Universitas Bakrie

DAFTAR PUSTAKA

Ahdiat, A. (2024a). Jumlah Pengunjung Situs E-Commerce Indonesia September 2024.
Ahdiat, A. (2024b). jumlah-pengguna-e-commerce-di-indonesia-(2020-2024).

Chrisniyanti, A., & Fah, C. T. (2022). THE IMPACT OF SOCIAL MEDIA MARKETING
ON PURCHASE INTENTION OF SKINCARE PRODUCTS AMONG INDONESIAN
YOUNG ADULTS. EURASIAN JOURNAL OF SOCIAL SCIENCES, 10(2), 68-90.
https://doi.org/10.15604/ejss.2022.10.02.001

Dalgic, T. (1998). Niche Marketing Principles. Journal of Segmentation in Marketing, 2(1), 5—
18. https://doi.org/10.1300/;142v02n01_02

Fabilia, S., & Aprianingsih, A. (2024). MIX: Jurnal Ilmiah Manajemen The Role of Parasocial
Relationships in Minimizing the Affiliate Marketing Risks of the Generation Z MIX:
Jurnal Ilmiah Manajemen. Jurnal Ilmiah Manajemen, Volume 14 number 2.

https://doi.org/10.22441/jurnal_mix

Firmansyah, Sulastri, & Aslamia Rosa. (2024). Impact of marketing communication and
affiliate marketing strategies on marketing performance an empirical study on online

merchants in the shopee marketplace. Jurnal Ekonomi, 13.

Jakpat. (2023). Indonesia E-Commerce Trends-Ist Semester 2023 2 BACKGROUND.

https://insight.jakpat.net/indonesia-e-commerce-trends- 1st-semester-of-2023/

Jakpat. (2024). The Present and the Future Fashion Buying. https://insight.jakpat.net/fashion-
trends-2023/

Jakpat. (2025). Premium report JAKPAT SPECIAL REPORT-2ND SEMESTER OF 2024
INDONESIA E-COMMERCE TRENDS 2024. https://insight.jakpat.net/indonesia-e-

commerce-trends-2nd-semester-of-2024/

Jenderal, S., & Perdagangan, K. (n.d.). PERDAGANGAN DIGITAL (E-COMMERCE)
INDONESIA PERIODE 2023 Pusat Data dan Sistem Informasi.

Kemenkes, B. (2023). SKI 2023 Prevalensi, Dampak, serta Upaya Pengendalian Hipertensi &

Diabetes di Indonesia.

Kotler, P., & Keller, K. L. (2016). 4 Framework for Marketing Management.

44



Universitas Bakrie

Kotler, Philip., Keller, K. Lane., Tan, C. Tiong., Ang, S. Hoon., & Leong, S. Meng. (2016).

Marketing management : an Asian perspective (15th ed.). Pearson Education Limited.

Kusumastuti, A. E., & Made Sukresna, 1. (2023). International Marketing Channel: Systematic
Literature Review 2010-2021 (pp. 23—47). https://doi.org/10.2991/978-94-6463-076-3 3

Lidya Veronica Christy Rihidima, Kurniasih, M., Noeringtyas, B. P., Groda, S. P., & Norisnita,
M. (2025). Affiliate Marketing Strategies for Effective Product Promotion in the Digital
Era: Literature Review. Al-Kharaj: Jurnal Ekonomi, Keuangan & Bisnis Syariah, 7(7).
https://doi.org/10.47467/alkharaj.v717.8753

LOCALISESDGs. (n.d.). Sustainable Development Goals. LOCALISE SDGs Indonesia .
Retrieved May 3, 2025, from https://localisesdgs-indonesia.org/17-sdgs

Premachandra, Y., Eranda, N., Premachandra, Y. B., & Eranda, B. A. N. (2022). CONTENT
PROVIDERS’ ENGAGEMENT WITH MERCHANTS IN AFFILIATE MARKETING:
A STUDY BASED ON SRI LANKAN TRAVEL AND TOURISM INDUSTRY. In
SEUSL Journal of Marketing: Vol. VIl (Issue 2).
https://www.researchgate.net/publication/376857216

Razak, 1. (2024). Niche marketing: strategies for creating influence in the market.

https://jurnal.seaninstitute.or.id/index.php/marekonomi

Rehman, S. ul, Gulzar, R., & Aslam, W. (2022). Developing the Integrated Marketing
Communication (IMC) through Social Media (SM): The Modern Marketing
Communication Approach. SAGE Open, 12(2).
https://doi.org/10.1177/21582440221099936

Rofifah, J., Hakim, M. S., Noer, L. R., & Wibawa, B. M. (2025). Eksplorasi Strategi Afiliasi
dalam Shopee Affiliates Program. Jurnal Pendidikan Indonesia, 6(2).

’Saraswati, R. (2024, August 5). Fenomena Digital Marketing di 2024 . Kompasiana.

Shopee. (2025, January 24). Tentang Alffiliate Marketing Solution (AMS). Shopee.
https://seller.shopee.co.id/edu/article/11241

Simanjuntak, N. C., Rohaeni, H., & Maulia, I. R. (2024). Pengaruh Affiliate, Content
Marketingdan E-Word of MouthTerhadap Keputusan Pembelian Produk SkincarePada

Perempuan Gen Z di Bekasi Selatan. Indonesian Journal of Economics and Strategic

Management (IJESM), 2.

45



Universitas Bakrie
Situmorang, J. R. (n.d.). PEMASARAN RELUNG (NICHE MARKETING) SEBAGAI
STRATEGI MEMBIDIK PASAR YANG LEBIH KECIL.
statistik-e-commerce-2023. (n.d.).
Sugiyono. (2013). METODE PENELITIAN KUANTITATIF. KUALITATIF DAN R&D.

Suryana, P. (2023). Affiliate Marketing: Marketing Strategy to Increase Online Sales. Journal

Arbitration : Economy, Management and Accounting, 1, 135—-142.

Taylor dalam Mulla, S. 1. (2022). Impact of Affiliate Marketing in ¢ Business on Consumer
Buying. IJFANS International Journal of Food and Nutritional Sciences.

Zhao, Y., & Zhang, J. (2017). Consumer health information seeking in social media: a literature
review. In Health Information and Libraries Journal (Vol. 34, Issue 4, pp. 268-283).
Blackwell Publishing Ltd. https://doi.org/10.1111/hir.12192

46



