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Ronald H Panggabean
ABSTRAK

Persaingan ketat dalam industri media televisi di Indonesia mendorong stasiun televisi untuk
mencari sumber pendapatan baru, salah satunya melalui program advertorial. Fenomena ini
menciptakan ketegangan antara kepentingan komersial dan etika jurnalistik. Penelitian ini
bertujuan untuk menganalisis praktik jurnalistik dalam produksi dan penayangan program
advertorial Inovasi Membangun Negeri di tvOne. Dengan menggunakan pendekatan kualitatif dan
studi kasus, penelitian ini menerapkan model Teori Hierarki Pengaruh (Hierarchy of Influence)
oleh Shoemaker & Reese, dengan fokus pada level pengaruh organisasi media dan ekstra media.

Data dikumpulkan melalui wawancara mendalam dengan informan kunci dari jajaran direksi, GM
Marketing, GM News, dan GM Produksi, serta diperkuat dengan analisis dokumen dan observasi
partisipan. Hasil penelitian menunjukkan bahwa produksi program advertorial Inovasi
Membangun Negeri dipengaruhi kuat oleh faktor ekstra media, yaitu kondisi pasar iklan yang
stagnan dan kebutuhan mendesak untuk menciptakan revenue stream baru. Pada level organisasi,
program ini melibatkan kolaborasi antara departemen komersial (sales&marketing) dan redaksi
(news). Meskipun dorongan komersial sangat dominan, departemen redaksi tvOne terbukti
menjalankan mekanisme check and balances internal untuk menjaga independensi dan kredibilitas
pemberitaan. Negosiasi antara kepentingan bisnis dan etika jurnalistik pada level organisasi ini
menjadi kunci dalam menjaga identitas tvOne sebagai stasiun televisi berita.

Kata Kunci: advertorial, jurnalistik televisi, inovasi membangun negeri, tvONe, hierarki pengaruh,
organisasi media, ekstra media, shoemaker &reese

THE INOVASI MEMBANGUN NEGERI ADVERTORIAL PROGRAM IN TELEVISION
JOURNALISTIC PRACTICE: ASTUDY OF THE HIERARCHY OF INFLUENCE OF
MEDIA ORGANIZATIONS AND EXTRA-MEDIA (SHOEMAKER & REESE) AT tvOne

Ronald H Panggabean
ABSTRACT

The intense competition within the Indonesian television media industry has pushed TV stations to
seek new revenue streams, one of which is through advertorial programs. This phenomenon creates
tension between commercial interests and journalistic ethics. This research aims to analyze
Jjournalistic practices in the production and airing of the advertorial program Inovasi Membangun
Negeri on tvOne. Using a qualitative approach and a case study method, this study applies the
Hierarchy of Influence model by Shoemaker & Reese, focusing on the organizational and
extramedia levels of influence.

Data was collected through in-depth interviews with key informants from the board of directors,
GM of Marketing, GM of News, and GM of Production, and was supported by document analysis
and participant observation. The findings indicate that the production of the Inovasi Membangun
Negeri advertorial program is strongly influenced by extra-media factors, namely the stagnant

Vi



advertising market and the urgent need to create new revenue streams. At the organizational level,
the program involves a collaboration between the commercial (sales&marketing) and news
departments. Although commercial pressure is dominant, the tvOne news department is shown to
implement an internal check and balances mechanism to maintain its independence and reporting
credibility. The negotiation between business interests and journalistic ethics at this organizational
level is key to preserving tvOne's identity as a news television station.

Keywords: advertorial, television journalism, inovasi membangun negeri, tvOne,hierarchy of
influence, extra-media level, shoemaker &reese
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