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STRATEGI MEMBANGUN BRAND
AWARENESS RESTORAN KOREA SELATAN DI
BARAT JAKARTA DENGAN PENDEKATAN
INTERAKSI SIMBOLIK

NATASYA SARAH MOUNTINA

ABSTRAK

Penelitian ini membahas strategi pembangunan brand awareness pada
restoran Korea Selatan di Barat Jakarta bertema “extremely slow kitchen”
melalui pendekatan interaksionisme simbolik. Dalam konteks pertumbuhan
industri kuliner yang pesat dan pengaruh budaya populer Korea (hallyu) di
Indonesia, restoran ini menonjol karena pendekatannya yang tidak
konvensional, mengandalkan interaksi personal, simbol budaya otentik, dan
pengalaman makan yang sarat makna emosional serta kultural.
Menggunakan metode kualitatif studi kasus, data dikumpulkan melalui
wawancara mendalam, observasi, serta dokumentasi digital, dengan analisis
berdasarkan teori interaksionisme simbolik (Mead & Blumer) dan brand
equity (Aaker). Hasil penelitian menunjukkan bahwa brand awareness tidak
dibentuk melalui promosi visual masif, melainkan melalui tiga pilar utama,
yaitu pemaknaan diri (self), makna simbolik (meaning), dan interaksi sosial
(interaction). Ketiganya membentuk lima dimensi brand equity, yaitu brand
awareness, loyalty, perceived quality, brand association, dan knowledge.
Simbol-simbol seperti interior rumah sederhana, pelayanan langsung oleh
pemilik, dan narasi budaya Korea dihidupkan melalui pengalaman sosial
yang bermakna, menciptakan Kketerikatan emosional dan loyalitas
konsumen. Penelitian ini menghasilkan model Symbolic-Based Brand
Building, yang menawarkan perspektif baru dalam strategi komunikasi
merek di sektor kuliner berbasis budaya. Temuan ini relevan bagi pelaku
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usaha tematik yang ingin membangun brand secara otentik, berkelanjutan,
dan berbasis nilai kultural di tengah homogenitas industri dan

individualisme pasar urban.

Kata Kunci: Brand Awareness, Interaksionisme Simbolik, Restoran

Korea, Komunikasi Simbolik, Brand Equity, Kuliner Tematik, Hallyu.
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STRATEGY TO BUILD BRAND AWARENESS OF
SOUTH KOREAN RESTAURANTS IN WEST JAKARTA
USING A SYMBOLIC INTERACTION APPROACH

NATASYA SARAH MOUNTINA

ABSTRACT

This study explores the brand awareness strategy of a Korean restaurant
with an “extremely slow kitchen” concept located in West Jakarta through
the lens of symbolic interactionism. Amid the rapid growth of the culinary
industry in Indonesia and the rising influence of Korean popular culture
(hallyu), this restaurant stands out by prioritizing personal interaction,
authentic cultural symbols, and emotionally rich dining experiences over
conventional visual branding. Employing a qualitative case study approach,
data were collected through in-depth interviews, direct and digital
observations, and document analysis. The findings reveal that brand
awareness is constructed not through mass visual campaigns, but through
three symbolic interaction pillars: self-concept, meaning, and social
interaction. These pillars shape five key dimensions of brand equity: brand
awareness, brand loyalty, perceived quality, brand association, and brand
knowledge. Symbols such as the intimate home-like interior, direct service
by the owners, and narratives of Korean heritage are activated through
meaningful social experiences, fostering emotional connection and long-
term loyalty. This research introduces the Symbolic-Based Brand Building
model, offering a new perspective on brand communication strategies in
culturally themed culinary businesses. The findings are particularly relevant
for entrepreneurs aiming to build authentic, value-driven brands in

increasingly homogenized and individualistic urban markets.
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Keywords: Brand Awareness, Symbolic Interactionism, Korean Restaurant,
Symbolic Communication, Brand Equity, Thematic Culinary Business,

Hallyu.
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