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_________________________________________ 

 

ABSTRAK 

Di era digital, media sosial seperti YouTube menjadi sarana edukatif yang efektif, 
termasuk dalam menyampaikan pesan gaya hidup sehat. Kanal YouTube 
@YuliaBaltschun secara konsisten menyajikan konten informatif mengenai pola 
makan dan olahraga. Penelitian ini bertujuan untuk memahami persepsi khalayak 
terhadap gaya hidup sehat berdasarkan tahapan sensasi, atensi, dan interpretasi 
serta terpaan media meliputi frekuensi dan intensitas. Penelitian ini menggunakan 
pendekatan deskriptif kualitatif untuk menggambarkan persepsi gaya hidup sehat 
pada khalayak yang terterpa kanal YouTube @YuliaBaltschun. Data dikumpulkan 
melalui wawancara mendalam, observasi, dan dokumentasi, lalu dianalisis dengan 
teknik reduksi data, penyajian data, serta penarikan kesimpulan. Penelitian ini 
menunjukkan bahwa kanal YouTube @YuliaBaltschun efektif membentuk 
persepsi positif gaya hidup sehat melalui frekuensi, intensitas, sensasi, atensi, dan 
interpretasi. Persepsi khalayak yang terterpa kanal YouTube @YuliaBaltschun 
dapat menikmati olahraga sebagai aktivitas yang menyenangkan, tidak hanya 
menjadi hiburan, tetapi juga tetap memberikan manfaat terkait kesehatan. Konten 
yang konsisten, edukatif, dan berbasis pengalaman pribadi tidak hanya memberi 
informasi, tetapi juga memotivasi, menginspirasi, dan mendorong perubahan pola 
pikir serta kebiasaan. 

Kata Kunci : Persepsi, Gaya Hidup Sehat, YouTube, Yulia Baltschun, Terpaan 
Media 
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_________________________________________ 

ABSTRACT 

In the digital era, social media such as YouTube has become an effective 
educational medium, including in delivering messages about a healthy lifestyle. 
The YouTube channel @YuliaBaltschun consistently presents informative content 
on diet and exercise. This study aims to explore audience perceptions of a healthy 
lifestyle based on the stages of sensation, attention, and interpretation, as well as 
media exposure in terms of frequency and intensity. A qualitative descriptive 
approach was employed to describe the perception of a healthy lifestyle among 
audiences exposed to the YouTube channel @YuliaBaltschun. Data were collected 
through in-depth interviews, observations, and documentation, and were analyzed 
using data reduction, data presentation, and conclusion drawing techniques. The 
findings indicate that the YouTube channel @YuliaBaltschun effectively shapes 
positive perceptions of a healthy lifestyle through frequency, intensity, sensation, 
attention, and interpretation. The audience perceives exercise as an enjoyable 
activity that not only serves as entertainment but also provides health benefits. 
Consistent, educational, and experience-based content not only delivers 
information but also motivates, inspires, and encourages changes in mindset and 
behavior. 

Keywords: Perception, Healthy Lifestyle, YouTube, Yulia Baltschun, Media 
Exposure 
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