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ANALISIS STATISTIK DESKRIPTIF CONTENT
MARKETING FLUR SHOP AND COFFEE TERHADAP
CUSTOMER RETENTION (STUDI KASUS FLUR FLUR
SHOP AND COFFEE DI INSTAGRAM)

Kristine Theresia

ABSTRAK

Transformasi digital telah mendorong pelaku bisnis untuk memperkuat
keterlibatan dengan pelanggan, salah satunya melalui content marketing di media
sosial. Penelitian ini bertujuan untuk menganalisis bagaimana strategi content
marketing yang diterapkan oleh Flur Shop and Coffee melalui platform Instagram
berpengaruh terhadap customer retention. Metode yang digunakan adalah
pendekatan deskriptif kuantitatif dengan teknik survei terhadap followers
Instagram Flur Shop and Coffee. Penelitian ini menggambarkan persepsi pengikut
terhadap konten yang disajikan serta kecenderungan mereka dalam
mempertahankan loyalitas terhadap merek. Hasil penelitian menunjukkan bahwa
konten yang menarik, informatif, dan konsisten yang dipublikasikan melalui fitur
Instagram seperti feeds dan story berkontribusi pada terbentuknya loyalitas
pelanggan. Kesimpulan dari studi ini menekankan pentingnya penerapan content
marketing yang tepat untuk meningkatkan keterlibatan dan retensi pelanggan.
Temuan ini memberikan implikasi praktis bagi Flur Shop and Coffee dan pelaku
industri sejenis dalam merancang strategi pemasaran digital yang lebih efektif dan
berkelanjutan.

Kata kunci: Content Marketing, Instagram, Customer Retention, Pemasaran
Digital, Loyalitas Pelanggan
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DESCRIPTIVE STATISTICAL ANALYSIS OF FLUR SHOP
AND COFFEE’S CONTENT MARKETING ON CUSTOMER
RETENTION (A CASE STUDY OF FLUR SHOP AND COFFEE
ON INSTAGRAM)

Kristine Theresia

ABSTRACT

Digital transformation has encouraged businesses to strengthen customer
engagement, one of which is through content marketing on social media. This
study aims to analyze how the content marketing strategies implemented by Flur
Shop and Coffee via the Instagram platform influence customer retention. The
research employed a descriptive quantitative approach using a survey technique
targeting the followers of Flur Shop and Coffees Instagram account. The study
illustrates followers’ perceptions of the presented content and their tendencies to
maintain brand loyalty. The results indicate that engaging, informative, and
consistent content published through Instagram features, such as feeds and
stories, contributes to the formation of customer loyalty. The conclusion of this
study highlights the importance of implementing appropriate content marketing
strategies to enhance engagement and customer retention. These findings provide
practical implications for Flur Shop and Coffee and similar industry players in

designing more effective and sustainable digital marketing strategies.

Keyword: Content Marketing, Instagram, Customer Retention, Digital Marketing,
Customer Loyalty
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