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ARI BIMANTORO

ABSTRAK

Digitalisasi yang mengancam eksistensi media-media konvensional membuat media
konvensional harus dapat beradaptasi agar bisa terus bertahan. Radio Jak 101 FM
menjadi salah satu media konvensional yang beradaptasi pada era digital dengan
menunjukan eksistensinya melalui media sosial khususnya Instagram. Dengan
pendekatan kualitatif dan metode studi kasus, penelitian ini mengeksplorasi strategi
social media marketing yang diterapkan dalam pembuatan dan distribusi konten
tersebut. Data dikumpulkan melalui wawancara dengan social media officer
Jak101FM, observasi konten di Instagram, serta triangulasi dengan pakar komunikasi.
Hasil penelitian menunjukkan bahwa konten “Anak Magang” berhasil menarik
perhatian audiens melalui storytelling yang relatable, humor yang ringan, serta
pengemasan visual yang menarik. Interaksi yang tinggi terlihat dari jumlah views, likes,
shares, dan komentar yang melampaui konten lain di akun yang sama. Engagement
yang tinggi ini turut berdampak pada peningkatan brand awareness Jak101FM,
memperluas jangkauan audiens, serta menciptakan komunitas digital yang aktif.
Penelitian ini menegaskan bahwa strategi media sosial berbasis storytelling dan
karakter kuat dalam konten dapat menjadi faktor penting dalam meningkatkan
keterlibatan audiens. Selain itu, adaptasi media tradisional seperti radio ke dalam
platform digital melalui konten kreatif dapat menjadi langkah efektif dalam
mempertahankan relevansi di era digital.

Kata Kunci: Engagement rate by views, Citra merek, dan Jak 101 FM
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ANALYSIS OF INSTAGRAM SOCIAL MEDIA @JAK101FM AS A
BRANDING TOOL TO INCREASE ENGAGEMENT ON “ANAK
MAGANG” CONTENT

ARI BIMANTORO

ABSTRACT

The digitalization that threatens the existence of conventional media forces them to
adapt in order to survive. Jak 101 FM, a conventional radio station, has adapted to the
digital era by establishing its presence on social media, particularly Instagram. Using
a qualitative approach and case study method, this research explores the social media
marketing strategies applied in the creation and distribution of its content. Data were
collected through interviews with Jak 101 FM’s social media officer, content
observation on Instagram, and triangulation with a communication expert. The results
show that the “Anak Magang” content successfully captured audience attention
through relatable storytelling, light humor, and engaging visual presentation. High
interaction levels were evident from the number of views, likes, shares, and comments,
which exceeded those of other content on the same account. This high engagement
contributed to increased brand awareness for Jak 101 FM, expanded audience reach,
and the formation of an active digital community. This study confirms that social media
strategies based on storytelling and strong character development in content play a
crucial role in enhancing audience engagement. Furthermore, the adaptation of
traditional media such as radio to digital platforms through creative content can be an
effective approach to maintaining relevance in the digital era.

Keyword: Engagement rate by views, Brand Image, dan Jak 101 FM
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