
Universitas Bakrie 

45  

DAFTAR PUSTAKA 
 

Abhirama, A., Wardani, N. I. K., & Amriel, E. E. Y. (2023). Green Marketing, 
Lifestyle, and the Purchase Intention of Bottled Water among Generation 
Z. East Asian Journal of Multidisciplinary Research, 2(8), 3209–3220. 
https://doi.org/10.55927/eajmr.v2i8.5467 

Adina, C., Gabriela, C., & Roxana-Denisa, S. (2015). Country-of-Origin 
Effects on Perceived Brand Positioning. Procedia Economics and 
Finance, 23, 422–427. https://doi.org/10.1016/s2212-5671(15)00383-4 

Ajzen, I. (1991). The Theory of Planned Behavior. Organizational Behavior 
and Human Decision Processes, 50, 179–211. 

Aspadin. (2020). ASPADIN - PERKUMPULAN PERUSAHAAN AIR MINUM 
DALAM KEMASAN INDONESIA. https://aspadin.com/index.html 

Blackwell, R. D., Miniard, P. W., & Engel, J. F. (2006). Chapter 3: The 
consumer decision process. Dalam Consumer Behaviour (10 ed., hlm. 
68–99). Thomson Business and Economics. 
https://books.google.com/books/about/Consumer_Behavior.html?id=96
TxAAAAMAAJ 

BrandPartner Group. (2022). Swim Through The Red Ocean of Indonesian 
Bottled Water Industry – BrandPartner. https://brandpartner.id/swim-
through-the-red-ocean-of-indonesian-bottled-water-
industry/?utm_source=chatgpt.com 

Bulut, M., & Seçer, A. (2019). Bottled Water Consumption Habits and 
Purchase Behaviours of Consumers in the Urban Areas of Adana. Turkish 
Journal of Agriculture - Food Science and Technology, 7(5), 767–773. 
https://doi.org/10.24925/turjaf.v7i5.767-773.2405 

Chitturi, R., Carlos Londono, J., & Alberto Amezquita, C. (2019). The 
Influence of Color and Shape of Package Design on Consumer 
Preference: The Case of Orange Juice. INTERNATIONAL JOURNAL OF 
INNOVATION AND ECONOMIC DEVELOPMENT, 5(2), 42–56. 
https://doi.org/10.18775/ijied.1849-7551-7020.2015.52.2003 

CNBC Indonesia. (2023, November 13). Aqua Jadi Sasaran Boikot, Ini 
Klarifikasi Manajemen Danone. Tim Redaksi, CNBC Indonesia. 
https://www.cnbcindonesia.com/lifestyle/20231113143029-33-
488613/aqua-jadi-sasaran-boikot-ini-klarifikasi-manajemen-danone 

Cohen, Jacob, Aiken, Leona S, Patricia, West, & Stephen G. (2003). Applied 
Multiple Regression/Correlation Analysis for the Behavioral Sciences 
Third Edition (D. Riegert & J. Planer, Ed.; Third Edition). Lawrence 
Erlbaum Associates, Inc. 

Corder, G. W., & Foreman, D. I. (2014). NONPARAMETRIC STATISTICS A 
Step-by-step Approach Second Edition. 

Creswell, J. W. & C. J. D. (2018). Research Design Qualitative, Quantitative, 
and Mixed Methods Approaches Fifth Edition. 

Cronbach, L. J. (1951). COEFFICIENT ALPHA AND THE INTERNAL 
STRUCTURE OF TESTS*. PSYCHOMETRIKA, 16(3), 297–334. 
https://doi.org/https://doi.org/10.1007/BF02310555 

 



Universitas Bakrie 

46  

Damayanti, S., Izati, S. S. N., & Hidayat, S. (2024). Analisis Persaingan Pasar 
Air Minum Galon Pada Brand Aqua Dan Le Minerale. Journal of 
Management and Social Sciences, 3(1), 162–170. 
https://doi.org/10.55606/jimas.v3i1.989 

Faul, F., Erdfelder, E., Buchner, A., & Lang, A.-G. (2009). Statistical power 
analyses using G*Power 3.1: Tests for correlation and regression 
analyses. 

