
‭Universitas Bakrie‬

‭Daftar Pustaka‬

‭Aridor, G., et al. (2022). Promotions and word of mouth: How marketing‬

‭stimulates sharing in the digital age.‬‭Marketing Science‬‭.‬

‭Ashley, C., & Tuten, T. (2019). Leveraging online media for effective content‬

‭marketing: Strategies and outcomes.‬‭Journal of Interactive‬‭Marketing‬‭.‬

‭Baltes, L. P. (2015). Content marketing—The fundamental tool of digital‬

‭marketing.‬‭Bulletin of the Transilvania University‬‭of Braşov, Series V:‬

‭Economic Sciences, 8‬‭(2), 111–118‬

‭.Belch, G. E., & Belch, M. A. (2018).‬‭Advertising‬‭and promotion: An integrated‬

‭marketing communications perspective‬‭(11th ed.). New‬‭York, NY:‬

‭McGraw-Hill Education.‬

‭Berger, J. (2014).‬‭Contagious: How to build word of‬‭mouth in the digital age‬‭.‬

‭New York, NY: Simon & Schuster.‬

‭Berger, J., & Milkman, K. L. (2012). What makes online content viral?‬‭Journal of‬

‭Marketing Research, 49‬‭(2), 192–205.‬

‭Chen, Y., Fay, S., & Wang, Q. (2020). The role of marketing in social media: How‬

‭online consumer reviews evolve.‬‭Journal of Marketing,‬‭84‬‭(5), 56–74.‬

‭Chevalier, J. A., & Mayzlin, D. (2006). The effect of word of mouth on sales:‬

‭Online book reviews.‬‭Journal of Marketing Research,‬‭43‬‭(3), 345–354.‬

‭Chu, S.-C., & Kim, Y. (2011). Determinants of consumer engagement in‬

‭electronic word-of-mouth (eWOM) in social networking sites.‬

‭International Journal of Advertising, 30‬‭(1), 47–75.‬

‭Content Marketing Institute. (2023).‬‭What is content‬‭marketing?‬‭Retrieved from‬

‭https://contentmarketinginstitute.com/what-is-content-marketing/‬

‭Creswell, J. W. (2014).‬‭Research design: Qualitative,‬‭quantitative, and mixed‬

‭methods approaches‬‭(4th ed.). Thousand Oaks, CA: SAGE.‬

‭De Veirman, M., Cauberghe, V., & Hudders, L. (2017). Marketing through‬

‭Instagram influencers: The impact of number of followers and product‬

‭71‬

https://doi.org/10.1509/jmkr.43.3.345
https://doi.org/10.2501/IJA-30-1-047-075
https://contentmarketinginstitute.com/what-is-content-marketing/
https://contentmarketinginstitute.com/what-is-content-marketing/


‭Universitas Bakrie‬

‭divergence on brand attitude.‬‭International Journal of Advertising, 36‬‭(5),‬

‭798–828.‬

‭de Vries, L., Gensler, S., & Leeflang, P. S. H. (2020). Effects of traditional‬

‭advertising and social media on brand-building metrics and customer‬

‭acquisition.‬‭Journal of Marketing, 84‬‭(2), 93–115.‬

‭Funk, D. C., & Ndubisi, N. O. (2019). The role of consumer self-concept in sports‬

