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Pengaruh Endorsement Dan Daya Tarik Konten Marketing 

Terhadap Customer Engagement Pada  

Media Sosial Mojadiapp Tahun 2024 

Fitriyani 

ABSTRAK 

Penelitian ini bertujuan mengatahui pengaruh Endorsement dan Content Marketing 

terhadap Customer engagement pada media sosial Instagram MojadiApp secara 

parsial maupun simultan. Metode penelitian yang digunakan yaitu metode 

penelitian deskriktif dengan pendekatan kuantitatif. Pengambilan sampel 

menggunakan teknik probability sampling dengan sampel acak dari anggota 

populasi sebagai sampel penelitian. Teknik pengumpulan data melalui penyebaran 

kuesioner online. Teknik analisis data menggunakan Analisis Regresi linier 

Berganda dengan menggunakan program SPSS versi 26. Dari hasil pengolahan data 

didapatkan perolehan hasil persamaan regresi berganda Y = 1.601 + 0.456 X1 + 

0.289 X2. Berdasarkan hasil penelitian menunjukkan bahwa Endorsement dan 

Content Marketing berpengaruh positif dan signifikan terhadap Customer 

engagement baik secara parsial maupun simultan. Besaran persentase pengaruh 

secara keseluruhan menggunakan uji koefisien determinasi sebesar 69.6% dan 

sisanya 30.4% dipengaruhi oleh faktor lain yang tidak diteliti oleh peneliti. 

Kata Kunci: Endorsement, Content Marketing, Customer Engagement 
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The Influence of Endorsements and Content Marketing Against 

Customer Engagement in the  

Media Mojadiapp Social in 2024 

Fitriyani 

ABSTRACT 

This study aims to determine the effect of Endorsement and Content Marketing on 

Customer engagement on MojadiApp Instagram social media partially and 

simultaneously. The research method used is a descriptive research method with a 

quantitative approach. Sampling using probability sampling techniques with 

random samples from population members as research samples. Data collection 

techniques through the distribution of online questionnaires. Data analysis 

techniques using Multiple Linear Regression Analysis using the SPSS version 26 

program. From the results of data processing, the results of the multiple regression 

equation Y = 1.601 + 0.456 X1 + 0.289 X2 were obtained. Based on the results of 

the study, it shows that Endorsement and Content Marketing have a positive and 

significant effect on Customer engagement both partially and simultaneously. The 

percentage of overall influence using the determination coefficient test is 69.6% 

and the remaining 30.4% is influenced by other factors not studied by the 

researcher. 

Keyword: Endorsement, Content Marketing, Customer Engagement 
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