Fauzy, N. E. N., & Rafikasari, E. F. (2020). PENGARUH HARGA, 
KEMASAN, KUALITAS PRODUK, BRAND IMAGE DAN WORD 
OF MOUTH TERHADAP MINAT BELI MAHASISWA PADA 
PRODUK “LE MINERALE.” Jurnal Dinamika Penelitian: Media 
Komunikasi Penelitian Sosial Keagamaan. 

Field, A. (2018). Discovering Statistics Using IBM SPSS Statistics 5th Edition. 
SAGE edge Publication. 

FSF, & GNU. (2024, Maret 21). GNU PSPP. GNU PSPP. 
https://www.gnu.org/software/pspp/ 

GoodStats.id. (2024). Alternatif Produk Air Mineral Paling Banyak Dipilih. 
https://bit.ly/GoodStatsInstagram 

Guo, M., Tan, C. L., Wu, L., Peng, J., Ren, R., & Chiu, C. H. (2021). 
Determinants of intention to purchase bottled water based on business 
online strategy in china: The role of perceived risk in the theory of 
planned behavior. International Journal of Environmental Research and 
Public Health, 18(20). https://doi.org/10.3390/ijerph182010729 

Iftikar, M. Z., & Puspaningrum, A. (2024). PENGARUH AKSESIBILITAS, 
FASILITAS, DAN PERSEPSI RISIKO TERHADAP REVISIT 
INTENTION. JURNAL MANAJEMEN PEMASARAN DAN PERILAKU 
KONSUMEN, 3(1). https://doi.org/10.21776/jmppk 

Ismi Munfarida, Nurullia Rizkyani, & Rayhan Gunaningrat. (2024). Pengaruh 
Iklan, Citra Merek Dan Harga Terhadap Minat Beli Produk Le Minerale. 
Intellektika : Jurnal Ilmiah Mahasiswa, 2(1), 48–55. 
https://doi.org/10.59841/intellektika.v2i1.800 

Iswanto, Z., & Suparman. (2021). Pengaruh Perilaku Konsumen Terhadap 
Pengambilan Keputusan Pembelian Produk Le Minerale Di Kota Bekasi. 
Jurnal Administrasi Bisnis & Entrepreneurship, 1. 

Keller, K. L., & Swaminathan, V. (2020). Strategic Brand Management 
Building, Measuring, and Managing Brand Equity Fifth Edition. 

Kharisma, B. (2018). Penggunaan Statistik Nonparametrik Dalam 
Menentukan Determinan Keputusan Konsumen Dalam Membeli dan 
Mengkonsumsi Berbagai Merek Susu Kemasan: Ditinjau dari Perspektif 
Popularitas, Kualitas dan Harga. E-Jurnal Ekonomi dan Bisnis 
Universitas Udayana 7.4, 7, 1193–1224. 

Lema, L., & Wodaje, M. N. (2018). Factors Affecting Brand Choice of the 
Consumers on Bottled Water Brands. Pacific Business Review 
International, 11, 7–11. 

 
 
 
 



Universitas Bakrie 

47  

Li, Z., Gao, Y., Yu, L., Choguill, C. L., & Cui, W. (2022). Analysis of the 
Elderly’s Preferences for Choosing Medical Service Facilities from the 
Perspective of Accessibility: A Case Study of Tertiary General Hospitals 
in Hefei, China. International Journal of Environmental Research and 
Public Health, 19(15). https://doi.org/10.3390/ijerph19159432 

Lin, C. A., & Xu, X. (2021). Exploring bottled water purchase intention via 
trust in advertising, product knowledge, consumer beliefs and theory of 
reasoned action. Social Sciences, 10(8). 
https://doi.org/10.3390/socsci10080295 

Malwani, M., Manullang, R. R., & Mulyani, H. T. S. (2019). ANALISIS 
PENGARUH EQUITAS MERK TERHADAP KEPUTUSAN 
PEMBELIAN AIR MINUM DALAM KEMASAN (AMDK) PADA CV. 
MENTARI DEMPO INDAH PANGKALPINANG. JURNAL 
PROGRESIF MANAJEMEN BISNIS (JPMB), STIE-IBEK, 6(2). 
www.stie-ibek.ac.id 

Mamo, Y. (2018). Influence of Bottled Water Packaging Attributes on 
Consumers’ Purchase Decision: Case study in Addis Ababa. European 
Journal of Business and Management www.iiste.org ISSN, 10(1). 
www.iiste.org 

Meisa Putri, R., Anomsari, A., Puji Purwatiningsih, A., & Ekonomi dan Bisnis 
Dian Nuswantoro, F. (2024). Pengaruh Harga Dan Nilai Yang Dirasakan 
Terhadap Minat Beli Ulang Dengan Keputusan Pembelian Sebagai 
Variabel Intervening Pada Konsumen Indomaret Di Semarang. JURNAL 
MANEKSI, 13(3). 

