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STRATEGI PENINGKATAN VOLUME PERDAGANGAN INTERNASIONAL 

INDONESIA MELALUI PERJANJIAN ASEAN FREE TRADE AREA (AFTA): STUDI 

KASUS EKSPOR KOPI KE MALAYSIA TAHUN 2022 

Julia Batrisiya Nuramalina1 

ABSTRAK 

Penelitian ini membahas strategi peningkatan volume perdagangan internasional Indonesia 

melalui perjanjian ASEAN Free Trade Area (AFTA), dengan fokus pada ekspor kopi ke 

Malaysia tahun 2022. Studi ini bertujuan untuk menganalisis efektivitas skema Common 

Effective Preferential Tariff (CEPT) dalam meningkatkan ekspor kopi serta mengidentifikasi 

hambatan yang masih dihadapi. Pendekatan teori liberalisme dan diplomasi ekonomi 

digunakan untuk memahami dinamika perdagangan internasional dan peran kerja sama 

bilateral. Metode penelitian yang digunakan adalah kualitatif dengan studi kasus, di mana data 

dikumpulkan melalui wawancara dengan pemangku kepentingan serta analisis dokumen dan 

data perdagangan. Hasil penelitian menunjukkan bahwa meskipun skema CEPT telah 

menurunkan tarif ekspor, hambatan non-tarif seperti regulasi ekspor yang ketat, standar 

kualitas tinggi, dan permasalahan logistik masih menjadi tantangan utama. Meskipun nilai 

ekspor kopi ke Malaysia meningkat, volume ekspor justru mengalami penurunan. Oleh karena 

itu, strategi perdagangan Indonesia perlu mencakup peningkatan kualitas produk, optimalisasi 

regulasi ekspor, dan penguatan kerja sama bilateral. Dengan pendekatan yang lebih 

komprehensif, Indonesia dapat meningkatkan daya saing kopi di pasar internasional dan 

memperkuat posisinya sebagai eksportir kopi utama di kawasan ASEAN. 

Kata kunci: Ekpor, Kopi, AFTA, CEPT, 2022 
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STRATEGY TO INCREASE INDONESIA'S INTERNATIONAL TRADE VOLUME 

THROUGH THE ASEAN FREE TRADE AREA (AFTA) AGREEMENT: CASE STUDY 

OF COFFEE EXPORTS TO MALAYSIA IN 2022 

Julia Batrisiya Nuramalina1 

ABSTRACT 

This study discusses the strategy to increase Indonesia's international trade volume through 

the ASEAN Free Trade Area (AFTA) agreement, focusing on coffee exports to Malaysia in 2022. 

This study aims to analyze the effectiveness of the Common Effective Preferential Tariff (CEPT) 

scheme in increasing coffee exports and identifying the obstacles that are still faced. The 

approach of liberalism theory and economic diplomacy is used to understand the dynamics of 

international trade and the role of bilateral cooperation. The research method used is 

qualitative with case studies, where data is collected through interviews with stakeholders and 

analysis of trade documents and data. The results of the study show that although the CEPT 

scheme has reduced export tariffs, non-tariff barriers such as strict export regulations, high 

quality standards, and logistics problems are still major challenges. Although the value of 

coffee exports to Malaysia has increased, the export volume has actually decreased. Therefore, 

Indonesia's trade strategy needs to include improving product quality, optimizing export 

regulations, and strengthening bilateral cooperation. With a more comprehensive approach, 

Indonesia can increase the competitiveness of coffee in the international market and strengthen 

its position as a major coffee exporter in the ASEAN region. 

Keywords: Export, Coffee, AFTA, CEPT, 2022  
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