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Strategi Lintas Media untuk Promosi Pariwisata Berkelanjutan:
Studi Kasus Moana sustainable cycling tour Yogyakarta

Panji Witaryanto

ABSTRAK

Penelitian ini mengkaji strategi lintas media yang diterapkan Moana Sustainable
cycling tour Yogyakarta dalam mempromosikan pariwisata berkelanjutan. Latar
belakang penelitian berangkat dari kebutuhan promosi destinasi dan penyedia tur
wisata yang efektif tanpa mengabaikan nilai keberlanjutan. Penelitian bertujuan
menganalisis penerapan strategi lintas media dan alasan pemilihannya. Metode yang
digunakan kualitatif dengan studi kasus, melibatkan wawancara mendalam, dan
dokumentasi. Temuan rumusan masalah pertama menunjukkan bahwa Moana
merancang strategi lintas media melalui riset audiens, pemetaan platform, dan
penentuan konten. Implementasi distribusi konten dilakukan dengan memaksimalkan
peran tiap kanal seperti Instagram,Facebook, YouTube, TikTok, website, dan
TripAdvisor. Integrasi ini membentuk ekosistem komunikasi terpadu yang
memperluas jangkauan audiens, serta mendorong keterlibatan interaksi wisatawan.
Pemanfaatan Storytelling dengan influencer yang relevan, untuk memperluas
jangkauan dan membangun kepercayaan audiens, juga dilakukan. Perluasan narasi
diterapkan bukan sekadar pengulangan konten namun menjadi potongan cerita unik
yang saling melengkapi. Pada kanal YouTube ditemukan bahwa frekuensi unggahan
masih sangat rendah sehingga potensinya belum dimanfaatkan secara optimal,
sehingga perlu dilakukan evaluasi rutin untuk memastikan konsistensi pesan
keberlanjutan, serta mengatasi kendala keterbatasan SDM dan manajemen platform.
Strategi lintas media dipilih karena mampu menjawab tantangan perilaku konsumsi
informasi wisatawan di era digital, serta membangun keterlibatan emosional dan
kepercayaan audiens terhadap citra Moana sebagai pelaku pariwisata berkelanjutan

Kata kunci: strategi lintas media, pariwisata berkelanjutan, promosi destinasi, media
digital, storytelling, influencer
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Cross-Media Strategy for Sustainable Tourism Promotion: A Case Study of
Moana Sustainable cycling tour Yogyakarta

Panji Witaryanto

ABSTRACT

This study examines the cross-media strategy implemented by Moana Sustainable
cycling tour Yogyakarta in promoting sustainable tourism. The research is grounded in
the need for effective promotion of destinations and tour services without
compromising sustainability values. The objective is to analyze the implementation of
the cross-media strategy and the reasons behind its adoption. This qualitative case study
involved in-depth interviews and documentation. Findings related to the first research
question indicate that Moana designs its cross-media strategy through audience
research, platform mapping, and content planning. Content distribution is implemented
by maximizing the role of each channel, including Instagram, Facebook, YouTube,
TikTok, the official website, and TripAdvisor. This integration forms a cohesive
communication ecosystem that expands audience reach and fosters tourist engagement.
Storytelling is employed in collaboration with relevant influencers to extend reach and
build audience trust. Narrative expansion is applied not as a mere repetition of content,
but as unique story segments that complement one another. On YouTube, it was found
that the frequency of uploads remains very low, meaning its potential has not been fully
optimized; therefore, regular evaluations are needed to ensure message consistency on
sustainability and to address challenges such as limited human resources and platform
management. The cross-media strategy was chosen for its ability to respond to the
fragmented information consumption patterns of digital-age travelers, while building
emotional engagement and trust in Moana’s image as a sustainable tourism operator.

Kata kunci: Cross-media strategy, storytelling, influencer, sustainable tourism,
digital media
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