Muflihah, O. N., Susanto, H., & Fitrianti, D. (2023). Pengaruh Persepsi Harga, 
Promosi, Dan Desain Kemasan Terhadap Minat Beli Konsumen AMDK 
Merek ADES. Jurnal Ilmiah Manajemen Kesatuan, 11(2), 353–362. 
https://doi.org/10.37641/jimkes.v11i2.2035 

Munandar, J. M., Udin, F., & Amelia, M. (2004). ANALISIS FAKTOR 
YANG MEMPENCARUHI PREFERENSI KONSUMEN PRODUK 
AIR MTNUM DALAM KEMASAN DI BOGOR. Jurnal Teknologi 
Industri Pertanian, 13(3), 97–107. 

Nataliani, & Oktaviani, V. (2024). The Influence of Brand Image and Price on 
Purchasing Decisions For Bottled Mineral Water (AMDK). Jurnal 
ARASTIRMA Universitas Pamulang, 4(Agustus), 305–315. 

Norman, G. (2010). Likert scales, levels of measurement and the “laws” of 
statistics. Advances in Health Sciences Education, 15(5), 625–632. 
https://doi.org/10.1007/s10459-010-9222-y 

Northen, S. L., Nieminen, L. K., Cunsolo, S., Iorfa, S. K., Roberts, K. P., & 
Fletcher, S. (2023). From shops to bins: a case study of consumer 
attitudes and behaviours towards plastics in a UK coastal city. 
Sustainability Science, 18(3), 1379–1395. 
https://doi.org/10.1007/s11625-022-01261-5 

Pan, T. (2022, Juni 17). The Correlation Analysis and Kruskal - Wallis Test of 
the Relationship between AD Placement and the Information Acceptors 
Cognitive Behavior - A Case of Bilibili Life-Theme Video Platform. 
Qingdao, People’s Republic of China. https://doi.org/10.4108/eai.17-6-
2022.2322789 



Universitas Bakrie 

48  

Purba, V. A., & Gilang Saraswat, T. (2022). YUME : Journal of Management 
Pengaruh Foreign Branding Terhadap Keputusan Pembelian Le 
Minerale. YUME : Journal of Management, 5(1), 253–259. 
https://doi.org/10.37531/yume.vxix.435 

Rabiu, M. K., & Jaeger-Erben, M. (2024). Reducing single-use plastic in 
everyday social practices: Insights from a living lab experiment. 
Resources, Conservation and Recycling, 200. 
https://doi.org/10.1016/j.resconrec.2023.107303 

Rahdini, M., Aisyah, M., & Kumar, S. (2014). FACTORS THAT 
INFLUENCE PEOPLE BUYING DECISION ON BOTTLED 
DRINKING WATER. 9th International Academic Conference, Istanbul. 
https://www.researchgate.net/publication/323308861 

Rivaldo, Y., Wibowo, E. A., Hasibuan, R., Anggraini, D., & Arnesih. (2021). 
ANALISIS DAMPAK KESADARAN MEREK, PERSEPSI 
KUALITAS, DAN ASOSIASI MEREK TERHADAP KEPUTUSAN 
PEMBELIAN AIR MINUM DALAM KEMASAN. Jurnal Manajemen, 
Organisasi, dan Bisnis, 1, 149–157. 

