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ABSTRAK

Pop-up store menjadi strategi pemasaran efektif bagi brand lokal dalam
membangun pengalaman belanja langsung dengan konsumen. Penelitian ini bertujuan
untuk mengetahui bagaimana strategi pop-up store Aska Label di Mall Margo City
berpengaruh terhadap penjualan. Metode yang digunakan adalah pendekatan
kualitatif dengan metode studi kasus digunakan dalam penelitian ini, melalui
wawancara yang diambil berjumlah 7 orang , observasi, dan dokumentasi.

Hasil penelitian menunjukkan adanya peningkatan penjualan secara signifikan
selama pelaksanaan pop-up store. Kehadiran fisik brand membangun pengalaman
belanja langsung yang berdampak pada meningkatnya minat beli dan loyalitas
konsumen. Dengan demikian, pop-up store terbukti memiliki hubungan positif

terhadap peningkatan penjualan Aska Label.

Kata Kunci: Strategi_Brand, Pop-Up _Store, Penjualan
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ABSTRACT

Pop-up stores have become an effective marketing strategy for local brands in
creating direct shopping experiences with consumers. This study aims to examine
how Aska Labels pop-up store strategy at Margo City Mall influences sales. A
qualitative approach with a case study method was used in this research, involving
interviews with seven participants, as well as observation and documentation.

The results show a significant increase in sales during the implementation of
the pop-up store. The brand’s physical presence provided a direct shopping
experience that led to increased purchase interest and customer loyalty. Thus, the
pop-up store has proven to have a positive relationship with the sales growth of Aska

Label.

Keywords: Strategi_Brand, Pop-Up _Store, Penjualan
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