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Strategi Gastrodiplomasi Indonesia melalui Indonesia Spice Up the 

World Afrika 

Thalia Agustina 

 

ABSTRAK 

Penelitian ini membahas strategi gastrodiplomasi Indonesia melalui program 

Indonesia Spice Up the World (ISW) dengan fokus pada kawasan Afrika. Latar 

belakang penelitian ini berangkat dari lemahnya citra global Indonesia dalam 

Nation Brands Index serta pentingnya pemanfaatan soft power di era diplomasi 

modern. ISW dipilih sebagai studi kasus karena merupakan inisiatif 

pemerintah Indonesia sejak 2021 yang menekankan promosi kuliner dan 

rempah sebagai instrumen diplomasi publik. Afrika dipandang strategis karena 

pertumbuhan ekonomi yang pesat, ketergantungan tinggi pada impor pangan, 

serta keterbukaan masyarakat terhadap kuliner Asia. Metode penelitian 

menggunakan pendekatan kualitatif deskriptif dengan teknik studi literatur. 

Data diperoleh dari dokumen resmi pemerintah, laporan internasional, artikel 

jurnal, serta publikasi terkait ISW. Analisis difokuskan pada efektivitas strategi 

gastrodiplomasi, kontribusi terhadap ekspor, serta tantangan yang dihadapi 

Indonesia dalam implementasi ISW di Afrika. Hasil penelitian menunjukkan 

bahwa ISW berperan penting dalam meningkatkan nation branding Indonesia, 

memperluas pasar rempah, dan memperkenalkan kuliner Nusantara melalui 

partisipasi dalam pameran internasional seperti Food Africa 2021 di Mesir. 

Program ini membuka peluang kerja sama ekonomi, pariwisata, dan budaya 

dengan negara-negara Afrika. Namun demikian, implementasi ISW masih 

menghadapi sejumlah hambatan, antara lain keterbatasan infrastruktur logistik, 

minimnya restoran Indonesia di Afrika, serta rendahnya kolaborasi dengan 

diaspora. Kesimpulan penelitian ini menegaskan bahwa gastrodiplomasi 

melalui ISW memiliki potensi besar untuk memperkuat citra Indonesia di 

kancah global sekaligus mendorong diplomasi ekonomi. Rekomendasi yang 
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diajukan mencakup perluasan jaringan restoran, peningkatan rebranding 

produk rempah, serta penguatan kolaborasi lintas kementerian dan diaspora. 

Dengan strategi yang lebih terintegrasi, ISW dapat menjadi instrumen efektif 

untuk diplomasi budaya sekaligus mendukung pertumbuhan ekonomi 

nasional. 

Kata Kunci: Gastrodiplomasi, Indonesia Spice Up the World, Nation 

Branding, Soft Power, Afrika 
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Indonesia’s Gastrodiplomacy Strategy through Spice Up the World 

Africa 

Thalia Agustina 

 

ABSTRAC 

This study examines Indonesia’s gastrodiplomacy strategy through the 

Indonesia Spice Up the World (ISW) program, focusing on its implementation 

in Africa. The research is motivated by Indonesia’s relatively weak 

performance in the Nation Brands Index and the increasing significance of soft 

power in modern diplomacy. ISW, launched in 2021, was selected as the case 

study as it emphasizes the promotion of Indonesian cuisine and spices as 

instruments of public diplomacy. Africa is considered a strategic region due to 

its rapid economic growth, high dependence on food imports, and openness to 

Asian cuisines. This research employs a descriptive qualitative method with a 

literature study approach. Data were collected from official government 

documents, international reports, academic journals, and publications related 

to ISW. The analysis focuses on evaluating the effectiveness of 

gastrodiplomacy strategies, the contribution of ISW to spice exports, and the 

challenges faced by Indonesia in its implementation across Africa. The 

findings reveal that ISW plays a crucial role in strengthening Indonesia’s nation 

branding, expanding spice markets, and introducing Indonesian cuisine 

through participation in international events such as Food Africa 2021 in 

Egypt. The program has also created opportunities for economic, tourism, and 

cultural cooperation with African countries. However, ISW still faces several 

obstacles, including limited logistics infrastructure, the lack of Indonesian 

restaurants in Africa, and insufficient collaboration with diaspora communities. 

The study concludes that gastrodiplomacy through ISW holds significant 

potential to enhance Indonesia’s global image while promoting economic 

diplomacy. Recommendations include expanding Indonesian restaurant 

networks, rebranding spice products to match African consumer preferences, 
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and strengthening inter-ministerial as well as diaspora collaborations. With a 

more integrated strategy, ISW can serve as an effective cultural diplomacy 

instrument and support Indonesia’s national economic growth. 

Keywords: Gastrodiplomacy, Indonesia Spice Up the World, Nation 

Branding, Soft Power, Africa 
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