UNIVERSITAS BAKRIE

Daftar Pustaka

Adialita, T., Sigarlaki, M. A., & Yolanda, S. F. (2022). Environmental Attitude Generasi Z dan
Pengaruhnya terhadap Minat Beli Green Product. J-MAS (Jurnal Manajemen Dan Sains),
7(1), 165. https://doi.org/10.33087/jmas.v7i1.362

Ahmadi, M. A., & Mahargyani, A. (2024). J-FINE (Vol. 2, Issue 1). http://journal.unu-
jogja.ac.id/

Ajayi, V. O. (2023). A Review on Primary Sources of Data and Secondary Sources of Data
(Vol. 2). www.ej-edu.orgDOI:http://dx.doi.org/19810.21091/

Ajzen, 1. (1991). The theory of planned behavior. Organizational Behavior and Human
Decision Processes, 50(2), 179-211. https://doi.org/10.1016/0749-5978(91)90020-T

Alamsyah, D. P., Aryanto, R., Utama, I. D., Marita, L. S., & Othman, N. A. (2020). The
antecedent model of green awareness customer. Management Science Letters, 10(11),
2431-2436. https://doi.org/10.5267/1.ms1.2020.4.007

Angela Diva Vilaningrum, M. W. (2024). NIAT BELI PRODUK HIJAU DAN FAKTOR-
FAKTOR YANG MEMPENGARUHINYA DI INDONESIA. MODUS, 36(1), 94-113.

Ansu-Mensah, P. (2021). Green product awareness effect on green purchase intentions of
university students’: an emerging market’s perspective. Future Business Journal, 7(1).
https://doi.org/10.1186/s43093-021-00094-5

Barber, N., Taylor, C., & Strick, S. (2009). Wine consumers’ environmental knowledge and
attitudes: Infl uence on willingness to purchase. In International Journal of Wine
Research.

Beatrice, J., & Sidharta, H. (2025). Hubungan Green Product dan Green Awareness terhadap
Purchase Intention melalui Customer Attitudes di Surabaya. Jurnal llmiah Manajemen
Bisnis Dan Inovasi Universitas Sam Ratulangi (JMBI UNSRAT), 12.

Carrion-Bosquez, N. G., Ortiz-Regalado, O., Veas-Gonzalez, 1., Naranjo-Armijo, F. G., &
Guerra-Regalado, W. F. (2024). The mediating role of attitude and environmental
awareness in the influence of green advertising and eco-labels on green purchasing
behaviors. Spanish Journal of Marketing - ESIC. https://doi.org/10.1108/SJIME-08-2023-
0217

Chen, Y. S., & Chang, C. H. (2012). Enhance green purchase intentions: The roles of green
perceived value, green perceived risk, and green trust. Management Decision, 50(3), 502—
520. https://doi.org/10.1108/00251741211216250

Debora Indriani, 1. A., Rahayu, M., & Hadiwidjojo, D. (2019). The Influence of Environmental
Knowledge on Green Purchase Intention the Role of Attitude as Mediating Variable.
International Journal of Multicultural and Multireligious Understanding, 6(2), 627.
https://doi.org/10.18415/ijmmu.v6i2.706

49



UNIVERSITAS BAKRIE

Dewa, I., Kirana, A. 1., Nyoman, N., & Yasa, K. (2013). PERAN GENDER DALAM
MEMODERASI PENGARUH PERCEIVED BENEFIT DAN PERCEIVED COST
TERHADAP NIAT MENGGUNAKAN KARTU KREDIT DI KOTA DENPASAR.

Elkington, J. (n.d.). Enter the Triple Bottom Line.

