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Pengaruh Green Marketing Mix Fore Coffee terhadap Green Consumer

Behavior (Studi pada Konsumen Produk Ramah Lingkungan di Jakarta)

Natalie Anjelly

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Green Marketing Mix yang
terdiri dari Green Product, Green Price, Green Place, Green Promotion, Green
People, Green Process, dan Green Physical Evidence terhadap Green Consumer
Behavior pada konsumen Fore Coffee di Jakarta. Penelitian ini melibatkan 100
responden dengan menggunakan metode penelitian kuantitatif melalui analisis
regresi linear berganda. Hasil penelitian menunjukkan bahwa secara parsial variabel
Green Price, Green People, dan Green Process berpengaruh positif dan signifikan
terhadap Green Consumer Behavior, sedangkan variabel Green Product, Green
Place, Green Promotion, dan Green Physical Evidence berpengaruh positif namun
tidak signifikan. Secara simultan, seluruh variabel green marketing mix berpengaruh
signifikan terhadap Green Consumer Behavior dengan kontribusi sebesar 99,2%.
Temuan ini menegaskan bahwa penerapan strategi green marketing mix secara
terpadu dapat menjadi pendekatan efektif untuk mendorong perilaku konsumsi hijau.
Penelitian ini memberikan implikasi bahwa Fore Coffee perlu mempertahankan
strategi pada variabel yang signifikan sekaligus mengoptimalkan variabel lain yang
belum berpengaruh secara nyata melalui penguatan komunikasi dan edukasi

keberlanjutan kepada konsumen.

Kata Kunci: Bauran Pemasaran Hijau, Perilaku Konsumen Ramah Lingkungan,

Fore Coffee, Strategi Pemasaran Berkelanjutan, Konsumsi Hijau.
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The Influence of Green Marketing Mix of Fore Coffee on Green Consumer
Behavior (A Study on Environmentally Friendly Product Consumers in

Jakarta)

Natalie Anjelly

ABSTRACT

This study aims to determine the influence of the Green Marketing Mix, consisting
of Green Product, Green Price, Green Place, Green Promotion, Green People, Green
Process, and Green Physical Evidence, on Green Consumer Behavior among Fore
Coffee consumers in Jakarta. The study involved 100 respondents and employed a
quantitative research method using multiple linear regression analysis. The results
indicate that, partially, Green Price, Green People, and Green Process have a positive
and significant effect on Green Consumer Behavior, while Green Product, Green
Place, Green Promotion, and Green Physical Evidence have a positive but not
significant effect. Simultaneously, all Green Marketing Mix variables significantly
influence Green Consumer Behavior, with a contribution of 99.2%. These findings
affirm that implementing the Green Marketing Mix strategy in an integrated manner
can be an effective approach to encourage green consumption behavior. The study
implies that Fore Coffee should maintain strategies for the significant variables while
optimizing other variables that have not shown a significant effect by strengthening

communication and sustainability education for consumers.

Keywords: Green Marketing Mix, Green Consumer Behavior, Fore Coffee,

Sustainable Marketing Strategy, Green Consumption.
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