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ABSTRAK 

 

Penelitian ini bertujuan untuk mengetahui pengaruh Green Awareness terhadap Attitude 

Toward Green Product pada produk detergen ramah lingkungan yang dimediasi oleh 

Environmental Concern, Perceived Benefit, dan Perceived Price. Penelitian ini dilakukan pada 

konsumen produk detergen ramah lingkungan di wilayah Jabodetabek dengan melibatkan 115 

responden. Data dikumpulkan menggunakan kuesioner dan dianalisis dengan menggunakan 

metode Structural Equation Modeling (SEM) untuk menguji hubungan antar variabel. Hasil 

penelitian menunjukkan bahwa Green Awareness berpengaruh positif dan signifikan terhadap 

Environmental Concern, Perceived Benefit dan Perceived Price. Ketiga dimensi ini secara 

signifikan memediasi pengaruh Green Awareness terhadap Attitude Toward Green Product. 

Temuan ini menegaskan pentingnya peran kesadaran konsumen dan persepsi terkait harga 

dalam membentuk sikap positif terhadap produk ramah lingkungan. Implikasi praktis dari 

penelitian ini memberikan rekomendasi bagi perusahaan untuk mengelola persepsi harga dan 

meningkatkan edukasi lingkungan guna mendorong pembelian produk hijau secara lebih luas.  

 

Kata Kunci: Green Awareness, Environmental Concern, Perceived Benefit, Perceived 

Price, Attitude Toward Green Product, Produk Detergen Ramah Lingkungan. 
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ABSTRACT 

 

This study aims to determine the effect of Green Awareness on Attitude Toward Green 

Products for eco-friendly detergent products, mediated by Environmental Concern, Perceived 

Benefit, and Perceived Price. This study was conducted among consumers of eco-friendly 

detergent products in the Greater Jakarta area, involving 115 respondents. Data were collected 

using a questionnaire and analyzed using Structural Equation Modeling (SEM) to examine the 

relationships between variables. The results indicate that Green Awareness has a positive and 

significant effect on Environmental Concern, Perceived Benefit, and Perceived Price. These 

three dimensions significantly mediate the effect of Green Awareness on Attitude Toward Green 

Products. This finding confirms the important role of consumer awareness and price 

perceptions in shaping positive attitudes toward eco-friendly products. The practical 

implications of this study provide recommendations for companies to manage price perceptions 

and increase environmental education to encourage wider purchases of green products. 

 

Keywords: Green Awareness, Environmental Concern, Perceived Benefit, Perceived 

Price, Attitude Toward Green Products, Eco-Friendly Detergent Products. 
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