Flamm, B. (2009). The impacts of environmental knowledge and attitudes on vehicle
ownership and use. Transportation Research Part D: Transport and Environment, 14(4),
272-279. https://doi.org/10.1016/j.trd.2009.02.003

Flores, P. J., & Jansson, J. (2021). The role of consumer innovativeness and green perceptions
on green innovation use: The case of shared e-bikes and e-scooters. Journal of Consumer
Behaviour, 20(6), 1466—1479. https://doi.org/10.1002/cb.1957

Gomes, S., Lopes, J. M., & Nogueira, S. (2023). Willingness to pay more for green products:
A critical challenge for Gen Z. Journal of Cleaner Production, 390.
https://doi.org/10.1016/j.jclepro.2023.136092

Hair JR, J. F., C. Black William, J. Babin, B., & E. Anderson, R. (2010). Multivariate Data
Analysis.

Hartmann, P., & Apaolaza-Ibanez, V. (2012). Consumer attitude and purchase intention toward
green energy brands: The roles of psychological benefits and environmental concern.
Journal of Business Research, 65(9), 1254-1263.
https://doi.org/10.1016/j.jbusres.2011.11.001

Haryono, S. (2016). Metode SEM Untuk Penelitian Manajemen dengan AMOS LISREL PLS.

Hasan, H. N., & Suciarto, S. (2020). The Influence of Attitude, Subjective Norm and Perceived
Behavioral Control towards Organic Food Purchase Intention. In JMBE Journal Of
Management and Business Environment (Vol. 1, Issue 2).

Karuppiah, K., Sankaranarayanan, B., Ali, S. M., Jabbour, C. J. C., & Bhalaji, R. K. A. (2021).
Inhibitors to circular economy practices in the leather industry using an integrated
approach: Implications for sustainable development goals in emerging economies.
Sustainable Production and Consumption, 27, 1554-1568.
https://doi.org/10.1016/j.spc.2021.03.015

Khaleeli, M., & Jawabri, A. (2021). The effect of environmental awareness on consumers’
attitudes and consumers’ intention to purchase environmentally friendly products:
Evidence from United Arab Emirates. Management Science Letters, 555-560.
https://doi.org/10.5267/7.ms1.2020.9.011

Kim, Y., & Choi, S. M. (2005). Antecedents of green purchase behavior: An examination of
collectivism, environmental concern, and PCE. In Advances in Consumer Research (Vol.
32). https://www.researchgate.net/publication/233894746

Lin, C. P, Tsai, Y. H., Chiu, C. K., & Liu, C. P. (2015). Forecasting the purchase intention of
IT product: Key roles of trust and environmental consciousness for IT firms.

50



UNIVERSITAS BAKRIE

Technological Forecasting and Social Change, 99, 148-155.
https://doi.org/10.1016/j.techfore.2015.06.034

Lopes, J. M., Pinho, M., & Gomes, S. (2024). From green hype to green habits: Understanding
the factors that influence young consumers’ green purchasing decisions. Business Strategy
and the Environment, 33(3), 2432-2444. https://doi.org/10.1002/bse.3602

Machova, R., Ambrus, R., Zsigmond, T., & Bako, F. (2022). The Impact of Green Marketing
on Consumer Behavior in the Market of Palm Oil Products. Sustainability (Switzerland),
14(3). https://doi.org/10.3390/su14031364

Majid, U. (2018). Research Fundamentals: Study Design, Population, and Sample Size. In
Undergraduate Research in Natural and Clinical Science and Technology Journal (Vol.
2, Issue 1). Undergraduate Research in Natural and Clinical Sciences and Technology
(URNCST) Journal. https://doi.org/10.26685/urncst.16

Malik, S. Y., Mughal, Y. H., Azam, T., Cao, Y., Wan, Z., Zhu, H., & Thurasamy, R. (2021).
Corporate social responsibility, green human resources management, and sustainable
performance: is organizational citizenship behavior towards environment the missing
link? Sustainability (Switzerland), 13(3), 1-24. https://doi.org/10.3390/su13031044

Ming Lukiarti, M. (2021). DAMPAK ENVIROMENTAL CONCERN, ADVERTISEMENT
DAN ELECTRONIC WORD OF MOUTH PADA GREEN PURCHASE BEHAVIOR.
Artikel, Vol. 2 No.1 (2021), 1-15.

