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Analisis Persepsi Konsumen Pada Konten Overclaim Skincare Melalui Media 

Sosial TikTok @DokterDetektif 

 

ABSTRAK 

Dokter Detektif merupakan salah satu content creator yang terkenal dengan pembahasan 

konten edukasi terkait informasi seputar skincare dan memiliki banyak pengikut di media 

Sosial TikTok. Penelitian ini bertujuan untuk menganalisis persepsi konsumen dengan 

didasari oleh dua aspek konsep teori persepsi menurut Prof. Jalaludiin Rakhmat (Faktor 

Fungsional dan Faktor Struktural) serta mencangkup keenam fitur TikTok (Personalized 

Feed, Hashtag, Editing Tools, Duet and Collaboration, Live Streaming, dan Music 

Integration) terhadap konten overclaim skincare yang dibuat oleh dokter detektif pada 

akun TikTok @dokterdetektif. Penelitian ini menggunakan pendekatan kualitatif 

deskriptif dengan metode studi kasus. Peneliti memilih metode ini, dikarenakan studi 

kasus memungkinkan peneliti untuk dapat melakukan pencarian informasi lebih dalam 

tentang suatu kasus atau objek tertentu sesuai konteks aslinya. Kasus yang diambil dalam 

penelitian ini yaitu terkait konten overclaim skincare dari merek The Originote dan Merek 

SS Skin. Hasil penelitian menunjukkan bahwa persepsi konsumen terhadap konten 

overclaim produk skincare dari merek The Originote dan SS Skin di akun TikTok 

@dokterdetektif dipengaruhi oleh dua faktor utama menurut konsep teori persepsi Prof. 

Jalaluddin Rakhmat (2018), yaitu faktor fungsional dan struktural. Faktor fungsional 

terlihat dari pengalaman langsung konsumen yang merasa kecewa karena klaim produk 

tidak sesuai dengan kenyataan, sehingga membentuk persepsi negatif dan rasa kehati-

hatian konsumen dalam memilih produk skincare merek tersebut. Sedangkan faktor 

struktural muncul dari persepsi konsumen terhadap situasi dan stimulus lingkungan, 

seperti konten live streaming yang menampilkan konflik antara pihak-pihak terkait, yang 

memengaruhi citra merek secara negatif.  

 

Kata Kunci: Konten Review,  Overclaim Skincare, Dokter Detektif, Persepsi Konsumen. 
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Analysis of Consumer Perception of Overclaim Skincare Content on TikTok Social 

Media @Dokter Detektif  

 

ABSTRAK 

Dokter Detektif is a content creator known for educational content about skincare and has 

many followers on the social media platform TikTok. This study aims to analyze 

consumer perceptions based on two aspects of perception theory according to Prof. 

Jalaludiin Rakhmat (Functional Factors and Structural Factors) and includes six TikTok 

features (Personalized Feed, Hashtag, Editing Tools, Duet and Collaboration, Live 

Streaming, and Music Integration) regarding overclaim skincare content produced by 

Dokter Detektif on the TikTok account @dokterdetektif. This research uses a descriptive 

qualitative approach with a case study method. The researcher chose this method because 

a case study allows for an in-depth investigation of a particular phenomenon or object 

within its real context. The phenomenon examined in this study is related to overclaiming 

skincare products. The results show that consumer perception of overclaim skincare 

product content from the brands The Originote and SS Skin on the TikTok account 

@dokterdetektif is influenced by two main factors according to the theory of perception 

concept by Prof. Jalaluddin Rakhmat (2018), namely functional and structural factors. 

The functional factor is evident from the consumers' direct experience, who feel 

disappointed because the product claims do not match reality, thus forming negative 

perceptions and consumer caution in choosing those skincare brands. Meanwhile, the 

structural factor emerges from consumers' perceptions of the situation and environmental 

stimuli, such as live streaming content that presents conflicts among related parties, 

influencing the brand image negatively. 

 

Keywords: Review Content, Skincare Overclaim, Dokter Detektif, Consumer Perception.



Universitas Bakrie 

ix 

 

DAFTAR ISI  

HALAMAN PERNYATAAN ORISINALITAS...................................................i 

HALAMAN PERSETUJUAN...............................................................................ii 

KATA PENGANTAR...........................................................................................iii 

HALAMAN PERNYATAAN PERSETUJUAN PUBLIKASI..........................iv 

ABSTRAK............................................................................................................vii 

DAFTAR ISI..........................................................................................................ix 

DAFTAR GAMBAR............................................................................................xii 

DAFTAR TABEL................................................................................................xiii 

DAFTAR BAGAN...............................................................................................xiv 

