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ABSTRAK

Penelitian ini menganalisis implementasi diplomasi olahraga Qatar dalam
membangun nation branding melalui penyelenggaraan Piala Dunia 2022. Kawasan
Timur Tengah yang selalu terkait dengan ketidakstabilan politik mendorong Qatar
untuk menggunakan strategi soft power guna meningkatkan citra dan pengaruh
regionalnya. Penelitian ini bertujuan untuk memahami bagaimana Qatar
memanfaatkan Piala Dunia 2022 sebagai instrumen diplomasi olahraga dan nation
branding dalam panggung global. Metode penelitian yang digunakan adalah
deskriptif kualitatif dengan pendekatan studi kasus, menggunakan teknik
pengumpulan data sekunder melalui analisis dokumen. Kerangka teoritis yang
digunakan adalah teori Diplomasi Olahraga dari Hadvard Mokleiv Nygard dan Scott
Gates yang terpusat pada peace building, nation building, dan international
cooperation, serta konsep Nation Branding Hexagon dari Simon Anholt yang
mencakup enam dimensi: governance, investment and immigration, people, culture
and heritage, tourism, dan exports. Hasil penelitian menunjukkan bahwa Qatar telah
berhasil memanfaatkan penyelenggaraaan Piala Dunia 2022 sebagai diplomasi
olahraga melalui mekanisme image building seperti investasi infrastruktur dan
reformasi regulasi ketenagakerjaan; building platform for dialogue melalui pesan
persatuan dan sosialisasi nilai-nilai Islam; trust building dengan membuka akses
penerbangan langsung dari Israel; serta reconciliation, integration, and anti-racism
melalui normalisasi hubungan regional dan program inklusivitas. Dalam konteks
nation branding, Qatar berhasil menunjukkan pencapaian signifikan di semua
dimensi hexagon, termasuk peningkatan lonjakan wisatawan mencapai 5,08 juta
pengunjung, peningkatan FDI sebesar $29,8 miliar, dan penguatan identitas budaya
nasional. Kesimpulan penelitian menunjukkan bahwa penyelenggaraan Piala Dunia
2022 berhasil menjadi instrumen efektif bagi Qatar dalam melakukan diplomasi
olahraga yang terintegrasi dengan nation branding, berkontribusi terhadap
pencapaian Qatar National Vision 2030, meskipun keberhasilannya juga

bergantung pada kondisi geopolitik yang mendukung.

Kata Kunci: Diplomasi olahraga, Piala Dunia 2022, Nation branding, Timur

Tengah.
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ABSTRACT

This research analyze the implementation of Qatar's sports diplomacy in
building nation branding through hosting the 2022 World Cup. The Middle East
region, which is always associated with political instability, has driven Qatar to
use soft power strategies to enhance its image and regional influence. This research
aims to understand how Qatar utilized the 2022 World Cup as an instrument of
sports diplomacy and nation branding on the global stage. The research method
employed is descriptive qualitative with a case study approach, using secondary
data collection techniques through document analysis. The theoretical framework
used is the Sports Diplomacy theory by Hdavard Mokleiv Nygdrd and Scott Gates,
which focuses on peace building, nation building, and international cooperation,
as well as Simon Anholt's Nation Branding Hexagon concept encompassing six
dimensions: governance, investment and immigration, people, culture and heritage,
tourism, and exports. The research findings show that Qatar has successfully
utilized the hosting of the 2022 World Cup as sports diplomacy through
mechanisms of image building such as infrastructure investment and labor
regulation reforms; building platform for dialogue through messages of unity and
socialization of Islamic values; trust building by opening direct flight access from
Israel; as well as reconciliation, integration, and anti-racism through regional
relationship normalization and inclusivity programs. In the context of nation
branding, Qatar successfully demonstrated significant achievements in all hexagon
dimensions, including a surge in tourist numbers reaching 5.08 million visitors, an
increase in FDI of $829.8 billion, and strengthening of national cultural identity.
The research conclusion shows that hosting the 2022 World Cup successfully
became an effective instrument for Qatar in conducting sports diplomacy integrated
with nation branding, contributing to the achievement of Qatar National Vision

2030, although its success also depends on supportive geopolitical conditions.

Keywords: Sports Diplomacy, World Cup 2022, Nation Branding, Middle East.
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