Universitas Bakrie

DAFTAR PUSTAKA

Agus, S. (2023). Perbandingan keuntungan penjualan melalui Shopee dan TikTok.

Ahmadi, F., & Hudrasyah, H. (2022). Factors influencing product purchase
intention in TikTok live streaming shopping. International Journal of
Accounting, Finance and Business (IJAFB), 7(43), 571-586.
https://www.mendeley.com/catalogue/c4b91ael-543d-3872-b486-
089ad22cf7dc/

Anjani, H. D., Irham, & Waluyati, L. R. (2018). Relationship of 7P marketing mix
and consumers' loyalty in traditional markets.

Anwar, M. S. (2022). Pengaruh diskon harga, endorsement, dan viral marketing
terhadap keputusan pembelian di TikTok Shop.
https://eprints.walisongo.ac.id/id/eprint/18286/1/Skripsi_1805026089 Muha
mmad_Syaiful Anwar.pdf

Avizena, C. Y., & Syahlani, S. P. (2022). Pengaruh media sosial TikTok pada
pembelian impulsif daring Generasi-Z melalui efek mediasi respon emosional.
Universitas Gadjah Mada.

Bisnis.com. (2024). BPS: Impor pakaian meningkat jelang Lebaran 2024,
terbanyak dari China.
https://ekonomi.bisnis.com/read/20240619/12/1775169/bps-impor-pakaian-
meningkat-jelang-lebaran-2024-terbanyak-dari-china

Chaffey, D. (2019). Digital business and e-commerce management (7th ed.).
Pearson Education Limited.

Chenglin, Q., & Shanyue, J. (2022). What drives consumer purchasing intention in

live streaming e-commerce? Frontiers in Psychology, 13.
https://doi.org/10.3389/fpsyg.2022.938726

Detikfinance. (2024). RI masih dibanjiri impor pakaian jadi, terbanyak dari China.
https://finance.detik.com/berita-ekonomi-bisnis/d-7688862/ri-masih-dibanjiri-
impor-pakaian-jadi-terbanyak-dari-china

Dharma, P. P., Purwanegara, M. S., & Wibowo, S. A. (2021). Proposed marketing
strategy to increase brand loyalty: Study case of Lazada Indonesia. School of

Business and Management, Bandung Institute of Technology (ITB).

Dick, A. S., & Basu, K. (1994). Customer loyalty: Toward an integrated
conceptual framework. Journal of the Academy of Marketing Science, 22(2),
99-113. https://doi.org/10.1177/0092070394222001

Ghea, S. A., Heriyadi, & Bintoro, B. P. (2023). Do TikTok discounts livestream
trigger Gen Z impulse buying behavior? International Journal of Social
Research Methodology, 11(1). https://dx.doi.org/10.18535/ijsrm/v11i01.em04

109



Universitas Bakrie

Griffin, J. (2005). Customer loyalty: How to earn it, how to keep it. Jossey-Bass.

Harita, H. T. (2022). Pemasaran langsung, live selling dan kualitas produk
berpengaruh signifikan terhadap niat membeli ulang.
https://dx.doi.org/10.55047/jekombital.v1i2.309

Harita, H. T., & Siregar, O. M. (2022). Pengaruh direct marketing dan product
quality terhadap minat beli ulang pada live streaming marketing TikTok
(Studi pada pengguna aplikasi TikTok di Kota Medan). Jurnal Ekonomi
Kreatif dan Manajemen Bisnis Digital, 1(2).

Hulu, Y. J., & Christiarini, R. (2023). Pengaruh live streaming shopping terhadap
penjualan barang thrift shop di Kota Batam.

Indikator Bisnis. (2024, November). Volume impor pakaian jadi Indonesia
meningkat 12,2% dibanding tahun sebelumnya. Indikator Bisnis.
https://indikatorbisnis.com/detail/89946/peningkatan-impor-pakaian-jadi-

masih-dominasi-pasar-indonesia-pada-november-2024
Jesus, F., Villamar, H., & Dionisio, R. (2022). Small to medium online live selling
consumer satisfaction in Nueva Ecija: Outlook for better online market

services. RA-International Journal of Management & Social Sciences.

Kodippili, G., Jayawickrama, M. T. N., Yugandari, O. W. D. Y., Pamudini, S. D.
H., & Samarasinghe, H. M. U. S. R. (2016). The influence of social media
marketing on customer loyalty towards clothing stores.

Kotler, P., & Keller, K. L. (2016). Marketing management (15th ed.). Pearson
Education Limited.

