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Analisis Electronic Word of Mouth Terkait Pernyataan Abidzar
dalam Promosi Film A Business Proposal versi Indonesia

NAZLA AMIRA

ABSTRAK

Penelitian ini bertujuan untuk menganalisis Electronic Word of Mouth (e-WOM) yang
muncul sebagai respon atas komunikasi yang dilakukan oleh Abidzar ketika mempromosikan
film A Business Proposal versi Indonesia. Penelitian ini menggunakan pendekatan kualitatif
deskriptif dengan desain studi kasus. Data diperoleh melalui dokumentasi percakapan digital
di media sosial serta wawancara mendalam dengan enam informan yang terdiri dari
triangulator, penggemar, dan non-penggemar drama Korea. Hasil penelitian menunjukkan
bahwa pernyataan Abidzar seperti “ingin membangun karakter sendiri” “fans fanatik” dan
“kalau tidak mau menonton tidak apa-apa, masih ada orang lain yang mau menonton”
menjadi pemicu munculnya isu di ruang digital. Potongan pernyataan tersebut kemudian
ramai diperbincangkan, diunggah ulang oleh akun base, fanbase Korea, hingga kreator
konten, sehingga membentuk arus e-WOM di berbagai platform seperti X. Arus percakapan
yang terjadi bersentimen negatif, ditandai dengan kritik, sindiran, serta ajakan untuk tidak
menonton film. Reaksi netizen tidak hanya menyoroti sikap Abidzar secara pribadi, tetapi
juga berdampak pada minat menonton dan citra film di bioskop. Temuan ini memperlihatkan
bahwa e-WOM di X dapat memberikan dampak signifikan terhadap penerimaan sebuah film,
terutama ketika dipicu oleh pernyataan kontroversial aktor utamanya.

Kata Kunci: Electronic Word of Mouth ; Promosi Film ; Media Sosial ; Pernyataan Abidzar
; Komunikasi Pemasaran
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Analisis Electronic Word of Mouth Terkait Pernyataan Abidzar
dalam Promosi Film 4 Business Proposal versi Indonesia

NAZLA AMIRA

ABSTRACT

This study aims to analyze Electronic Word of Mouth (e-WOM) that emerged as a response to
the communication delivered by Abidzar when promoting the Indonesian version of the film A
Business Proposal. This study uses a descriptive qualitative approach with a case study
design. Data were obtained through documentation of digital conversations on social media
and in-depth interviews with six informants consisting of a triangulator, fans, and non-fans of
Korean dramas. The results of the study show that Abidzar's statements such as “wanting to
build his own character,” ‘‘fanatics,” and “if you don't want to watch it, it’s okay, there are
still other people who want to watch” became the trigger for the emergence of issues in the
digital space. These statement excerpts were then widely discussed, reshared by base
accounts, Korean fanbases, and content creators, thereby forming an e-WOM stream on
various platforms such as X. The flow of conversations carried a negative sentiment, marked
by criticism, sarcasm, and calls not to watch the film. Netizens’ reactions not only highlighted
Abidzars personal attitude but also had an impact on audience interest and the film's image
in cinemas. These findings show that e-WOM on X can have a significant impact on the
reception of a film, especially when triggered by controversial statements from its main actor.

Keywords: Electronic Word of Mouth; Film Promotion; Social Media ; Abidzar s Statement ;
Marketing Communication
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