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ANALISIS PERSEPSI PENONTON TERHADAP PRAKTIK CANCEL 

CULTURE PADA ABIDZAR AL-GHIFARI SEBAGAI PEMERAN UTAMA 

DALAM FILM A BUSINESS PROPOSAL 2025 VERSI INDONESIA 

 

Ranti Puspitasari 

 

ABSTRAK 

Fenomena cancel culture di media sosial kini semakin memengaruhi cara publik 

menilai karya film di Indonesia. Cancel culture merupakan bentuk sanksi sosial 

kolektif ketika masyarakat berhenti mendukung figur publik karena sikap atau 

pernyataannya. Kasus A Business Proposal versi Indonesia yang dibintangi Abidzar 

Al-Ghifari menjadi contoh nyata, di mana kontroversi di luar layar memicu praktik 

cancel culture dan membentuk persepsi negatif bahkan sebelum film dirilis. 

Penelitian ini menganalisis praktik cancel culture terhadap Abidzar serta 

bagaimana hal tersebut membentuk persepsi publik melalui lima tahap persepsi 

Joseph DeVito (stimulasi, seleksi, organisasi, interpretasi-evaluasi, recall) yang 

dikaitkan dengan teori Computer Mediated Communication (CMC). Metode yang 

digunakan adalah kualitatif deskriptif dengan wawancara mendalam terhadap enam 

informan dan dua triangulator (dosen film dan dosen sosiologi). Hasil penelitian 

menunjukkan bahwa cancel culture berperan besar dalam pembentukan persepsi 

publik, mulai dari paparan di media sosial hingga penguatan opini bersama yang 

akhirnya memengaruhi penerimaan film. Temuan ini menegaskan bahwa cancel 

culture tidak hanya berdampak pada reputasi aktor, tetapi juga pada industri film, 

sehingga strategi komunikasi yang hati-hati sangat dibutuhkan di era digital. 

Kata Kunci: Cancel culture, Persepsi publik, Abidzar Al-Ghifari, A Business 

Proposal, Computer Mediated Communication. 
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ANALYSIS OF AUDIENCE PERCEPTION TOWARDS CANCEL CULTURE 

PRACTICES IN ABIDZAR AL-GHIFARI AS THE MAIN ACTOR IN THE 

INDONESIAN VERSION OF THE FILM A BUSINESS PROPOSAL 2025 

 

Ranti Puspitasari 

ABSTRACT 

The cancel culture phenomenon on social media is increasingly influencing how 

the public evaluates films in Indonesia. Cancel culture is a form of collective social 

sanction when people stop supporting a public figure because of their attitudes or 

statements. The Indonesian version of A Business Proposal, starring Abidzar Al-

Ghifari, is a concrete example, where an off-screen controversy triggered cancel 

culture practices and shaped negative perceptions even before the film was 

released. This study analyzes cancel culture practices against Abidzar and how they 

shape public perception through Joseph DeVito's five stages of perception 

(stimulation, selection, organization, interpretation-evaluation, recall) linked to 

Computer Mediated Communication (CMC) theory. The method used is descriptive 

qualitative with in-depth interviews with six informants and two triangulators (a 

film lecturer and a sociology lecturer). The results show that cancel culture plays 

a significant role in shaping public perception, from exposure on social media to 

the strengthening of shared opinions that ultimately influence film reception. These 

findings emphasize that cancel culture impacts not only the actor's reputation but 

also the film industry, so a careful communication strategy is essential in the digital 

era. 

Keywords: Cancel culture, Public perception, Abidzar Al-Ghifari, A Business 

Proposal, Computer Mediated Communication. 
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