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CITRA PESANTREN: FENOMENOLOGI PERSEPSI ORANG TUA
SANTRI DENGAN PENDEKATAN DIMENSIONAL CITRA MEREK

DIAN RESTI KURNIAWATI

ABSTRAK

Di tengah isu negatif yang melanda pesantren akhir-akhir ini di berbagai platform digital
seperti pelecehan seksual, perundungan, dan ajaran sesat, sangat penting untuk memahami
persepsi pemangku kepentingan, khususnya konsumen. Studi ini fokus pada pandangan,
perasaan, pengalaman, dan citra pesantren di mata para orangtua siswa yang hendak
menyekolahkan anaknya di pesantren. Menggunakan pendekatan Dimensional Citra Merek
dan metode fenomenologi persepsi dengan lima partisipan dari berbagai latar belakang,
temuan menunjukkan bahwa pertama, orangtua siswa masih menganggap pesantren sebagai
tempat terbaik untuk belajar agama, karena anak-anak mereka dapat lebih fokus mendalami
nilai-nilai dan ajaran Islam. Kedua, mereka melihat pendidikan berbasis agama masih
menjadi prioritas utama untuk anak-anak mereka di era bebasnya informasi, media, dan
teknologi komunikasi yang terus berkembang pesat agar tidak tersesat dan lebih percaya diri
menghadapi masalah hidup. Ketiga, para orangtua siswa menganggap pesantren masih
memiliki citra merek positif, baik dari segi identitas, personalitas, asosiasi, perilaku, dan
kompetensi merek. Namun demikian, perilaku merek yang direpresentasikan oleh oknum-
oknum yang terlibat di pesantren perlu diperbaiki agar tidak merusak citra secara
keseluruhan. Demikian pula dengan identitas 'tertutup' dan diasosiasikan sebagai ruang
eksklusif dan tak tersentuh, perlu lebih terbuka dan transparan tanpa mengurangi prosedur
operasional standar dan kualitas manajemen, agar publik dapat lebih percaya dan melepaskan
stigma buruk. Pesantren memiliki modal kuat pada kompetensi dan personalitas/karakter
merek. Studi ini adalah yang pertama mengkaji citra pesantren dari perspektif dimensi brand
image, terutama di tengah pusaran arus isu buruk yang menyelimuti.

Kata kunci: Pendidikan Islam, Brand Image Islam, Pesantren, Ajaran Islam, Stigma Buruk
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THE IMAGE OF ISLAMIC BOARDING SCHOOLS: PHENOMENOLOGY OF
PARENTS' PERCEPTIONS USING A BRAND IMAGE DIMENSIONAL APPROACH

DIAN RESTI KURNIAWATI

ABSTRACT

In the midst of the negative issues that have hit Islamic boarding schools recently on various
digital platforms, such as sexual harassment, bullying and deviant teachings, it is very
important to understand the perceptions of stakeholders, especially consumers. This study
focuses on the views, feelings, experiences and image of Islamic boarding schools in the eyes
of parents of students who want to send their children to Islamic boarding schools. Using the
Brand Image Dimensional approach and the phenomenology of perception method with five
participants from various backgrounds, the findings show that first, parents of students still
consider Islamic boarding schools to be the best place to study religion, because their children
can focus more on exploring Islamic values and teachings. Islam. Second, they see that
religion-based education is still a top priority for their children in the era of free information,
media and communication technology which continues to develop rapidly so that they do not
get lost and are more confident in facing life's problems. Third, parents think that Islamic
boarding schools still have a positive brand image, both in terms of identity, personality,
associations, behavior and brand competence. However, the brand behavior represented by
individuals involved in Islamic boarding schools needs to be improved so as not to damage
the overall image. Likewise, 'closed' identities and associations as exclusive and untouchable
spaces need to be more open and transparent without reducing standard operational
procedures and management quality, so that the public can have more trust and let go of bad
stigma. Islamic boarding schools have strong capital in competence and brand
personality/character. This study is the first to examine the image of Islamic boarding schools
from the perspective of brand image dimensions, especially in the midst of the swirling
current of bad issues surrounding it.

Keywords: Islamic Education, Islamic Brand Image, Islamic Boarding School, Islamic
Teachings, Bad Stigma
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