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Pengaruh Brand Ammbasador dan Marketing campaign TicTac Dua Kelinci x
Jaehyun NCT Terhadap Brand Trust TicTac Dua Kelinci

Rifani Lutfia Azzahra

ABSTRAK

Penelitian ini bertujuan untuk mengetahui pengaruh Brand Ambassador dan
Marketing Campaign terhadap Brand Trust pada produk TicTac Dua Kelinci. Latar
belakang penelitian ini berangkat dari fenomena Korean Wave yang memengaruhi
strategi pemasaran di Indonesia, khususnya melalui kolaborasi TicTac Dua Kelinci
dengan Jaehyun (NCT) sebagai Brand Ambassador.Latar belakang penelitian ini
berangkat dari fenomena budaya populer Korean Wave yang memengaruhi strategi
pemasaran di Indonesia, khususnya melalui kolaborasi TicTac Dua Kelinci dengan
Jaechyun (NCT) sebagai Brand Ambassador.

Metode penelitian menggunakan pendekatan kuantitatif dengan penyebaran
kuesioner kepada 104 responden yang merupakan konsumen TicTac dan
penggemar Jachyun. Analisis data dilakukan melalui uji validitas, reliabilitas, uji
asumsi klasik, regresi linear berganda, uji t, uji F, dan uji (R?) .

Hasil penelitian menunjukkan bahwa Brand Ambassador dan Marketing Campaign
berpengaruh signifikan terhadap Brand Trust, baik secara parsial maupun simultan.
Namun, pengaruh Brand Ambassador terbukti lebih dominan dibandingkan
Marketing Campaign. Dominasi ini terutama tercermin pada dimensi Personality-
Oriented Trust, di mana kepribadian Jachyun dianggap selaras dengan citra merek
TicTac sehingga memperkuat kepercayaan konsumen.

Implikasi dari penelitian ini adalah bahwa perusahaan tidak dapat sepenuhnya
bergantung pada figur Brand Ambassador. PT Dua Kelinci juga perlu memperkuat
strategi kampanye non-BA seperti kualitas produk, promosi digital kreatif, dan
event interaktif untuk menjaga keberlanjutan Brand Trust.

Kata Kunci: Brand Ambassador, Marketing Campaign, Brand Trust, TicTac,
Jaehyun NCT.
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Pengaruh Brand Ammbasador dan Marketing campaign
TicTac Dua Kelinci x Jaechyun NCT Terhadap Brand Trust TicTac Dua
Kelinci

Rifani Lutfia Azzahra

ABSTRACT

This study aims to examine the influence of Brand Ambassador and Marketing
Campaign on Brand Trust in TicTac Dua Kelinci products. The research is based
on the phenomenon of, particularly the Korean Wave, which has shaped marketing
strategies in Indonesia. The research is based on the phenomenon of popular
culture, particularly the Korean Wave, which has shaped marketing strategies in
Indonesia. One example is the collaboration between TicTac Dua Kelinci and
Jaehyun (NCT) as a Brand Ambassador.

The research applied a quantitative approach with questionnaires distributed
to 100104 respondents who are TicTac consumers and Jaehyun fans. Data were
analyzed through validity and reliability tests, classical assumption tests, multiple
linear regression, t-test, F-test, and coefficient of determination (R?) using SPSS
software

The findings reveal that both Brand Ambassador and Marketing Campaign have
a significant effect on Brand Trust, either partially or simultaneously. However, the
Brand Ambassador variable shows a more dominant influence compared to
Marketing Campaign. This dominance is mainly reflected in the Personality-
Oriented Trust dimension, where Jaehyun’s personality is perceived as consistent
with TicTac’s brand image, thereby strengthening consumer trust.

The implication of this study is that the company should not rely solely on the
presence of a Brand Ambassador. PT Dua Kelinci also needs to strengthen non-BA
marketing strategies, such as maintaining consistent product quality, enhancing
creative digital promotions, and organizing interactive events to sustain Brand
Trust.

Keywords: Brand Ambassador, Marketing Campaign, Brand Trust, TicTac, Jaehyun
NCT.
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