Musannip, Z., Siregar, E., & Bina Bangsa, U. (2021). Structural Equation Modeling Publish
Konsep dan Implementasinya pada Kajian llmu Manajemen dengan Menggunakan Amos
Ende Ende. https://www.researchgate.net/publication/350954273

Nekmahmud, M., & Fekete-Farkas, M. (2020). Why not green marketing? Determinates of
consumers’ intention to green purchase decision in a new developing nation.
Sustainability (Switzerland), 12(19), 1-31. https://doi.org/10.3390/su12197880

Nguyen, D. D. (2023). Evaluating the Consumer Attitude and Behavioral Consumption of
Green Products in Vietnam. Sustainability (Switzerland), 15(9).
https://doi.org/10.3390/su15097612

Pagiaslis, A., & Krontalis, A. K. (2014). Green consumption behavior antecedents:
Environmental concern, knowledge, and beliefs. Psychology and Marketing, 31(5), 335—
348. https://doi.org/10.1002/mar.20698

Rachman, A., Yochanan, E., Ilham Samanlangi, A., & Purnomo, H. (2024). METODE-
PENELITIAN-KUANTITATIF-KUALITATIF-DAN-R-D.

Rahmasari, R., & Masnita Siagian, Y. (2024). Pengaruh Green Product Awareness, Social
Influence, Perceived Benefit, dan Attitude Towards Green Appliances terhadap
Green Purchase Intention pada Coffee Shop di Jakarta. Articles of Research, Vol. 8 No. 1
(2024), 1-8.

51



UNIVERSITAS BAKRIE

Rahmi, D. Y., Rozalia, Y., Chan, D. N., Anira, Q., & Lita, R. P. (2017). Green Brand Image
Relation Model, Green Awareness, Green Advertisement, and Ecological Knowledge as
Competitive Advantage in Improving Green Purchase Intention and Green Purchase

Behavior on Creative Industry Products. Journal of Economics, Business, & Accountancy
Ventura, 20(2), 177—-186. https://doi.org/10.14414/jebav.v20i2.1126

Septifani, R., Achmadi, F., & Santoso, I. (2014). Pengaruh Green Marketing, Pengetahuan dan
Minat Membeli terhadap Keputusan Pembelian. Jurnal Manajemen Teknologi, 13(2),
201-218. https://doi.org/10.12695/jmt.2014.13.2.6

Shrum, L. J., McCarty, J. A., & Lowrey, T. M. (1995). Buyer characteristics of the green
consumer and their implications for advertising strategy. Journal of Advertising, 24(2),
71-82. https://doi.org/10.1080/00913367.1995.10673477

Situmorang, T. P., Indriani, F., Simatupang, R. A., & Soesanto, H. (2021). Brand Positioning
and Repurchase Intention: The Effect of Attitude Toward Green Brand. Journal of Asian
Finance, Economics and Business, 8(4), 491-499.
https://doi.org/10.13106/jafeb.2021.vol8.n04.0491

Sugiono. (2013). Metode Penelitian Kuantitatif, Kualitatif, dan R&D.

Suki, N. M. (2013). GREEN AWARENESS EFFECTS ON CONSUMERS’ PURCHASING
DECISION: SOME INSIGHTS FROM MALAYSIA. In IJAPS (Vol. 9, Issue 2).

Xie, C., Wang, R., & Gong, X. (2022). The influence of environmental cognition on green
consumption behavior. Frontiers in Psychology, 13.
https://doi.org/10.3389/fpsyg.2022.988585

Yadav, R., & Pathak, G. S. (2017). Determinants of Consumers’ Green Purchase Behavior in a
Developing Nation: Applying and Extending the Theory of Planned Behavior. Ecological
Economics, 134, 114—122. https://doi.org/10.1016/j.ecolecon.2016.12.019

Zeithaml, V. A. (1988). Consumer Perceptions of Price, Quality, and Value: A Means-End
Model and Synthesis of Evidence. Journal of Marketing, 52(3), 2-22.
https://doi.org/10.1177/002224298805200302

52