‭and entertainment consumption.‬‭Sport Management Review,‬‭22‬‭(2),‬

‭203–216.‬

‭Germann, F., Lilien, G. L., & Rangaswamy, A. (2019). Contextual information in‬

‭content marketing: Enhancing conversion rates.‬‭Journal‬‭of Marketing‬‭.‬

‭Ghozali, I. (2018).‬‭Aplikasi analisis multivariate‬‭dengan program IBM SPSS‬

‭(edisi terbaru). Semarang: Badan Penerbit Universitas Diponegoro.‬

‭Gujarati, D. N. (2012).‬‭Basic econometrics‬‭(5th ed.).‬‭New York, NY:‬

‭McGraw-Hill.‬

‭Hennig-Thurau, T., Gwinner, K. P., Walsh, G., & Gremler, D. D. (2004).‬

‭Electronic word-of-mouth via consumer-opinion platforms: What‬

‭motivates consumers to articulate themselves on the Internet?‬‭Journal of‬

‭Interactive Marketing, 18‬‭(1), 38–52.‬

‭Hennig-Thurau, T., Wiertz, C., & Feldhaus, F. (2010). Does Twitter matter? The‬

‭impact of microblogging word of mouth on consumers’ adoption of new‬

‭movies.‬‭Journal of the Academy of Marketing Science,‬‭43‬‭(3), 375–394.‬

‭Holliman, G., & Rowley, J. (2014). Business to business digital content‬

‭marketing: Marketers’ perceptions of best practice.‬‭Journal of Research in‬

‭Interactive Marketing, 8‬‭(4), 269–293.‬

‭Hudders, L., De Jans, S., & De Veirman, M. (2021). The commercialization of‬

‭social media stars: A literature review and conceptual framework on the‬

‭strategic use of social media influencers.‬‭International‬‭Journal of‬

‭Advertising, 40‬‭(3), 327–375.‬

‭Ismagilova, E., et al. (2020). Electronic word of mouth (eWOM) in the marketing‬

‭context.‬‭Journal of Strategic Marketing‬‭.‬

‭Kaplan, A. M., & Haenlein, M. (2010). Users of the world, unite! The challenges‬

‭and opportunities of social media.‬‭Business Horizons,‬‭53‬‭(1), 59–68.‬

‭72‬

https://doi.org/10.1002/dir.10073
https://doi.org/10.1007/s11747-014-0388-3
https://doi.org/10.1108/JRIM-02-2014-0013
https://doi.org/10.1016/j.bushor.2009.09.003


‭Universitas Bakrie‬

‭Kotler, P., & Keller, K. L. (2016).‬‭Marketing management‬‭(15th ed.). Harlow,‬

‭England: Pearson Education.‬

‭Lambrecht, A., & Tucker, C. (2019). Algorithmic bias? An empirical study of‬

‭apparent gender-based discrimination in the display of STEM career ads.‬

‭Management Science, 65‬‭(7), 2966–2981.‬

‭Malthouse, E. C., Haenlein, M., Skiera, B., Wege, E., & Zhang, M. (2019).‬

‭Maximizing ROI through effective content marketing strategies.‬

‭International Journal of Research in Marketing‬‭.‬

‭Ngo, T. (2024). Impact of peer recommendations on streaming media‬

‭consumption.‬‭Journal of Media and Communication Research‬‭.‬

‭Piskorski, M. J. (2019).‬‭A social strategy: How we‬‭profit from social media‬‭.‬

‭Princeton, NJ: Princeton University Press.‬

‭Pulizzi, J. (2019a). The art of communicating with customers without selling: A‬

‭content marketing approach.‬‭Content Marketing Journal‬‭.‬

‭Pulizzi, J. (2019b).‬‭Epic content marketing‬‭. New York,‬‭NY: McGraw-Hill‬

‭Education.‬

‭Pulizzi, J. (2019c). Content marketing: Start with the why. Content Marketing‬

‭Institute. Retrieved from‬‭https://contentmarketinginstitute.com‬

‭Ryan, R. M., & Deci, E. L. (2020). Intrinsic and extrinsic motivation from a‬

‭self-determination theory perspective: Definitions, theory, practices, and‬

‭future directions.‬‭Contemporary Educational Psychology,‬‭61‬‭, 101860.‬

‭Shao, G. (2009). Understanding the appeal of user-generated media: A uses and‬

‭gratifications perspective.‬‭Internet Research, 19‬‭(1),‬‭7–25.‬

‭Sugiyono. (2017).‬‭Metode penelitian kuantitatif, kualitatif,‬‭dan R&D‬‭. Bandung:‬

‭Alfabeta.‬

‭Sundaram, D. S., Mitra, K., & Webster, C. (1998). Word-of-mouth‬

‭communications: A motivational analysis.‬‭Advances‬‭in Consumer‬

‭Research, 25‬‭, 527–531.‬

‭Thomas, A., & Thomas, B. (2024). The social influence of movie‬

‭recommendations in digital networks.‬‭Journal of Consumer Behaviour‬‭.‬

‭73‬

https://contentmarketinginstitute.com/
https://doi.org/10.1016/j.cedpsych.2020.101860
https://doi.org/10.1108/10662240910927795


‭Universitas Bakrie‬

‭Zillmann, D. (2020). Mood management in the context of selective exposure‬

‭theory.‬‭Annals of the International Communication Association, 44‬‭(3),‬

‭189–206.‬

‭74‬