DAFTAR LAMPIRAN........................................................................................xv 

BAB I  

PENDAHULUAN .............................................................................................. 1 

1.1 Latar Belakang ............................................................................................... 1 

1.2 Rumusan Masalah ............................................................................................. 9 

1.3 Tujuan Penelitian .............................................................................................. 9 

1.4 Manfaat Penelitian .......................................................................................... 10 

1.4.1 Manfaat Teoritis .................................................................................... 10 

1.4.2 Manfaat Praktis ..................................................................................... 10 

BAB II .............................................................................................................. 11 

TINJAUAN PUSTAKA ................................................................................... 11 

2.1 Konsep yang Relevan ...................................................................................... 11 

2.1.1 Komunikasi Pemasaran Digital ............................................................ 11 

2.1.2 Konsep Teori Persepsi Prof. Jalaluddin Rakhmat ................................ 12 

2.1.3 Overclaim.............................................................................................. 13 

2.1.4 Media Sosial ......................................................................................... 14 

2.1.5 TikTok .................................................................................................. 15 

2.2 Penelitian Sebelumnya dan Pernyataan Kebaruan .......................................... 17 



Universitas Bakrie 

x 

 

2.3 Model Kerangka Pemikiran ............................................................................ 27 

BAB III ............................................................................................................. 28 

METODE PENELITIAN ................................................................................ 28 

3.1 Desain dan Pendekatan ................................................................................... 28 

3.2 Objek dan Subjek Penelitian ........................................................................... 28 

3.3 Pengumpulan Data .......................................................................................... 29 

3.3.1 Data Primer ........................................................................................... 29 

3.3.2 Data Sekunder ....................................................................................... 30 

3.4 Analisis Data ................................................................................................... 31 

3.5 Triangulasi Data .............................................................................................. 32 

3.6 Operasional Konsep/Isu .................................................................................. 33 

BAB IV .................................................................................................................. 38 

HASIL DAN PEMBAHASAN ............................................................................ 38 

4.1 Gambaran Konteks Penelitian ......................................................................... 38 

4.1.1 Sosial Media TikTok @DokterDetektif................................................ 38 

4.1.2 Profile Dokter Detektif ......................................................................... 39 

4.1.3 Subjek Penelitian .................................................................................. 40 

4.1.4 Subjek Triangulator .............................................................................. 43 

4.2 Penyajian Data ................................................................................................ 44 

4.2.1 Media Sosial TikTok ............................................................................ 44 

4.2.2 Persepsi Pada Akun TikTok @DokterDetektif .................................... 54 

4.3 Pembahasan dan Diskusi ................................................................................. 61 

4.3.1 Analisis Akun TikTok @DokterDetektif Berdasarkan Konsep Teori 

Persepsi  ......................................................................................................... 61 

4.3.2 Persepsi Konsumen Terkait Konten Overclaim Skincare Pada Akun 

TikTok @DokterDetektif............................................................................... 70 

BAB V.................................................................................................................... 74 



Universitas Bakrie 

xi 
 

KESIMPULAN DAN KETERBATASAN ......................................................... 74 

5.1 Kesimpulan ..................................................................................................... 74 

5.2 Kendala dan Keterbatasan ............................................................................... 74 

5.3 Saran dan Implikasi ......................................................................................... 75 

5.3.1 Saran Untuk Penelitian Selanjutnya ..................................................... 75 

5.3.2 Saran Untuk Industri ............................................................................. 75 

DAFTAR PUSTAKA ........................................................................................... 76 

LAMPIRAN .......................................................................................................... 80 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xii 
 

DAFTAR GAMBAR 

Gambar 1.1  Pembentukan Persepsi di Media Sosial .............................................. 2 

Gambar 1.2 Data Media Sosial Favorite 2024 ........................................................ 4 

Gambar 1.3 Pembahasan Konten Overclaim Skincare oleh Dokter Detektif ......... 5 

Gambar 1.4 Foto Kedua Akun Dokter Detektif ...................................................... 7 

Gambar 4.1 Akun Pertama Dokter Detektif .......................................................... 38 

Gambar 4.2 Foto Dokter Detektif ......................................................................... 39 

Gambar 4.3 Foto Bernard Suandi ......................................................................... 40 

Gambar 4.4 Foto Ginka Priyanka.......................................................................... 41 

Gambar 4.5 Foto Angel Christin Seba .................................................................. 41 

Gambar 4.6 Foto Asyifa Fitrah Awali................................................................... 42 

Gambar 4.7 Foto Ratu Daffi Syahrani .................................................................. 43 

Gambar 4.8 Foto Dr. Hany Nurahmawati S.Ikom, M.Ikom ................................. 43 

Gambar 4.9 Foto Konten Live Streaming Dokter Detektif dan Konten Instagram 

Story Shella Saukia ............................................................................................... 52 

Gambar 4.10 Foto Konten Produk Skincare Overclaim The Originote ................ 60 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xiii 
 

DAFTAR TABEL 

Tabel 2.1 Penelitian Terdahulu ............................................................................. 20 

Tabel 3.2 Operasional Konsep /Isu………………………………………………33 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xiv 

 

DAFTAR BAGAN 

Bagan 2.1 Kerangka Pemikiran............................................................................. 27 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 

 



Universitas Bakrie 

xv 

 

DAFTAR LAMPIRAN  

Lampiran 1……………………………………………………………………….80 

Lampiran 2……………………………………………………………………….89 

Lampiran 3……………………………………………………………………….96 

Lampiran 4……………………………………………………………………...103 

Lampiran 5……………………………………………………………………...110 

Lampiran 6……………………………………………………………………...117 

 


