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Analisis Pengaruh Strategi Pemasaran 7P terhadap Loyalitas Konsumen pada
Produk Kaos Sablon Branded Menggunakan Metode Binary Logistic Regression

Artha Andriyanto

ABSTRAK

Penelitian ini bertujuan untuk menganalisis pengaruh strategi pemasaran 7P terhadap
loyalitas konsumen pada produk kaos sablon branded dengan menggunakan metode
Binary Logistic Regression. Variabel independen dalam penelitian ini meliputi tujuh
dimensi bauran pemasaran (product, price, place, promotion, people, process, dan
physical evidence), sedangkan variabel dependen adalah loyalitas konsumen yang
bersifat biner (loyal dan tidak loyal). Data dikumpulkan melalui survei kepada
konsumen pengguna produk kaos sablon branded dan diolah menggunakan regresi
logistik biner. Hasil penelitian menunjukkan bahwa dari ketujuh dimensi 7P, hanya
faktor people (ketepatan pemenuhan pesanan) dan process (kecepatan pemrosesan
pesanan) yang terbukti berpengaruh signifikan terhadap loyalitas konsumen. Dimensi
lain seperti product, price, place, promotion, dan physical evidence tidak menunjukkan
pengaruh yang signifikan. Temuan ini mengindikasikan bahwa konsumen menganggap
kualitas produk, harga, dan promosi sebagai standar minimum yang relatif sama di
antara para pesaing, sementara aspek keandalan pelayanan menjadi faktor pembeda
utama dalam membangun loyalitas.

Kata kunci: strategi pemasaran 7P, loyalitas konsumen, kaos sablon branded, binary
logistic regression
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Analysis of the Influence of the 7P Marketing Mix Strategy on Consumer
Loyalty to Branded Screen-Printed T-Shirts Using the Binary Logistic
Regression Method

Artha Andriyanto

ABSTRACT

This study aims to analyze the influence of the 7P marketing mix strategy on consumer
loyalty toward branded screen-printed t-shirts using the Binary Logistic Regression
method. The independent variables in this research consist of seven dimensions of the
marketing mix (product, price, place, promotion, people, process, and physical
evidence), while the dependent variable is consumer loyalty, which is binary (loyal or
not loyal). Data were collected through a survey of consumers of branded screen-
printed t-shirts and processed using binary logistic regression analysis.

The findings indicate that among the seven dimensions of the 7P marketing mix, only
people (accuracy in order fulfillment) and process (speed of order processing) have a
significant effect on consumer loyalty. Other dimensions such as product, price, place,
promotion, and physical evidence do not show significant influence. These results
suggest that consumers perceive product quality, price, and promotion as minimum
standards that are relatively uniform among competitors, while the reliability of
service is the key differentiator in building loyalty.

Keywords: 7P marketing strategy, consumer loyalty, branded screen-printed t-shirts,
binary logistic regression
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