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ABSTRAK

Tanggung Jawab Sosial dan Lingkungan (TJSL) semakin menjadi fokus utama
dalam dunia bisnis modern, terutama dalam konteks Badan Usaha Milik Negara
(BUMN) di Indonesia. TJSL sering kali disamakan dengan Corporate Social
Responsibility (CSR) sesuai dengan Peraturan Menteri BUMN No. PER-
05/MBU/2007. Penelitian ini bertujuan untuk mengeksplorasi implementasi
program TJSL yang diinisiasi oleh Indonesia Financial Group (IFG) melalui
program TJSL "Kindness to Progress” di Desa Sumberejo. Metodologi yang
digunakan dalam studi ini adalah pendekatan kualitatif dengan desain studi kasus
serta analisis multistaging. Hasil penelitian menunjukkan bahwa dukungan
stakeholder melalui komunikasi internal IFG memberikan kontribusi signifikan
terhadap keberhasilan program dan menghasilkan dampak positif bagi masyarakat
setempat. Modal sosial yang kuat di kalangan masyarakat, khususnya pada
Kelompok Keripik Sawi, berperan penting dalam membangun kolaborasi dan
saling dukung, yang mendukung keberlanjutan program tersebut. Lebih lanjut,
program ini tidak hanya meningkatkan reputasi IFG di mata publik, tetapi juga
memberikan kontribusi yang signifikan terhadap kesejahteraan masyarakat.
Dengan demikian, program TJSL yang diinisiasi oleh IFG menunjukkan potensi
untuk menjadi model praktik tanggung jawab sosial yang berkelanjutan di masa
depan.

Kata Kunci: TJSL, Kindness to Progress, Modal Sosial, Komunikasi Internal,
Reputasi Perusahaan
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INTERNAL STAKEHOLDER SUPPORT AND UTILIZATION OF
COMMUNITY SOCIAL CAPITAL IN CORPORATE SOCIAL AND
ENVIRONMENTAL RESPONSIBILITY (CSR) PROGRAMS TO BUILD
CORPORATE REPUTATION
Case Study: A Case Study of the Kindness to Progress TJSL Program by
Indonesia Financial Group (IFG) in Sumberejo Village, Ngablak District,
Magelang Regency, Central Java

Saefihim

ABSTRACT

Social and Environmental Responsibility (TJSL) is increasingly becoming a key
focus in the modern business world, particularly within the context of State-Owned
Enterprises (BUMN) in Indonesia. TJSL is often equated with Corporate Social
Responsibility (CSR) as defined by Ministry of BUMN Regulation No. PER-
05/MBU/2007. This research aims to explore the implementation of the TJSL
program initiated by Indonesia Financial Group (IFG) through the TJSL program
"Kindness to Progress" in Sumberejo Village. The methodology used in this study
is a qualitative approach with a case study design and multistage analysis. The
findings of the research indicate that stakeholder support through internal
communication within IFG significantly contributes to the success of the program
and results in positive impacts for the local community. The strong social capital
among the community, particularly within the Sawi Chips Group, plays a crucial
role in building collaboration and mutual support, which supports the sustainability
of the program. Furthermore, this program not only enhances IFG's reputation in
the eyes of the public but also makes a significant contribution to the welfare of the
community. Therefore, the TJSL program initiated by IFG demonstrates the
potential to serve as a model for sustainable social responsibility practices in the
future.

Keywords: TJSL, Kindness to Progress, Social Capital, Internal
Communication, Corporate Reputation.
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