
 

 

 

62 

DAFTAR PUSTAKA 

 

 

Ahmad, S. (N.D.). Pemanfaatan Media Sosial Untuk Efektifitas Komunikasi. 

Aryandari, C. (2024). Indonesian Hip-Hop Battle Autonomy. Journal of Music Science, 

Technology, and Industry, 7(2), 145 - 156 

Belch, G. E., & Belch, M. (2009a). Advertising And Promotion. An Integrated Marketing 

Communication Perspective. 

Https://Www.Researchgate.Net/Publication/46966230 

Bodden, M. (2005). Rap In Indonesian Youth Music Of The 1990s: “Globalization,” 

“Outlaw Genres,” And Social Protest. Asian Music, 36(2), 1–26. 

Https://Doi.Org/10.1353/Amu.2005.0015 

Benvenga, L. (2022). Hip-hop, Identity, and Conflict: Practices and Transformations of 

a Metropolitan Culture. Front. Sociol, 7(993574). DOI:10.3389/fsoc.2022.993574 

Chaffey, D., & Smith, P. (2022). Digital Marketing Excellence. Routledge. 

Https://Doi.Org/10.4324/9781003009498 

Chinara Hollen. (2018). Digital Marketing Communication Strategies In Micro Social 

Enterprises. Jyväskylä University School Of Business And Economics. 

Claro, J. A., Amaral, I., Remondes, J., & Madeira, P. (2020). Social Media Marketing: 

Strategies, Practices And Social Impacts. 8, 1–3. 

Dan Waktu Pada Penelitian Pendidikan Sosial, S., Alfansyur, A., & Artikel, R. (2020). 

Seni Mengelola Data: Penerapan Triangulasi Teknik Info Artikel Abstrak. 5(2), 

146–150. Https://Doi.Org/10.31764/Historis.Vxiy.3432 

Dewatara, G. W., & Agustin, S. M. (2019). Pemasaran Musik Pada Era Digital 

Digitalisasi Industri Musik Dalam Industri 4.0 Di Indonesia. Wacana, Jurnal Ilmiah 

Ilmu Komunikasi, 18(1). Https://Doi.Org/10.32509/Wacana.V18i1.729 

Dr. Rulli Nasrullah, M. S. (N.D.). Teori Dan Riset Media Cyber. 

Greg. Genep Sukendro., S. Sos. , M. S., Dr. Riris Loisa., M. S., & M. Gafar Yoedtadi., 

M. S. (2020). Manajemen Iklan (M. S. Lusia Savitri Su. & M. S. Roswita 

Oktavianti., Eds.). Fakultas Ilmu Komunikasi Universitas Tarumanagara. 

https://doi.org/10.1353/Amu.2005.0015


Universitas Bakrie 

63 

 

Harto, B., Rukmana, A., Subekti, R., Tahir, R., Waty, E., Situru, A., & M.Kom, S. 

(2023). Transformasi Bisnis Di Era Digital (Teknologi Informasi Dalam 

Mendukung Transformasi Bisnis Di Era Digital). 

Heribertus Agus Budi Santosa. (2018). Strategi Pemasaran Musik Indie Di Era Digital 

(Studi Kasus : Multatuli). Institut Seni Indonesia Yogyakarta. 

Holt, D. (2004). How Brands Become Icons: The Principles Of Cultural Branding. 

Hull, G., Hull, G., Hutchison, T., & Strasser, R. (2011). The Music Business And 

Recording Industry. Routledge. Https://Doi.Org/10.4324/9780203843192 

Hutchinson, T., Macy, A., Rolston, C., & Allen, P. (2016). Record Label Marketing: 

How Music Companies Brand and Market Artists in the Digital Era. New York, 

Taylor & Francis. 

Hollensen, S. (2022). Global Marketing. Pearson. 

Kapferer, J.-N. (2004). The New Strategic Brand Management. 

Kotler, P. (2017). Marketing 4.0: Moving from Traditional to Digital. 

Kwahk, K. (2012). Social Media and Business Strategy. Springer. 

Lamb, C. W., Hair, J. F., & McDaniel, C. (2019). MKTG: Principles of Marketing. 

Cengage Learning. 

Lee, M. (2004). Prinsip-prinsip Pokok Periklanan Dalam Prespektif Global. Jakarta: 

Prenada Media. 

Longwell, G. J. (1994). Managing Brand Equity: Capitalizing On The Value Of A Brand 

Name. Journal Of Business Research, 29(3), 247–248. 

Https://Doi.Org/10.1016/0148-2963(94)90009-4 

Management Study Guide. (n.d.). Retrieved from Advertising Agencies: 

https://www.managementstudyguide.com/advertising-agencies.htm 

Mensah, J., Oppong, P. K., & Addae, M. (2022). Effect Of Packaging On Perceived 

Quality And Brand Loyalty: The Mediating Role Of Brand Association In Over-

The-Counter Market. Open Journal Of Business And Management, 10(01), 297–

313. Https://Doi.Org/10.4236/Ojbm.2022.101018 

Miss Narisorn Saranate. (2022). The Shift Of Account Executive Role In Advertising 

Agency: The Case Study Of Wunderman Thompson Thailand. Thammasat 

University. 



