Universitas Bakrie

DAFTAR PUSTAKA

Abiyyuansyah, F. (2019). Analisis Strategi Content Marketing dlm Meningkatkan
Customer Engagement.pdf (p. 132).

Ashari, R. M. H., & Sitorus, O. F. (2023). Pengaruh Content Marketing terhadap
Customer Engagement Kopi Kenangan. Jurnal EMT KITA, 7(1), 38—46.
https://doi.org/10.35870/emt.v7il1.726

Bowden, J. L.-H. (2009). The Process of Customer Engagement: A Conceptual
Framework. Journal of Marketing Theory and Practice, 17(1), 63—74.
https://doi.org/10.2753/MTP1069-6679170105

Brodie, Roderick J, Hollebeek, Linda D, Juri¢, Biljana, & Ili¢, Ana. (2011).
Customer Engagement: Conceptual Domain, Fundamental Propositions, and
Implications for Research. Journal of Service Research, 14(3), 252-271.
https://doi.org/10.1177/1094670511411703

Chandra Litmanen, H., & Purnama Sari, W. (2021). Analisis Pengaruh Content
Marketing terhadap Customer Engagement (Studi Pada Instagram
@bloomcoffeejkt). Prologia, 5(1), 184—190.

Djaali, A. (2008). Skala Likert. In Skala Likert. Andi Offset.

Fadillah, S. N., & Setyorini, R. (2021). Analisis implementasi strategi content
marketing dalam menciptakan customer engagement di media sosial
Instagram Wakaf Daarut Tauhiid Bandung. Menara Ilmu, XV(02), 100-116.

Fahimah, M., & Ningsih, L. A. (2022). Strategi Content Marketing dalam
Membangun Customer Engagement. Benchmark, 3(1), 43-52.
https://doi.org/10.46821/benchmark.v3i1.283

Limandono, J. A. D. D. (2018). Pengaruh Content Marketing Dan Event
Marketing Terhadap Customer Engagement Dengan Sosial Media Marketing

Sebagai Variabel Moderasi Di Pakuwon City. Jurnal Strategi Pemasaran,
5(1), 11.

Putri, M. K., & Wikartika, I. (2022). Pengaruh Pemasaran Digital Dan Celebrity
Endorsement Di Media Sosial Instagram Terhadap Brand Awareness BPJS
Ketenagakerjaan. Jurnal Pengabdian Kepada Masyarakat, 2(1), 137-142.

Rika Widianita, D. (2023). No X&RHBERZRZF DL E L-EESHEICET

5 EEEREIBAZICEET 5 H 5 BB & 7 # Title. AT-TAWASSUTH: Jurnal
Ekonomi Islam, VIII(I), 1-19.

Situation, C.-. (2021). Digital Content Marketing Strategy in Increasing Customer
Engagement in Covid-19 Situation. International Journal of Pharmaceutical
Research, 13(01). https://doi.org/10.31838/ijpr/2021.13.01.684

Sunarsi, D. (2020). Implikasi Digitalisasi UMKM. In Digitalisasi Umkm.
https://repository.unja.ac.id/48024/1/DIGITALISASI UMKM
%281%29.pdf#page=64

Sya’idah, E. H., & Jauhari, T. (2022). Pengaruh Content Marketing Terhadap

48



Universitas Bakrie

Customer Engagement Pada Testoefl.Id. Jurnal Ecoment Global, 7(2), 153—
161. https://doi.org/10.35908/jeg.v7i2.2193
Tan, P. L., Tee, P. K., & B Ahmad, R. (2024). The Impact of Digital Content

Marketing on Customer Engagement in an Online Fashion Store.
International Journal of Advanced Business Studies, 3(Special Issue 1), 107—

123. https://doi.org/10.59857/ijabs.2581
Weerasinghe, D. R. (2018). IMPACT OF CONTENT MARKETING TOWARDS

THE CUSTOMER International Journal of Research in Business ,
Economics and Management. International Journal of Research in Business ,

Economics and Management, 2(3), 217-224.

49



