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PENGARUH MEDIA EXPOSURE, GROWTH, UKURAN PERUSAHAAN, 

DAN KINERJA LINGKUNGAN TERHADAP PENGUNGKAPAN 

CORPORATE SOCIAL RESPONSIBILITY 

 

 Lalu Muhamad Najmus Tsaqib Zulajmi1 

 

ABSTRAK 
 

Penelitian ini bertujuan untuk menguji pengaruh media exposure, growth, ukuran 

perusahaan, dan kinerja lingkungan terhadap pengungkapan corporate social 

responsibility (CSR). Populasi penelitian ini adalah perusahaan barang konsumen 

non-primer yang terdaftar Bursa Efek Indonesia periode 2021 - 2023 yang 

berjumlah 156. Teknik pengambilan sampel yang digunakan adalah purposive 

sampling. Berdasarkan metode tersebut diperoleh ukuran sampel 42. Metode 

analisis yang digunakan adalah regresi linear berganda dengan menggunakan SPSS 

versi 27. Hasil penelitian menunjukkan bahwa media exposure berpengaruh positif 

terhadap pengungkapan corporate social responsibility (CSR). Sedangkan growth, 

ukuran perusahaan dan kinerja lingkungan tidak berpengaruh terhadap 

pengungkapan corporate social responsibility (CSR). 

 

Kata kunci:  pengungkapan corporate social responsibility, media exposure, 

growth, ukuran perusahaan, dan kinerja lingkungan. 
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THE EFFECT OF MEDIA EXPOSURE, GROWTH, COMPANY SIZE, AND 

ENVIRONMENTAL PERFORMANCE ON CORPORATE SOCIAL 

RESPONSIBILITY DISCLOSURE 

 

 Lalu Muhamad Najmus Tsaqib Zulajmi1  

 

ABSTRACT 

 

This study aims to examine the effect of media exposure, growth, company size, and 

environmental performance on corporate social responsibility (CSR) disclosure. 

The population of this study is consumer non-cyclicals companies listed on the 

Indonesia Stock Exchange for the period 2021 - 2023 totaling 156. The sampling 

technique used is purposive sampling. Based on this method, the sample size is 

obtained 42. The analysis method used is multiple linear regression using SPSS 

version 27. The results showed that media exposure had a positive effect on the 

corporate social responsibility (CSR) disclosure. While the growth, firm size and 

environmental performance had no effect on the corporate social responsibility 

(CSR) disclosure. 

 

Keywords: corporate social responsibility disclosure, media exposure, growth, 

corporate size, and environmental performance. 
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