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Identitas Tanpa Wajah: Analisis Anonimitas Dalam Penyebaran Electronic 

Word of Mouth (E-WOM) di Media Sosial X @kdrama_menfess (Studi Kasus 

Pada Menfess Squid Game 2) 

Salsa Kevinzka 

ABSTRAK 

 

Media sosial menjadi ruang penting bagi penyebaran Electronic Word of Mouth 

(E-WOM), termasuk di komunitas fandom drama Korea melalui akun autobase 

anonim seperti @kdrama_menfess di X. Penelitian ini menggunakan pendekatan 

kualitatif dengan desain studi kasus untuk menganalisis anonimitas dalam 

penyebaran E-WOM terkait Squid Game 2. Data diperoleh melalui wawancara 

mendalam bersama lima informan dengan pengumpulan sampel menggunakan 

purposive dan snowball sampling, serta divalidasi melalui triangulasi sumber 

dengan dosen ilmu komunikasi dan praktisi digital marketing. 

Dalam penelitian ini, peneliti meminjam konsep anonimitas dalam komunikasi 

daring untuk menjelaskan mekanisme identitas dalam ruang anonim, serta konsep 

dorongan membagikan E-WOM. Hasil penelitian menunjukkan adanya dimensi 

unlinkability, yaitu pesan tidak dapat dikaitkan dengan identitas pengirim, dan 

unobservability, yaitu identitas tidak diawasi selama pesan sesuai aturan 

komunitas. Sementara itu, pseudonymity tidak dimanfaatkan oleh informan. 

Dorongan berbagi E-WOM meliputi altruism, venting feelings, self-enhancement, 

dan social benefits, sedangkan economic benefits tidak ditemukan. Penelitian ini 

mengindikasikan bahwa anonimitas berperan dalam memfasilitasi partisipasi 

E-WOM. 

Kata Kunci: Electronic Word of Mouth,  Anonimitas, Autobase X 
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Faceless Identity: An Analysis of Anonymity in the Dissemination of Electronic 

Word of Mouth (E-WOM) on Social Media X @Kdrama_Menfess (A Case Study 

on the Squid Game 2 Menfess) 

Salsa Kevinzka 

ABSTRACT 

 

Social media has become an important space for the dissemination of Electronic 

Word of Mouth (E-WOM), including within Korean drama fandom communities 

through anonymous autobase accounts such as @kdrama_menfess on X. This 

study employs a qualitative approach with a case study design to analyze 

anonymity in the spread of E-WOM related to Squid Game 2. Data were collected 

through in-depth interviews with five informants using purposive and snowball 

sampling techniques, and validated through source triangulation with a 

communication studies lecturer and a digital marketing practitioner. 

In this research, the concept of anonymity in online communication was applied to 

explain identity mechanisms within anonymous spaces, along with the concept of 

motivations for sharing E-WOM. The findings reveal the presence of unlinkability, 

meaning that messages cannot be traced back to the sender’s identity, and 

unobservability, meaning that identity remains unmonitored as long as messages 

comply with community rules. Meanwhile, pseudonymity was not utilized by the 

informants. Motivations for sharing E-WOM include altruism, venting feelings, 

self-enhancement, and social benefits, while economic benefits were not identified. 

This study indicates that anonymity plays a significant role in facilitating E-WOM 

participation. 

Keywords: Electronic Word of Mouth, Anonymity, Autobase X 
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