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ABSTRAK 

 

Isu keberlanjutan dalam industri pangan telah menjadi perhatian global, mengingat dampak 

signifikan dari sistem pangan terhadap lingkungan, sosial, dan ekonomi. Seiring meningkatnya 

kesadaran masyarakat akan pentingnya konsumsi yang bertanggung jawab, muncul kebutuhan 

untuk memahami apa saja yang memengaruhi preferensi konsumen terhadap produk pangan 

berkelanjutan. Penelitian ini bertujuan untuk menganalisis secara kuantitatif faktor-faktor yang 

memengaruhi preferensi konsumen terhadap produk pangan berkelanjutan di Indonesia, 

khususnya pada konsumen individu yang mengonsumsi produk dari merek Cimory. Penelitian ini 

menggunakan pendekatan kuantitatif dengan metode survei, melibatkan 160 responden yang 

dipilih melalui teknik purposive sampling. Data dikumpulkan menggunakan kuesioner berbasis 

Google Form dan dianalisis dengan menggunakan metode Confirmatory Factor Analysis (CFA) 

dan Structural Equation Modeling (SEM) melalui perangkat lunak AMOS. Lima faktor utama 

yang diuji dalam penelitian ini meliputi faktor ekonomi, faktor sosial, faktor psikologi, faktor 

produksi, dan faktor pengetahuan. Hasil analisis menunjukkan bahwa kelima faktor tersebut 

berpengaruh signifikan terhadap preferensi konsumen, dengan faktor psikologis menjadi faktor 

yang paling dominan memengaruhi keputusan konsumen dalam memilih produk pangan 

berkelanjutan. Penelitian ini memberikan kontribusi penting dalam memperluas literatur terkait 

perilaku konsumen dan keberlanjutan, serta memberikan implikasi praktis bagi perusahaan dan 

pemerintah dalam merancang strategi pemasaran dan kebijakan yang dapat meningkatkan adopsi 

produk berkelanjutan. Temuan ini juga menunjukkan bahwa promosi keberlanjutan perlu 

menyentuh aspek emosional dan persepsi individu, bukan hanya rasionalitas ekonomi semata. 

Kata kunci: Preferensi Konsumen, Produk Pangan Berkelanjutan, Faktor Psikologis, CFA, SEM, 

Cimory. 
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ABSTRACT 

Sustainability issues in the food industry have become a global concern, given the 

significant impact of food systems on the environment, society, and economy. As public awareness 

of the importance of responsible consumption continues to grow, there is an increasing need to 

understand the factors that influence consumer preferences for sustainable food products. This 

study aims to quantitatively analyze the factors that affect consumer preferences for sustainable 

food products in Indonesia, focusing specifically on individual consumers who purchase products 

from the Cimory brand. This research adopts a quantitative approach using a survey method, 

involving a 160 respondents selected through purposive sampling. Data were collected using a 

Google Form-based questionnaire and analyzed using Confirmatory Factor Analysis (CFA) and 

Structural Equation Modeling (SEM) through the AMOS software. The five main factors examined 

in this study include economic factors, social factors, psychological factors, production factors, 

and knowledge factors.The results indicate that all five factors significantly influence consumer 

preferences, with psychological factors emerging as the most dominant in shaping consumer 

decisions toward sustainable food products. This study contributes meaningfully to the academic 

literature on consumer behavior and sustainability, and offers practical implications for 

companies and policymakers in designing marketing strategies and policies that promote the 

adoption of sustainable products. The findings also highlight that sustainability promotion should 

appeal to emotional and perceptual aspects of consumers, not merely economic rationality. 

Keywords: Consumer Preferences, Sustainable Food Products, Psychological Factors, CFA, 

SEM, Cimory. 

 

 

 



UNIVERSITAS BAKRIE 

ix 
 

DAFTAR ISI 

 
ANALISIS FAKTOR-FAKTOR YANG MEMPENGARUHI PREFERENSI KONSUMEN 

TERHADAP PRODUK PANGAN BERKELANJUTAN ......................... i 
HALAMAN PERNYATAAN ORISINALITAS .......................................................... ii 

HALAMAN PENGESAHAN ........................................................................................ iii 
UCAPAN TERIMA KASIH ......................................................................................... iv 
HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI .................................. vi 

ABSTRAK ..................................................................................................................... vii 
ABSTRACT ................................................................................................................... viii 
DAFTAR ISI................................................................................................................... ix 
DAFTAR GAMBAR ..................................................................................................... xii 

