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Pengaruh Perceived Usefulness, User Experience (UX), dan Perceived Risk 

terhadap Penggunaan Aplikasi DANA 

(Studi Kasus Mahasiswa JABODETABEK) 

 

Muhammad Cahyo Wicaksono 

 

ABSTRAK 

Penelitian ini bertujuan untuk menganalisis pengaruh perceived usefulness, 

tampilan antarmuka (UX), dan berbagai jenis risiko terhadap penggunaan aplikasi DANA 

di kalangan mahasiswa di wilayah JABODETABEK. Dengan semakin meningkatnya 

adopsi teknologi finansial di Indonesia, khususnya dompet digital (e-wallet), penelitian ini 

mencoba untuk menggali faktor-faktor psikologis dan perilaku yang memengaruhi niat 

mahasiswa dalam menggunakan aplikasi e-wallet. Model penelitian ini mengacu pada 

Technology Acceptance Model (TAM) yang dimodifikasi, di mana variabel perceived 

usefulness dan kualitas tampilan antarmuka pengguna (user experience) diharapkan 

memberikan pengaruh positif terhadap niat penggunaan aplikasi, sedangkan berbagai jenis 

risiko—termasuk risiko keuangan, risiko privasi data, risiko keamanan informasi, dan 

risiko kesalahan sistem—diprediksi memberikan pengaruh negatif. 

Pengumpulan data dilakukan melalui survei dengan kuesioner yang dibagikan 

kepada 115 mahasiswa di wilayah JABODETABEK. Analisis data menggunakan metode 

regresi linear berganda. Hasil penelitian menunjukkan bahwa perceived usefulness dan 

kualitas UX memiliki pengaruh positif dan signifikan terhadap penggunaan aplikasi 

DANA, sedangkan berbagai risiko yang dirasakan memberikan pengaruh negatif dan 

signifikan terhadap niat penggunaan aplikasi ini. Temuan ini diharapkan dapat 

memberikan kontribusi bagi pengembang aplikasi e-wallet dalam memahami kebutuhan 

pengguna generasi muda serta mengurangi persepsi risiko guna meningkatkan adopsi 

teknologi finansial. 

 

Kata Kunci: perceived usefulness, UX, perceived risk, penggunaan, aplikasi DANA, e-

wallet. 
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The Influence of Perceived Usefulness, User 

Experience, and Perceived Risk on the Usage of the DANA Application  

(Case Study on Students in JABODETABEK) 

 

Muhammad Cahyo Wicaksono 

 

ABSTRACT 

This study aims to analyze the influence of perceived usefulness, user interface 

(user experience), and various types of risk on the usage of the DANA application among 

university students in the JABODETABEK area. With the growing adoption of financial 

technology in Indonesia, particularly digital wallets (e-wallets), this research seeks to 

explore the psychological and behavioral factors that affect students’ intention to use e-

wallet applications. The research model refers to a modified Technology Acceptance 

Model (TAM), in which perceived usefulness and the quality of the user experience are 

expected to have a positive effect on application usage, while various types of risk—

including financial risk, data privacy risk, information security risk, and system error 

risk—are predicted to have a negative effect. 

Data were collected through a survey using a questionnaire distributed to 115 

students in the JABODETABEK area. The data were analyzed using multiple linear 

regression. The results indicate that perceived usefulness and user experience quality have 

a positive and significant influence on the usage of the DANA application, while perceived 

risks have a negative and significant influence. These findings are expected to provide 

insights for e-wallet application developers in understanding the needs of young users and 

in reducing perceived risks to enhance the adoption of financial technology. 

Keywords: perceived usefulness, UX, perceived risk, use, DANA application, e-wallet. 
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