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COMMUNICATION: STUDI PADA SIMULASI WAWANCARA KERJA 

MELALUI PROGRAM REVOU NEXT DI KELAS PRODUCT MANAGEMENT 

 

NI AJENG RIANDIA PARAMITHA 

 
ABSTRAK 

Penelitian ini bertujuan untuk menganalisis peranan Komunikasi Berasa dalam Employment 
Communication, khususnya dalam konteks simulasi wawancara kerja yang dilakukan melalui 
Program RevoU Next di kelas Product Management. Komunikasi Berasa merupakan konsep 
komunikasi yang tidak hanya menyampaikan informasi secara verbal tetapi juga menyertakan 
elemen Keberasaan Sensorial, Rasional, Emosional, Relevansional, Benefisial, dan Sosial, 
sehingga pesan yang disampaikan lebih bermakna dan meyakinkan. Studi ini menggunakan 
pendekatan eksperimental kualitatif dengan metode observasi dan wawancara kepada student 
serta instructor sebelum dan sesudah memahami konsep Komunikasi Berasa. Hasil penelitian 
menunjukkan bahwa penerapan Komunikasi Berasa secara signifikan meningkatkan efektivitas 
komunikasi kandidat dalam wawancara kerja. Perubahan yang diamati mencakup peningkatan 
dalam intonasi suara yang lebih dinamis, struktur jawaban yang lebih runtut, serta interaksi 
sosial yang lebih aktif dengan pewawancara. Sebelum memahami konsep Komunikasi Berasa, 
banyak kandidat menunjukkan komunikasi yang kaku, kurang percaya diri, dan lebih berfokus 
pada aspek teknikal. Namun, setelah diberikan pemahaman mengenai konsep ini, kandidat 
mampu menampilkan komunikasi yang lebih responsif, interaktif, dan sesuai dengan konteks 
wawancara.Meskipun Komunikasi Berasa telah terbukti meningkatkan kualitas komunikasi 
kandidat, penelitian ini menemukan bahwa grading rubric yang digunakan dalam menilai 
wawancara kerja belum sepenuhnya mencerminkan aspek keberasaan komunikasi. Oleh karena 
itu, penelitian ini merekomendasikan revisi dalam sistem evaluasi wawancara kerja dengan 
memasukkan dimensi Keberasaan Sensorial, Rasional, Emosional, Relevansional, Benefisial, 
dan Sosial. Dengan mengintegrasikan Komunikasi Berasa dalam sistem penilaian, evaluasi 
kandidat dapat dilakukan secara lebih holistik, mencerminkan tidak hanya keterampilan teknis 
tetapi juga cara mereka membangun komunikasi yang bermakna. Hasil penelitian ini 
diharapkan dapat memberikan kontribusi dalam pengembangan strategi komunikasi yang lebih 
efektif dalam rekrutmen tenaga kerja serta meningkatkan kesiapan kandidat dalam menghadapi 
wawancara kerja yang kompetitif di dunia profesional. 

 

Kata Kunci: Komunikasi Berasa, Employment Communication, Simulasi Wawancara 
Kerja, RevoU Next, Kelas Product Management, Personal Branding, Interaksi 
Profesional. 
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ANALYSIS OF THE EXPERIENTIALY-MEANINGFUL COMMUNICATION OF 

EMPLOYMENT COMMUNICATION: A STUDY ON THE SIMULATION OF JOB 

INTERVIEWS BY THE REVOU NEXT PROGRAM IN THE CLASS OF PRODUCT 

MANAGEMENT 

 

NI AJENG RIANDIA PARAMITHA 

 

ABSTRACT  

This study aims to analyze the role of Meaningful Communication (Komunikasi Berasa) in 
Employment Communication, specifically within the context of job interview simulations 
conducted through the RevoU Next Program in the Product Management class. Meaningful 
Communication is a communication concept that not only conveys verbal information but also 
incorporates the elements of Sensorial, Rational, Emotional, Relevational, Beneficial, and 
Social Awareness, making messages more impactful and convincing. This study employs a 
qualitative experimental approach through observations and interviews with students and 
instructors before and after understanding the concept of Meaningful Communication. The 
findings indicate that the application of Meaningful Communication significantly enhances 
candidates' communication effectiveness in job interviews. The observed improvements include 
more dynamic voice intonation, more structured responses, and increased social interaction 
with interviewers. Before understanding the concept of Meaningful Communication, many 
candidates demonstrated rigid communication, lacked confidence, and focused more on 
technical aspects without considering a more interactive and persuasive delivery. However, 
after receiving an understanding of this concept, candidates were able to exhibit more 
responsive, interactive, and contextually appropriate communication in job interviews. 
Although Meaningful Communication has been proven to enhance the quality of candidate 
communication, this study found that the grading rubric used to assess job interviews does not 
yet fully reflect the aspects of meaningful communication. Therefore, this study recommends 
revising the job interview evaluation system by integrating the dimensions of Sensorial, 
Rational, Emotional, Relevational, Beneficial, and Social Awareness. By incorporating 
Meaningful Communication into the assessment system, candidate evaluations can be 
conducted more holistically, considering not only technical skills but also how they build 
meaningful communication. This study is expected to contribute to the development of more 
effective communication strategies in workforce recruitment and improve candidates' 
readiness to face competitive job interviews in the professional world. 

 

Keywords: Meaningful Communication, Employment Communication, Job Interview 

Simulation, RevoU Next, Product Management, Professional Readiness, Holistic Assessment. 
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