DAFTAR TABEL ........................................................................................................ xiii 
DAFTAR LAMPIRAN ................................................................................................ xiv 

BAB I  PENDAHULUAN ............................................................................................... 1 

1.1 Latar Belakang Masalah ....................................................................... 1 

1.2 Identifikasi Masalah ............................................................................ 10 

1.3 Batasan Masalah .................................................................................. 11 

1.4 Rumusan Masalah ................................................................................ 11 

1.5 Tujuan Penelitian ................................................................................. 11 

1.6 Manfaat Penelitian ............................................................................... 12 

1.6.1 Manfaat Teoritis ............................................................................. 12 

1.6.2 Manfaat Praktis .............................................................................. 12 

BAB II  KAJIAN LITERATUR & HIPOTESIS ....................................................... 13 
2.1 Preferensi Konsumen.............................................................................................. 13 

2.2 Produk Pangan Berkelanjutan .............................................................................. 14 
2.3 Faktor-Faktor yang Mempengaruhi Preferensi Konsumen Terhadap Produk 

Berkelanjutan ............................................................................................. 15 

2.3.1 Faktor Ekonomi ................................................................................ 15 

2.3.2 Faktor Sosial ...................................................................................... 16 

2.3.3 Faktor Psikologi ................................................................................ 17 

2.3.4 Faktor Produksi ................................................................................ 19 

2.3.5 Faktor Pengetahuan .......................................................................... 20 
2.4 Hubungan Antar Variabel ..................................................................................... 21 

2.4.1 Hubungan Faktor Ekonomi Tehadap Preferensi Konsumen ....... 21 

2.4.2 Hubungan Faktor Sosial Terhadap Preferensi Konsumen ........... 22 

2.4.3 Hubungan Faktor Psikologi Tehadap Preferensi Konsumen ....... 23 



UNIVERSITAS BAKRIE 

x 
 

2.4.4 Hubungan Faktor Produksi Terhadap Preferensi Konsumen ..... 23 

2.4.5 Hubungan Faktor Pengetahuan Tehadap Preferensi konsumen . 24 

2.5 Matriks Penelitian Tedahulu ................................................................................. 24 
2.6 Kerangka Berfikir ................................................................................................... 27 
2.7 Hipotesis Penelitian ................................................................................................. 28 
BAB III  METODOLOGI PENELITIAN .................................................................. 29 
3.1 Objek  Penelitian ........................................................................................ 29 

3.2 Populasi dan Sampel Penelitian ................................................................ 29 

3.2.1 Populasi ........................................................................................... 29 

3.2.2 Sampel ............................................................................................. 29 

3.3 Metode Penelitian ....................................................................................... 30 
3.4 Teknik Pengambilan Sampel .................................................................... 30 
3.5 Tabel OVP (Operasional Variabel Penelitian) ........................................ 31 
3.6 Metode Analisis Data ................................................................................. 35 

3.6.1 Confirmatory Factor Analysis (CFA) ............................................... 35 

3.6.2 Kriteria Goodness of Fit ................................................................... 36 

3.6.3 Perhitungan rumusan Total Effect ............................................... 39 
BAB IV  HASIL PENELITIAN DAN PEMBAHASAN ........................................... 40 

4.1 Analisis Deskriptif Karakteristik Responden.................................... 40 

4.2 Analisis Cross-Tabulation .................................................................... 42 

4.3 Analisis Deskriptif Variabel Penelitian .............................................. 46 

4.4 Analisis Inferensial Dengan Struktural Equation Modeling. ............ 49 

4.4.1 Hasil Uji Model Pengukuran .................................................. 49 

1. Pengujian Validitas Model Pengukuran (CFA) .......................... 49 

2. Pengujian Reliabilitas Model Pengukuran (CFA) ...................... 51 

4.4.2 Hasil Uji full Model Struktural Lengkap (SEM) ..................... 52 

4.5 Total Effect Model SEM ...................................................................... 53 

4.5.1 Evaluasi model SEM ................................................................ 55 

1. Discrimant validity ......................................................................... 55 

2. Multivariate Normality .................................................................. 57 

3. Goodness of fit (GOF) Struktural Equation Model ....................... 58 

4.6 Pengujian Hipotesis .............................................................................. 60 

4.6.1 Faktor Ekonomi (X1) terhadap Preferensi Konsumen (Y) .. 61 

4.6.2 Faktor Sosial (X2) terhadap Preferensi Konsumen (Y) ....... 61 

4.6.3 Faktor Psikologi (X3) terhadap Preferensi Konsumen (Y) .. 61 

4.6.4 Faktor Produksi (X4) terhadap Preferensi Konsumen (Y) .. 61 



UNIVERSITAS BAKRIE 

xi 
 

4.6.5 Faktor Pengetahuan (X5) terhadap Preferensi Konsumen (Y)61 

4.7 Pembahasan Menyeluruh .................................................................... 62 

4.8 Implikasi Manajerial ........................................................................... 63 
BAB V  KESIMPULAN DAN SARAN ....................................................................... 65 