Universitas Bakrie 

64 

 

Nanjappan, D., & Deshmukh, S. (2013). Social Media Marketing: The Next Generation 

Of Business Engagement. International Journal Of Management Research And 

Review, 3, 2461–2468. 

Ningtyas, H. D. C. (2023). Laporan Praktik Kerja Lapangan Penyuntingan Press 

Release Karya Musisi. 

Oppong, P. K., Mensah, J., & Addae, M. (2021). The Importance Of Value, Image, 

Credibility And Trust To Repurchase Intentions In Over-The-Counter Herbal 

Market In Sub-Saharan Africa. Open Journal Of Business And Management, 

09(04), 2080–2099. Https://Doi.Org/10.4236/Ojbm.2021.94110 

Paendong, M. K. E., Rambing, P. R., Simanjuntak, C. H., Kumaat, A. P., Marentek, M. 

R., & Mandey, N. H. J. (2023). Digital Marketing Ecosystem Perspective Of 

Regional Featured Product In North Sulawesi Province, Indonesia. Open Journal 

Of Social Sciences, 11(02), 1–17. Https://Doi.Org/10.4236/Jss.2023.112001 

Philip Kotler, H. K. I. S. (2019). Marketing 4.0 Bergerak Dari Tradisional Ke 

Digital  Setiawan. Kompas Gramedia. 

Purnamasari, A., & Afriansyah, E. A. (2021). Kemampuan Komunikasi Matematis 

Siswa Smp Pada Topik Penyajian Data Di Pondok Pesantren. Plusminus: Jurnal 

Pendidikan Matematika, 1(2), 207–222. 

Https://Doi.Org/10.31980/Plusminus.V1i2.896 

Rahul, N. A. (2024). Project Management In Higher Education Marketing: A Study On 

Leveraging Mentorship Programs To Enhance Brand Visibility And Student 

Recruitment At United African University Of Tanzania. American Journal Of 

Industrial And Business Management, 14(05), 737–758. 

Https://Doi.Org/10.4236/Ajibm.2024.145038 

Rachmawaty, M. (2021). The Necessity and Feasibility of Imposing Conventional Media 

Content Regulation on Digital Media Content in Indonesia (Case Study: The 

Controversy of Awkarin and Young Lex’s Music Video). Journal of Arts and 

Humanities, 10 (05), 36 – 51, 2021 

Rizky, A. Z. (2018). Diplomasi Hip-Hop: Sejarah, Muatan Dan Penggunaannya Oleh 

Amerika Serikat Di Indonesia. In Jurnal Analisis Hubungan Internasional (Vol. 7, 

Issue 1). 



Universitas Bakrie 

65 

 

Ryan, D., & Jones, C. (2009). Understanding Digital Marketing: Marketing Strategies 

For Engaging The Digital Generation. Kogan Page. Www.Koganpage.Com 

Santosa, H. A. (2018). Strategi Pemasaran Musik Indie di Era Digital (Studi Kasus : 

Multatuli). Jurnal  Tugas  Akhir  Progam Studi S1 – Seni Musik, 3. 

Sharma, K., & Kumar, P. (2018). Book Review: Tracy L. Tuten And Michael R. 

Solomon, Social Media Marketing. Vision: The Journal Of Business Perspective, 

22(2), 241–242. Https://Doi.Org/10.1177/0972262918766148 

Smith, P., & Zook, Ze. (2011). Marketing Communications: Integrating Offline And 

Online With Social Media. 

Solomon, M. R. ., Marshall, Greg., & Stuart, E. W. . (2023). Marketing : Real People, 

Real Choices. Pearson. 

Suhandang, K. (2020). Manajemen, Kiat dan Strategi Periklanan. Bandung: Penerbit 

Nuansa. 

Tschmuck, P. (2012). Creativity And Innovation In The Music Industry. In Creativity 

And Innovation In The Music Industry (Pp. 225–251). Springer Berlin Heidelberg. 

Https://Doi.Org/10.1007/978-3-642-28430-4_12 

Wang, Z., & Caskey, K. (2016). Occupywallstreet: An Analysis Of Twitter Usage 

During A Protest Movement. Social Networking, 05(04), 101–117. 

Https://Doi.Org/10.4236/Sn.2016.54011 

 Yanko, W. (2021). Politik Kekirian: Ucok and Homicide’s Brokerages of Protest in 

Bandung, Indonesia. Journal of Cultural Research, 25(4), 358-376. 

Yanko, W. (2022). Mapping the Politics of Indonesian Hip-hop. Doctoral Dissertation, 

RMIT University. 

 

 

 

 

 

 

 

 

 

 

 

 

https://doi.org/10.4236/Sn.2016.54011

	DAFTAR PUSTAKA

