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ABSTRAK  

  

Penelitian ini bertujuan untuk menganalisis pengaruh social media marketing, persepsi 

harga, dan lokasi terhadap keputusan pembelian jasa latihan tenis pada Cibubur Tennis 

Club. Latar belakang penelitian menunjukkan adanya inkonsistensi hasil dari studi-studi 

sebelumnya mengenai variabel-variabel tersebut terhadap keputusan pembelian, 

ditambah dengan hasil pra-survei yang mengindikasikan ketiga faktor ini dominan 

dalam pemilihan tempat latihan tenis. Metode penelitian yang digunakan adalah 

kuantitatif. Hasil analisis menunjukkan bahwa Social Media Marketing pengaruh positif 

dan signifikan terhadap keputusan pembelian jasa latihan tenis di Cibubur Tennis Club. 

Demikian pula, harga juga ditemukan berpengaruh positif dan signifikan terhadap 

keputusan pembelian. Selanjutnya, lokasi turut memberikan pengaruh positif dan 

signifikan terhadap keputusan pembelian. Dengan demikian, dapat disimpulkan bahwa 

ketiga variabel independen. Social Media Marketing, harga, dan lokasi—secara 

signifikan mempengaruhi keputusan pembelian jasa latihan tenis pada Cibubur Tennis 

Club. Temuan ini diharapkan memberikan wawasan praktis bagi Cibubur Tennis Club 

dalam mengoptimalkan strategi pemasarannya.  

  

Kata kunci: Social Media Marketing, Harga, Lokasi, Keputusan Pembelian.  
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ABSTRACT  

  

This study aims to analyze the influence of social media marketing, price perception, 

and location on the purchasing decisions of tennis training services at Cibubur Tennis 

Club. The research background highlights inconsistencies in previous studies regarding 

the impact of these variables on purchasing decisions, coupled with pre-survey results 

indicating these three factors as dominant in selecting tennis training venues. A 

quantitative research method was employed. The analysis results show that social media 

marketing has a positive and significant influence on the purchasing decisions for tennis 

training services at Cibubur Tennis Club. Similarly, price was also found to have a 

positive and significant effect on purchasing decisions. Furthermore, location also 

positively and significantly influences purchasing decisions. Thus, it can be concluded 

that all three independent variables—social media marketing, price, and location—

significantly affect the purchasing decisions for tennis training services at Cibubur 

Tennis Club. These findings are expected to provide practical insights for Cibubur 

Tennis Club in optimizing its marketing strategies.  

  

Keywords: Social Media Marketing, Price, Location and Purchase Decision.  
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