Riyanto, J., Septian, ), Cahya, D., Kunci, K., Merek, C., Kemasan, D., Beli, 
M., & Harga, P. (2023). PENGARUH DESAIN KEMASAN, CITRA 
MEREK DAN PERSEPSI HARGA TERHADAP MINAT BELI 
KONSUMEN (Studi Pada Konsumen Le Minerale di Kota Semarang). 
JURNAL REKOGNISI MANAJEMEN, 7. 
http://ejournal.unisnu.ac.id/jrm/ 

Sajjadi, S. A., Alipour, V., Matlabi, M., & Biglari, H. (2016). Consumer 
Perception and Preference of Drinking Water Sources. Electronic 
physician, 8(11), 3228–3233. https://doi.org/10.19082/3228 

Sheskin, D. J. (2020). Handbook of Parametric and Nonparametric Statistical 
Procedures, Fifth Edition. Dalam Handbook of Parametric and 
Nonparametric Statistical Procedures (5th Edition). Chapman and 
Hall/CRC. https://doi.org/10.1201/9780429186196 

Shihab, M., Perdana, A. S. D., & Daniela, L. (2023). Digital Public Relations 
and Social Sustainability: A Case of Le Minerale’s Disposable Gallons. 
Academic Society for Appropriate Technology, 9(3), 143–151. 
https://doi.org/10.37675/jat.2023.00311 

Stoler, J., Tutu, R. A., & Winslow, K. (2015). Piped water flows but sachet 
consumption grows: The paradoxical drinking water landscape of an 
urban slum in Ashaiman, Ghana. Habitat International, 47, 52–60. 
https://doi.org/10.1016/j.habitatint.2015.01.009 

Sugiyono. (2013). METODE PENELITIAN KUANTITATIF, KUALITATIF, 
DAN R&D. Alfabeta, cv. 

Sugiyono, & Lestari, P. (2021). Metode Penelitian Komunikasi (Sunarto, Ed.). 
Alfabeta, cv. 

Suwarji, & Rahmawati, M. P. (2024). Preferensi Politik Emak-Emak dalam 
Pemilihan Presiden Indonesia 2024: Analisis Kuantitatif dengan Metode 
Kruskal-Wallis. PAMARENDA : Public Administration and Government 
Journal, 4(1), 104–118. https://doi.org/10.52423/pamarenda.v4i1.17 

 
 



Universitas Bakrie 

49  

Tasurru, H. H., & Salehudin, I. (2014). Global Brands and Consumer 
Ethnocentrism of Indonesian Youth Consumers. SSRN Electronic 
Journal. https://doi.org/10.2139/ssrn.2403595 

Tia Mucaren, I., Juhadi, & Albayan, A. (2024). PENGARUH KUALITAS 
PRODUK DAN HARGA TERHADAP KEPUTUSAN PEMBELIAN 
AIR MINUM DALAM KEMASAN (AMDK) MEREK QIANA 
DALAM PERSPEKTIF EKONOMI ISLAM. JESI (Jurnal Ekonomi 
Syariah Indonesia), 3(1), 100–111. 

Tilahun, M., & Beshaw, M. (2020). Customer’s Perception and Preference 
towards Packaged Drinking Water. Scientific World Journal, 2020. 
https://doi.org/10.1155/2020/6353928 

Utami, R. N., Muslikh, & Oktavia, D. (2024). The Effect of Product Quality, 
Price Perception on Purchasing Decisions with Purchase Intention as 
Mediating. Marketing and Business Strategy, 1(2), 80–92. 
https://doi.org/10.58777/mbs.v1i2.228 

Vinson, D. E., Scott, J. E., & Lamont, L. M. (1977). The Role of Personal 
Values in Marketing and Consumer Behavior. Source: Journal of 
Marketing, 41(2), 44–50. 

Widyaningsih, Y. A., Zulfa, N., & Budiarto, T. (2018). ETHNOCENTRISM 
ROLE ON THE RELATIONSHIP BETWEEN LOCAL/GLOBAL 
IDENTITY AND CUSTOMER ATTITUDE TOWARD 
LOCAL/GLOBAL POSITIONING AS PERCEIVED BY YOUNG 
INDONESIAN. Dalam Journal of Applied Economics in Developing 
Countries (Vol. 3, Nomor 1). 

Zulfikar, M., Wijaya, R., & Andharani, S. N. (2023). The Effect of Price and 
Product Quality on Purchase Decision of Aqua Drinking Water Product 
in Malang City. Jamanika (Jurnal Manajemen Bisnis dan 
Kewirausahaan), 3(4), 356–363. 
https://doi.org/10.22219/jamanika.v3i4.29313 

  
 
 
 
 
 
 
 
 
 
 
 
 


	DAFTAR PUSTAKA
	4.
	1.


