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KOMODIFIKASI KONTEN DIGITAL PADA AKUN YOUTUBE
TVONENEWS (KASUS KEMATIAN VINA CIREBON)

Andi Lasuardy
ABSTRAK

Penelitian ini mengkaji praktik ekonomi politik media dengan fokus pada
komodifikasi konten, khalayak, dan pekerja di kanal YouTube tvOneNews melalui
studi kasus pemberitaan kematian Vina Cirebon. Menggunakan kerangka teori
ekonomi politik komunikasi Vincent Mosco (2009) yang mencakup komodifikasi
pada penelitian ini bertujuan memahami bagaimana isu kriminal diolah menjadi
komoditas media bernilai ekonomi. Metode penelitian yang digunakan adalah
kualitatif deskriptif dengan wawancara mendalam bersama tim produksi konten
digital tvOneNews, observasi unggahan kanal, dan analisis dokumen performa
kanal. Hasil penelitian menunjukkan bahwa komodifikasi konten dilakukan melalui
reproduksi dan pengemasan ulang materi siaran televisi ke format digital dengan
sudut pandang dramatis dan judul sensasional, yang mendorong klik, engagement,
dan peningkatan jumlah penayangan. Komodifikasi khalayak tampak pada
pemanfaatan data analitik YouTube untuk menarik pengiklan berdasarkan profil,
jumlah, dan kualitas penonton. Sementara itu, komodifikasi pekerja tercermin dari
tuntutan produksi cepat, multiskill, dan target monetisasi yang ketat. Sepanjang
Mei—Desember 2024, konten bertema Vina menghasilkan total 32.506.668
tayangan dengan estimasi pendapatan di atas Rp675 juta. Temuan ini menegaskan
bahwa orientasi revenue mendorong dominasi satu isu di ruang publik digital,
sehingga membatasi keragaman informasi yang diterima audiens. Penelitian ini
berkontribusi pada kajian komunikasi, khususnya praktik ekonomi politik di media
digital, serta memberikan masukan bagi industri media untuk menyeimbangkan
kepentingan bisnis dengan fungsi ideal media dalam melayani publik.

Kata kunci: Ekonomi Politik Media, Komodifikasi Isi, Komodifikasi Khalayak,
Komodifikasi Pekerja, YouTube, tvOneNews, Revenue, Vina Cirebon
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DIGITAL CONTENT COMMODIFICATION ON THE YOUTUBE
CHANNEL TVONENEWS (THE VINA CIREBON MURDER CASE)
Andi Lasuardy

ABSTRACT

This study examines the political economy of media practices, focusing on the
commodification of content, audiences, and labor on the YouTube channel
tvOneNews through a case study of the coverage of the Vina Cirebon murder. Using
Vincent Mosco’s (2009) political economy of communication framework which
includes commodification this research aims to understand how a criminal case is
transformed into a media commodity with economic value. The study employs a
descriptive qualitative method, incorporating in-depth interviews with the
tvOneNews digital content production team, observation of channel uploads, and
analysis of channel performance data. The findings reveal that content
commodification occurs through the reproduction and repackaging of television
broadcasts into digital formats with dramatic perspectives and sensational titles,
which drive clicks, audience engagement, and increased view counts. Audience
commodification is evident in the use of YouTube analytics to attract advertisers
based on viewer profiles, numbers, and quality. Labor commodification is reflected
in the demands for rapid production, multi- skilling, and strict monetization targets.
Between May and December 2024, Vina- related content generated a total of
32,506,668 views with estimated revenue exceeding IDR 675 million. These findings
indicate that revenue orientation drives the dominance of a single issue in the
digital public sphere, thereby limiting the diversity of information received by
audiences. This research contributes to communication studies, particularly in
understanding political economy practices in digital media, and offers insights for
the media industry to balance business interests with the media’s ideal role in
serving the public.

Keywords: Political Economy of Media, Content Commodification, Audience

Commodification, Labor Commodification, YouTube, tvOneNews, Revenue, Vina
Cirebon
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