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PERGESERAN MAKNA CANTIK ALA TASYA FARASYA MELALUI INFLUENCER
DAN KONSUMEN PEREMPUAN DI MEDIA SOSIAL

Adelia Putri Maharani

ABSTRAK

Penelitian ini berfokus pada pemaknaan cantik ala beauty influencer Tasya Farasya melalui
perspektif influencer dan konsumen perempuan di media sosial. Latar belakang penelitian ini
didasari oleh fenomena maraknya influencer kecantikan di Indonesia yang membentuk cara
pandang masyarakat, khususnya perempuan, mengenai standar kecantikan. Penelitian ini
menggunakan metode kualitatif dengan pendekatan fenomenologi. Data diperoleh melalui
wawancara mendalam terhadap informan yang terdiri dari konsumen perempuan pengguna
media sosial, serta melalui triangulasi data untuk memperkuat validitas temuan. Hasil
penelitian menunjukkan adanya pergeseran makna cantik dari yang semula berorientasi pada
standar fisik menuju pemaknaan yang lebih luas, yakni kepercayaan diri, keberanian
mengekspresikan diri, serta kemampuan merawat diri. Dari sisi beauty influencer, Tasya
Farasya diposisikan sebagai figur representatif perempuan modern yang berani mendobrak
standar kecantikan tradisional melalui konten yang menekankan keberagaman, edukasi, dan
otentisitas. Sementara itu, dari sisi konsumen perempuan, konten tersebut dimaknai sebagai
inspirasi untuk membangun pemahaman kecantikan yang lebih personal, inklusif, dan sesuai
dengan identitas diri masing-masing. Penelitian ini menyimpulkan bahwa media sosial telah
menjadi ruang interaksi simbolik yang memungkinkan terjadinya pergeseran pemaknaan
kecantikan. Beauty influencer seperti Tasya Farasya berperan penting dalam membuka ruang
bagi konstruksi makna cantik yang lebih dinamis, sekaligus mendorong konsumen perempuan

untuk mengembangkan pemaknaan positif terhadap diri mereka sendiri.

Kata Kunci: Tasya Farasya, Pergeseran Makna Cantik, Beauty Influencer, Media Sosial,

Fenomenologi, Konsumen Perempuan
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THE SHIFTING MEANING OF BEAUTY ACCORDING TO TASYA FARASYA
THROUGH INFLUENCERS AND FEMALE CONSUMERS ON SOCIAL MEDIA

Adelia Putri Maharani
ABSTRACT

This study focuses on the shifting meaning of beauty as represented by beauty influencer Tasya
Farasya through the perspectives of both influencers and female consumers on social media.
The background of this research is rooted in the phenomenon of the growing presence of beauty
influencers in Indonesia, which significantly shapes societal perceptions, particularly among
women, regarding beauty standards. This research employs a qualitative method with a
phenomenological approach. Data were collected through in-depth interviews with female
social media users and supported by triangulation to strengthen the validity of the findings. The
results of the study reveal a shift in the meaning of beauty from a focus on physical appearance
toward broader dimensions, namely self-confidence, the courage to express oneself, and the
ability to practice self-care. From the perspective of the beauty influencer, Tasya Farasya is
positioned as a representative figure of modern women who challenge traditional beauty
standards through content that emphasizes diversity, education, and authenticity. From the
perspective of female consumers, her content is interpreted as inspiration to construct a more
personal, inclusive, and identity-driven understanding of beauty. This study concludes that
social media has become a symbolic space for interaction that enables a transformation in the
meaning of beauty. Beauty influencers such as Tasya Farasya play a pivotal role in opening
space for a more dynamic construction of beauty, while simultaneously encouraging female
consumers to develop a positive self-perception and a more empowering understanding of

beauty.

Keywords: Tasya Farasya, Shifting Meaning of Beauty, Beauty Influencer, Social Media,

Phenomenology, Female Consumers
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