................................................... 7 
1.4.2 Manfaat Praktis ...................................................................................... 7 

BAB 2    TINJAUAN PUSTAKA .............................................................................. 8 
2.1 Konsep yang relevan .................................................................................. 8 

2.1.1 Clickbait .................................................................................................. 8 
2.1.2 Analisis Isi Konten ............................................................................... 13 
2.1.3 Jurnalisme Berkualitas dalam Berita Kesehatan ............................. 14 
2.1.4 Gagal Ginjal .......................................................................................... 16 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan .............................. 18 
2.3 Model Kerangka Pemikiran .................................................................... 25 

BAB 3     METODE PENELITIAN ........................................................................ 26 
3.1 Desain pendekatan ................................................................................... 26 
3.2 Objek dan Subjek Penelitian .................................................................. 26 

3.2.1 Objek Penelitian ................................................................................... 26 
3.2.2 Subjek Penelitian .................................................................................. 27 

3.3 Pengumpulan Data ................................................................................... 28 
3.3.1 Data Primer .......................................................................................... 28 
3.3.2 Data Sekunder ...................................................................................... 29 

3.4 Analisis Data ............................................................................................. 30 
3.4.1 Reduksi Data ........................................................................................ 30 
3.4.2 Penyajian Data ..................................................................................... 31 
3.4.3 Penarikan Kesimpulan dan Verifikasi ............................................... 31 

3.5 Triangulasi Data ....................................................................................... 32 
BAB 4     HASIL DAN PEMBAHASAN ................................................................ 34 

4.1 Gambaran Konteks Penelitian ................................................................ 34 
4.1.1 Mengenai Perusahaan .......................................................................... 34 
4.1.2 Mengenai Informan ............................................................................. 35 

4.2 Penyajian Data ......................................................................................... 37 
4.3 Pembahasan Dan diskusi ......................................................................... 42 

BAB 5     KESIMPULAN ........................................................................................ 55 



x 

5.1 Kesimpulan ............................................................................................... 55 
5.2 Kendala dan Keterbatasan ...................................................................... 56 

5.2.1 Kendala Penelitian ............................................................................... 56 
5.2.2 Keterbatasan Penelitian ...................................................................... 56 

5.3 Saran dan Implikasi ................................................................................. 56 
5.3.1 Saran untuk Peneliti Selanjutnya ....................................................... 56 
5.3.2 Saran untuk Industri/Lembaga/Subjek ............................................. 57 

DAFTAR PUSTAKA................................................................................................ 58 
LAMPIRAN .............................................................................................................. 61 
 

  



xi 

DAFTAR ISI GAMBAR 

 

Gambar 1.1 Perbandingan Antar Media Disway.id, Olenka.id, Farah.id, ........... 4 
Kuyou.id, dan Parboaboa .......................................................................................... 4 
Gambar 1.2 Google Trends mengenai Gagal Ginjal ............................................... 6 
Gambar 4.1 Page View dan User Selama Bulan Juni hingga Juli 2024 .............. 39 
Gambar 4.2 Berita yang Masuk dari Reporter Ke laman Editor ....................... 49 

 

  



xii 

 DAFTAR ISI TABEL 

 

Tabel 2.1 Tabel Penelitian Sebelumnya .................................................................. 22 

Tabel 2.2 Model Kerangka Pemikiran ................................................................... 25 

Tabel 3.1 Berita Yang memiliki Isu Gagal Ginjal Pada Anak Kecil .................... 29 

Tabel 4.1 Berita dengan Judul dan Tagging Ginjal............................................... 39 

Tabel 4.2 Berita dengan Isu Gagal Ginjal .............................................................. 41 

 

  