5.1 Kesimpulan ........................................................................................... 65 
5.2 Saran 66 

5.2.1 Saran bagi Perusahaan ..................................................................... 66 

5.2.2 Saran bagi Penelitian Selanjutnya................................................... 66 

DAFTAR PUSTAKA .................................................................................................... 67 
LAMPIRAN................................................................................................................... 71 
 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



UNIVERSITAS BAKRIE 

xii 
 

DAFTAR GAMBAR 

 

Gambar 1.1 Pilar Tujuan Pembangunan Berkelanjutan ........................................................... 15 

Gambar 1.2 Pilar Keberlanjutan Cimory ................................................................................. 15 

Gambar 1.3 Pilar Keberlanjutan Cimory ................................................................................. 16 

Gambar 1.4 Pilar keberlanjutan Cimory .................................................................................. 16 

Gambar 1.5 Pilar keberlanjutan Cimory .................................................................................. 17 

Gambar 1.7 Contoh Label Organik .......................................................................................... 20 

Gambar 1.8 : Contoh Label perdagangan yang adil ................................................................ 20 

Gambar 2.1 Kerangka Befikir .................................................................................................. 38 

Gambar 4.1 CFA Endogen ....................................................................................................... 55 

Gambar 4.2 CFA Eksogen ....................................................................................................... 55 

Gambar 4.3 Standardized Solutiton Model SEM .................................................................... 58 

 

 

  



UNIVERSITAS BAKRIE 

xiii 
 

DAFTAR TABEL 

 

Tabel 2. 1 Matriks Penelitian Terdahulu.................................................................................. 24 

Tabel 3. 1 Operasional Varianel .............................................................................................. 31 

Tabel 3. 2 Tabel skala pengukuran .......................................................................................... 35 

Tabel 3. 3 Indeks Pengujian Kelayakan Model ....................................................................... 38 

Tabel 4. 1 Karakteristik Responden ......................................................................................... 40 

Tabel 4. 2  Cross-Tabulation Faktor-Faktor yang mempengaruhi prefrensi konsumen .......... 42 

Tabel 4. 3 Tabel Cross-Tabulation Faktor Ekonomi ............................................................... 43 

Tabel 4. 4 Cross-Tabulation Faktor Sosial .............................................................................. 44 

Tabel 4. 5 Cross-Tabulation Faktor Psikologi ......................................................................... 44 

Tabel 4. 6 Cross-Tabulation Faktor Produksi ......................................................................... 45 

Tabel 4. 7 Cross-Tabulation Faktor Pengetahuan ................................................................... 46 

Tabel 4. 8 Deskriptif Variabel Penelitian ................................................................................ 47 

Tabel 4. 9 Standardized Loading Factor Variabel Variabel Eksogenus .................................. 50 

Tabel 4. 10 Construct Reliability dan Average Variance Extracted (AVE) ............................ 52 

Tabel 4. 11 Total Effect ............................................................................................................ 55 

Tabel 4. 12 Discrimant validity ............................................................................................... 57 

Tabel 4. 13 Assessment of normality (Group number 1)......................................................... 58 

Tabel 4. 14 Uji Kecocokan Model full Model SEM ................................................................ 60 

Tabel 4. 15 Koefisien Jalur dan C.R. (t-value) ........................................................................ 61 

Tabel 4. 16 Standardized Regression Weights ........................................................................ 63 

 

 

 



UNIVERSITAS BAKRIE 

xiv 
 

 

DAFTAR LAMPIRAN 

Lampiran 1 Kuesioner.............................................................................................................. 75 

Lampiran 2 Uji Validitas ......................................................................................................... 83 

Lampiran 3 Uji Reliabilitas ...................................................................................................... 85 

Lampiran 4 Hasil Goodness of fit ............................................................................................ 86 

Lampiran 5 Uji Hipotesis ......................................................................................................... 87 

 

 

 

 

 

 


