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ANALISIS FAKTOR MINAT PEMBELIAN PADA
PREFERENSI KONSUMEN LE MINERALE
DI JAKARTA SELATAN

Ashwita Dayu Pramudita

ABSTRAK

Air Minum Dalam Kemasan (AMDK) merupakan kebutuhan utama masyarakat
urban dengan persaingan merek yang ketat. Le Minerale menonjol melalui inovasi
kemasan, kualitas mineral alami, serta citra lokal. Penelitian ini menganalisis faktor-
faktor yang memengaruhi minat beli konsumen terhadap Le Minerale di Jakarta
Selatan, mencakup aspek harga, asosiasi merek jenis kemasan, aksesibilitas, dan
pandangan politik-sosial. Penelitian menggunakan survei deskriptif cross-sectional
dengan metode campuran, melibatkan 184 responden melalui kuesioner daring serta
wawancara singkat. Analisis dilakukan dengan uji reliabilitas, uji validitas, analisis
deskriptif, uji Kruskal-Wallis dan Analisis Post-Hoc—Mann-Whitney U untuk
mengidentifikasi perbedaan preferensi antar kelompok demografi. Hasil penelitian
menunjukkan faktor harga dan asosiasi merek kemasan galon sekali pakai menempati
prioritas utama, sedangkan faktor pandangan politik-sosial berperan sebagai penguat
citra produk lokal. Uji Kruskal-Wallis menemukan sebagian besar faktor tidak ada
perbedaan signifikan antar kelompok demografi, kecuali variabel aksesibilitas yang
berbeda signifikan berdasarkan tingkat pendapatan. Analisis Post-Hoc
memperlihatkan konsumen pendapatan rendah lebih mempertimbangkan
aksesibilitas dibandingkan pendapatan tinggi. Kesimpulannya, minat beli konsumen
dipengaruhi faktor rasional dan emosional, dengan implikasi berupa harga
kompetitif, nilai higienitas dan kepraktisan galon sekali pakai, serta mengoptimalkan
distribusi menjangkau konsumen berpendapatan rendah hingga menengah. Penelitian
membuka peluang kajian lanjutan mengenai peran keberlanjutan lingkungan dan
loyalitas merek dalam membentuk minat beli konsumen.

Kata Kunci : Air Minum Dalam Kemasan, Le Minerale, Minat Pembelian,
Preferensi Konsumen
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ANALYSIS OF PURCHASE INTEREST FACTORS IN CONSUMER
PREFERENCES FOR LE MINERALE
IN SOUTH JAKARTA

Ashwita Dayu Pramudita

ABSTRACT

Bottled drinking water (AMDK) is a primary need for urban communities, with intense
brand competition. Le Minerale stands out through its innovative packaging, natural
mineral quality, and local image. This study analyzes the factors that influence
consumer purchasing interest in Le Minerale in South Jakarta, covering aspects of
price, brand association, packaging type, accessibility, and political-social views. The
study used a descriptive cross-sectional survey with a mixed method, involving 184
respondents through an online questionnaire and brief interviews. The analysis was
conducted using reliability tests, validity tests, descriptive analysis, Kruskal-Wallis
test, and Mann-Whitney U post-hoc analysis to identify differences in preferences
between demographic groups. The results showed that price and brand association
with disposable gallon packaging were the main priorities, while political-social views
played a role in reinforcing the image of local products. The Kruskal-Wallis test found
that most factors did not differ significantly between demographic groups, except for
the accessibility variable, which differed significantly based on income level. Post-hoc
analysis showed that low-income consumers considered accessibility more than high-
income consumers. In conclusion, consumer purchasing interest is influenced by
rational and emotional factors.

Keyword: Bottled Drinking Water, Le Minerale, Purchase Interest, Consumer
Preference
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