Lisabel, S. M., Setiawan, B., & Maulidah, S. (2021). Analysis of marketing mix on
consumer loyalty: Empirical study of customer satisfaction of local product.

Madhani, P. M. (2015). Enhancing customer lifetime value in fast fashion retailing
with RFID initiatives.

Mahardhika, M., Nawangpalupi, C., & Pawitan, G. (2022). The effect of electronic
word of mouth on purchase interest based on shopping experience.
International Journal of Economics, Business and Accounting Research.

Mondir, M., Ahmadiono, A., & Sukarno, H. (2024). The influence of Islamic
marketing mix on Shopee customer loyalty towards customer satisfaction:
Evidence from millennial Muslim Jember.

Napontun, K., Senachai, P., Julagasigorn, P., & Chuenpreecha, D. (2024).
Influences of the promotion mix on brand love, brand loyalty, and word-of-
mouth: Evidence from online fashion retail in Thailand.

Oliver, R. L. (1980). A cognitive model of the antecedents and consequences of
satisfaction decisions. Journal of Marketing Research, 17(4), 460—4609.
https://doi.org/10.1177/002224378001700405

110



Universitas Bakrie

Oliver, R. L. (1999). Whence consumer loyalty? Journal of Marketing, 63(Special
Issue), 33—44. https://doi.org/10.2307/1252099

Othman, B., Weijun, H., Huang, Z., Xi, J., & Ramsey, T. (2021). The effects on
service value and customer retention by integrating after-sale service into the
traditional marketing mix model of clothing store brands in China.

Parasuraman, A., Zeithaml, V. A., & Berry, L. L. (1996). The behavioral
consequences of service quality. Journal of Marketing, 60(2), 31-46.
https://doi.org/10.1177/002224299606000203

Pongratte, L. J. (2023, Juni 20). The effect of promotion via TikTok live streaming
on consumers’ buying interest in clothing products.
https://doi.org/10.4236/jss.2023.114024

Printful. (n.d.). 20 T-shirt industry statistics and trends: A comprehensive
overview. https://www.printful.com/blog/t-shirt-industry-statistics

Rialialie, V., & Heikal, J. (2023). The effect of marketing mix 7P on purchase
decisions and consumer loyalty of Units Central Apartment East Residence.

Saffanah, L., Handayani, P., & Sunarso, F. (2022). Actual purchases on Instagram
Live Shopping: The influence of live shopping engagement and information

technology affordance. Asia Pacific Management Review.
https://dx.doi.org/10.1016/j.apmrv.2022.09.002

Showrav, D. G. Y., Igbal, M. M., & Chowdhury, T. S. (2020). Impact of supply
chain management on customer loyalty to the ‘Aarong’ fashion house brand.

Sugiyono. (2022). Metode penelitian kuantitatif.

Suarna, I. F. (2022). Purchase decision pada live streaming shopping pengguna
media sosial TikTok.
https://jurnal.131dikti4.or.id/index.php/jurnalekono/article/download/942/22

Suryani, 1., Zulfikri, A., & Muhariani, W. (2021). Aplikasi TikTok sebagai media.
https://media.neliti.com/media/publications/489106-none-a3016b59.pdf

Syafi’i, M., Mondir, M., Zikwan, M., & Anwar, Z. (2023). The effects of Islamic
marketing mix towards customer loyalty and customer satisfaction on Shopee
Millennial Muslim.

Troiville, J. (n.d.). Connecting the dots between brand equity and brand loyalty for
retailers: The mediating roles of brand attitudes and word-of-mouth
communication.

Turban, E., Pollard, C., & Wood, G. (2018). Electronic commerce 2018: A
managerial and social networks perspective (9th ed.). Springer.

Yonatan, A. Z. (2024, April 5). Impor tekstil Indonesia kembali naik pada 2024.
GoodStats. https://data.goodstats.id/statistic/impor-tekstil-indonesia-kembali-
naik-pada-2024-gfSWX

111



Universitas Bakrie

Zayyan, S., et al. (n.d.). Pengaruh penggunaan aplikasi TikTok sebagai media
promosi dan trend glow up terhadap minat beli produk kecantikan.
https://journal.feb.unmul.ac.id/index.php/JURNALMANAJEMEN/article/vie
w/9716

Zhang, W., Jesica, H., Gautama, W., & Yanto, E. (2022). Pengaruh live selling
dalam peningkatan niat beli pada remaja.

112



